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Illustration of Victor Gruen, reproduced kom 
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"He goes beyond just the creation of a beautihil building. In pplaying on 
people and suggesting what they ought to do, he is a master. And he gets 
good things like the sculpture done. His is a c M c  ari, a civic sense ... He's 
able to sit down and put things topther. He's not pompous or vain. 1 
wouldn't get together with him to talk (building) design. Victor feels that 
when you talk design you are ignoring the whole sweep ... His architecture is 
clean - hardly architecture, no flights of fancy. But when you get thoush 
with the cornplex, you've got something beyond the desi p... You can't Say 
there's anyone like him. Architecture is l u c h  to have him as an architect." 

Philip Johnson. Architecc from an article in FORTUE,  1962. 



"....But for my part, I wouid wish to point out the excellent book "HEART 
OF OUR CITIES" by architect Victor Gmen, who is not only a remarkable 
planner of commercial centers in the U.S.A., but a renovator of urban 
centers, and also a thinker, who puts the accent on IPLQN, his civilization, 
his culture, his contemporary psychology, the importance of happiness, 
health, and comfort in these modern times, and proposes tc us a way of 
thinking about the City, which is profound but also straightforward and 
practical ..." 

Maurice Cauwe, President of the International Association of 
Town Planning & Distribution, France 



This thesis wiU examine the social considerations which underlie Victor Gnien's 
approach to urban planning and design. Known as the creator of the modem 
enclosed shopping mall, Gruen's efforts were also concentrated in the 
revitalization and redevelopment of a number of cities and towns. Gmen's work 
is of paticular interest because of its social component: his consideration for the 
human condition and his desire to improve man's quality of life through the 
design of multi-functional architecture. The requirements of the eventual "user" 
were, therefore, of the utmost importance and Gruen's feasibility studies 
employed multi-disciplinary teams in attempting to fulfil "user" needs. Gmen's 
ideal urban core positioned the commercial center as the core's focal point, 
s e ~ n g  as a catalyst for economic and recreational activity. His vision was 
modern equivalent of the European market square, drawing great numbers of 
people for the dual purpose of commercial and social exchanges. 
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This thesis examines the work of Victor Gruen, with a special emphasis 

upon its social goal. Gruen believed that if the architect respected the importance 

of the "human condition", then his profession was one of great ment. The term 

"human condition" refea to the social considerations that corne into play when an 

architect conceives of a project, designs a master plan, or engages in the 

preparatory work needed to compile information about economic, political, 

demographic and cultural factors. Gruen beiieved that design and architecture 

were valuable tools for societal progress and the bettement of mankind. 

It can be argued, therefore, that his methodology and approach were based 

on a "social theory". 1 intend to iIIustrate how Gruen's social theory not only 

created desips and projects that were better suited to their "users", but paved the 

way for an approach towards urban renewal boom which we can still learn. Gruen 

believed the architect has a social responsibility to design in a manner that 

enhances the quality of life for the "user": "If we are to succeed in the task of 

shaping and reshaping Our environment in such fashion as to provide the highest 

potential values for the unfolding of an ennched hurnan existence, then ... we have 

to start, motivated by the concept of creating an environment for men, with the 
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grouping and design of structures and facilities s e ~ n g  human functions." l This 

statement encapsulates Gruen's attitude. It generated a new approach to designs, 

as it emphasized the interplay of a myriad of factors that were overlooked by 

many architects who had preceded him. 

Gruen can indeed be called a "humanist", insofar as he considered the 

sociology of human nature to be a key factor in the success of a design or project. 

The priority Gruen placed on the quality of Iife and public happiness is reflected 

in his overall methodology. Such social goals are most notable in his urban 

revitalization plans, the main focus of my thesis. Their planning strategy evolved 

kom the notion that shopping activities should be focal points of redevelopment 

schemes. In his early work, Gruen positioned the regional shopping mall as the 

core of emerging suburban communities, as an axis around which residential, 

industnal, and other commercial projects could emerge. Later, he translated a 

similar idea to the revitalization of downtown cores. His plans for urban 

revitalization lay the groundwork for the wave of "gentrification" that swept North 

Amencan urban cores in the late 1960's and 1970's. Gruen's conception of the 

modem urban center as a "multifunctional" unit of both commercial consumption 

and social interaction refiects his belief in the mamage of commerce and 

recreation: "The merchant bas always been and will always be successful where his 

' The Victor Gruen Foundafion for Environmen~al Planning 
Los Angeles: Gruen Foundation for Environmental Planning, 1972 p.11 
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activity is integrated with the widest possible palette of human experiences and 

urban expressions. This conviction expresses itself in the inclusion of as many 

non-retail urban functions within the complex of the center as feasible in creating 

opportunities for cultural, artistic, and social events and in stnving for an 

environmental climate and atmosphere which in itself becomes an attraction for 

the inhabitants of a regi~n."~ 

A combination of commercial and recreational activity is widely regarded 

today as integral to the success of most retail establishments. In fact, 

contemporary marketing strategy puts much emphasis on the idea that shopping is 

a significant recreational "experience". As early as 1953, Gruen was already 

espousing the benefits of the rarely-discussed concept of "merchandising" as a 

means of enhancing retail establishments. Gruen's keen sense of merchandising 

also aiiowed for non-commercial elements, such as landscaping and recreationai 

areas, to form part of the overall layout and design of the project. The success of 

today's urban development schemes rely heavily upon the various indicators listed 

by Gruen. There is an increasing recognition, for instance, of the 

interdependence of commercial and non-commercial elements that contribute to 

the success of a shopping center. 

Victor Gruen, Centers for Che Urban environ men^: Survival of rhe Cities 
New York: Van Nostrand Reinhold Company, 1973 p.20 
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It is important to examine Gruen's practice in its histoncal context. 

The period immediately following the Second World War was characterized by 

great changes to the fabric of American society. The population explosion that 

resulted fiom soldiers retuming home created a great demand for space to seMce 

commercial, recreational, residential, and cultural requirements . By the 195OYs, 

industrial production reached massive proportions, the nature of the economy 

changed, and cultural values were challenged. Gnien obsewed and understood 

these changes. His planning philosophy is a direct consequence of his assimilation 

of the new parameters that were shaping a new world. He advanced the need for 

orderly growth in an era that was characterized by the emergence of haphazard 

and chaotic development in both urban and suburban real estate. The massive 

influx of people into suburban areas that were previously rural farmlands created 

an urgent need for suburban planning. This same exodus bom the cities resulted 

in decaying urban cores, which cned out for urban renewal planning. Gmen's 

vision of urban life influenced much of his plans to redevelop city cores and to 

maximize their potential. "Much of Gruen's appeal", writes the Engineering News- 

Record in 1967, "stems fiom the strains of humanism evident in his words and 

works--his grasp of the multitude of voices, activities, visual impressions that 

constitute urban hie. In Gruen's city, people would laugh, love, sit in 

the park, chatter, stroll to the theatre, ride a fems wheel, nibble chestnuts, toss a 
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penny in a fountain and make a wish, exchange ideas at an outdoor cafe-Gruen's 

üst is long--and also retain the cornforts of pnvate life." ' 

In his dual roles of architect and planner, Gruen ofien went against the 

grain of contemporary architectural design and practice. Since be looked at the 

"big picture" in each of his designs, his "wide-angle" range of vision extended to a 

concern for the viability of a project. As a result, his designs were kequently 

criticized for their sacrifice of aesthetic features for the sake of function and 

cohesiveness. Gruen's desire to maintain a visually appealing, consistent 

environment ailowed him to adapt and modi@ his architectural designs to conform 

to the overall landscape of an existing area. Conceming his own philosophy and 

the principles of his firm, Gruen stated: "We de not belong to the Fonn Givea. 

We have no desire to create new fashions in architecture. There is little value in 

the building of buildings alone. The only thing that really rnatters is taking a 

whole area and creating an environment, cornfortable and convenient for the 

people who live, work, or shop there. It is environmental architecture that really 

calls for imagination today. Architectural style is ~econdary."~ 

"Victor Gruen: Champion of Hope for Fallen Cities", Engineering News-Record, 
November 30, 1967 p.42 

' Walter Guzzardi Jr. "An Architect of Environrnents", Fmine ,  January 1962 
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Gruen's concept of "environmental architecture" was based upon a 

perception of architecture as a tool for social improvement. It is this sense of 

social responsibility that makes Gruen's work so interesting to study today. His 

urban redevelopment schemes envisioned the urban core as a multi-functional 

center, combining residential hnctions with commercial, business and cuItural 

ones. With the help of interdisciplinary teams, Gruen attempted to coordinate 

the complex matrix that makes up the cultural life of our cities. Despite the 

growing criticism of architecture as "social engineering" that has emerged after 

1970, we cannot dismiss the importance of Gruen's work for architectural practice 

today. It alone seems able to respond to the pressing problems of the modem 

city. Its realism stems ftom a profound worldliness that appreciates both the value 

of the past and the need to respond to new conditions. In contrat to the stylistic 

babble of "post-modemists" arguing against "modernists" or "deconstructivists", 

Gmen assesses real problems for which he proposes real (and often radical) 

solutions. If, on occasion, we can contend with the partkulars of his solutions, it 

remains tme that the questions raised by Gruen's broad social views form a nexus 

around which modem architectural practice must organize itself. 



SECTION A: CENERAL PRESENTATION OF GRUEN'S LIFE AND WORK 



CHAITER f : VICTOR GRUEN: A PERSONAL HISTORY 

An undentanding of Victor Gruen's personal background sheds 

considerable light on the man as an architect, planner, and social thinker. Gmen 

was bom in Vienna in 1903, and he spent his youth and early adulthood in an 

urban environment known for its nch artistic and literary life. Gmen attended the 

Vienna Technical Institute and the Academy of Fine Arts in Vienna fkom 1918- 

1925. In his Iast year of academic work he studied under the tutelage of Peter 

Behrens, who also taught Le Corbusier. 

During his siudies at the Vienna Academy of Fine Arts, Gmen frequented 

Viennese coffeehouses, renowned for their engaging discussions and amusement. 

His decision to attend the Viennese Academy of Fine Arts was no surprise to his 

family, since Gruen had grown up with a deep appreciation for the arts and the 

theatre. As a child, he was exposed to actors and musicians, many of whom were 

his father's legal clients. Later in life, when he came to the United States, he 

managed to organize the Viennese Theatre Group, with help ikom people such as 

George S. Kaufinan and I ~ n g  Berlin. This attempt to simulate a theatre-like 

environment was later reflected in his design of shopping centers, which he called 

"little theatres". 
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Vienna was a thriving hub of political action, artistic movements and 

aesthetic renewal and like other European metropolitan cores, it was the center of 

public and social life. Gruen noted that, "European cities have been held by a 

tight urban tissue. In Paris, the Sorbonne is located in close integration with living 

quarters, stores, cafes, restaurants, cinemas and theatres; in Copenhagen, the 

Royal Acaderny of Arts is nght in the heart of the city; in Vienna, the Technical 

University is located a few steps £rom the famous Ringstrasse, in the midst of the 

intensely developed urban tore."' Therefore, the urban core of Gruen's youth was 

quite different from that which he came to know in the United States. In Europe, 

most cultural and recreational sites were (and still are today) within walking 

distance of the downtown core, and the urban planners sought to maintain the 

compact nature of the cities by focusing on greater density and less sprawl. 

Gruen's social-mindedness was evident frorn the start. He began his career 

in Austna designing public housing in Vienna, in addition to designing stores. 

Gruen's career in the United States was frequently dominated by his ongoing 

attempt to bring the pre-World War II, European attitude towards urban design 

to post-World War II North Amenca. His vision of re-creating in North 

American cities the rich urban cultural life he had known in Vienna permeated 

his outlook on urban redevelopment. The urban layout of Vienna was 

' Victor Gmen, Downfall and Rebirih of City Cores on Boih Sides of the Atlantic, 
Los Angeles: Gruen Foundation for Environmental Planning, 1972 p. 1 
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characterized by the famous "Ringstrasse", a circular road around the inner core 

of the city. The "Ring of Vienna", as it came to be known, created a tightly-knit, 

consolidated urban area, within which residential, industrial, cultural, and 

recreational sites were clustered. The Ringstrasse was a strong presence in 

Gruen's mind, and shaped his plans for urban design, as will be discussed later. 

Gruen lefi Vienna in 1938, shortly after the Anschluss (the annexation of 

Austria by Gennany). As a Jew, he was essentidly forced out of his architectural 

firm by the Nazi regime. Bill Dahl, (Figure 1.1) a second-generation partner at 

Gruen Associates, (who is now retired from the firm but continues to be active on 

various boards, including the Metropolitan Transit Authority and the L.A. Airport 

Commission) tells of Gruen's ousting from his own Company: "Victor had a very 

successful practice in Vienna at the time of the Anschluss, but he had a Nazi 

working for him, and when the Germans came in to Vienna, the Nazi came up to 

Victor and said that he was taking over the firm because Victor was Jewish? 

Under the circumstances, Gruen was fortunate to get out of Austria when he did. 

He amved in the United States in 1938, armed only with his Diploma in 

Architecture and 8 dollars in his pocket. He was unfamïliar with American 

culture and traditions, and his foreign credentials did not at first engender much 

enthusiasm in the professional architectural milieu. Yet he brought boundless 

energy, enthusiasm, and a desire to 

Bill Dahl, i n t e ~ e w  conducted in 

foster the new growth of the American city. 

Los Angeles, January 1997 



Fig. 1.1 William H. Dahl, Partner, Gruen Associates 
(Photo taken during inteiview of January 21, 1997.) 



The end of World War II marked the beginning of a dramatic change in 

the visuai landscape of urban North America. There was great upheaval in the 

sacid, ;con6mic, and demographic fabric of America, and Gruen, as a recent 

arrivai, was a witness to the radical transformation underway. Gruen wrote, "Whea 

the %var to end all wars" was, for the United States and its allies, victoriousiy 

ended, pent-up detires and postponed developments burst into the open and 

caused, as one effect, the explodïng metropolis."' The rehirn of Amencan G.1.s 

and the Ne in the birth rate Ied to an increasing demand for space and housing, 

effeeaing an exodus from urban areas towards emerging suburban communities. 

Gmen understood these changes, and brought his philosophy of ordered planning 

to bear at a time of great social and physical displacement. The city of Levittom, 

built from the ground up, w& a symbol of the rapid suburban explosion of the 

era. The massive displacement of middle and upper-middle class familes to 

"bedroomn communities provided the incentive for retailers to relocate to the 

suburbs. Given the massive influx of population to suburban developments, one 

of Gruen's objectives was to supplement the residentid in£rastnicture so as to 

transfom these deveIopments into holistic communities. He attempted to 

transpIant the vitality and variety traditiondy associated with d o w n t m  cores to 

these newly devdoped suburban areas, by building shopping m d s  that wodd 

function as centen of commercial and recreationd activity. Gruen later focused 

7 Victor Gruen, Centers for the Urban Environment: Sumival of the Cities, 
op. ct, p.18 
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on urban renewal, starting in the mid 1950's. He sought to remove the negative 

"stigma" that had corne to be associated with metropohtan areas, as being 

"undesirable" places to live, work, and play. 

The free-market philosophy in the United States gave nse to an 

"entrepreneurial" approach to architecture and property development, unlike the 

more socialistic context of Europe. The great need for space that underlies the 

"Amencan Dream" where anything is possible, also threatened to create b o a  

massive and unchecked sprawl of suburban communities and chaotic urban 

development in the downtown cores. Gruen observed that, "A new generation is 

growing up, a generation which has never known what the pleasures and 

advantages of true urban life can be? As these undesirable trends became more 

and more apparent, Gruen believed that the need for rational planning and 

growth was cnicial. Gruen combined the European values he had internalized 

during his formative years in Austria with the American impulse for growth. 

Although Gmen was a stranger to American culture, bis wide-ranging 

knowledge of a vanety of subjects helped him absorb the cultural transformations 

undenvay. Gruen had always referred to himself as a "generalist", and given the 

wide range of professional expenences he possessed before emigrating to the 

Victor Gruen, "In Defense of the City", Progressive Architecture, JuIy 1959, 
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United States, this was an accurate label. In his life in Austria, Gruen had 

worked as a bricklayer, a journeyman apprentice and a construction technologist 

and supewisor, in addition to training for and working as an architect. He was 

f d a r  with the commercial, literary, and dramatic worlds, with which he had 

corne into contact in Viema. Consequentiy, after his amval in America, "Gruen 

successfully converted these qualified advantages and divided loyalties into 

enduring resources. He believed, and later proved, that trade and even the 

theatre were not so remote form architecture afier all. Indeed, it was the 

blending of these aptitudes in these several spheres that enabled Gmen to 

establish Victor Gruen Associates-"9 

Upon his amval in the United States, Gmen first found part-time work 

designing exhibits for the 1939 World's Fair. Ludwig Lederer, himself a refugee, 

hired Gmen to design a store on Fifth Avenue that seemed to have several 

obstacles, for example, the building lacked frontage on the avenue. Gruen 

revealed his keen commercial sense by substituting an arcade for the traditional 

show windows. As this example shows, Gruen's acute commercial instincts and 

market know-how were at work long before "merchandising" and "marketing" 

were cornmonplace tems.  As Bill Dahl observed, 'The brilliant thing about 

Victor, was that he was able to fit into the commercial side of real estate yet he 

9 Walter Guzzardi Jr., "An Architect of Environments", op. cit. 
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was also extraordinariiy creati~e."'~ In 1946, when Gruen received the commission 

to design Milliron's department store in Los Angeles, he included details such as 

landscaped surroundings, incorporating trees and park benches for shoppers to 

rest, socialize, and enjoy nature. At the same time, he ensured that Milliron's 

layout provided for 75% of its total 117,500 square feet for retail--almost 15% 

more than the national average for similar stores at that tirne." Following the 

success of these designs, in the early 1940'~~ a fellow Viennese, Stephen Klein, 

asked Gruen to design a candy store, even though Klein had no money for the 

project. The store, built on credit, became the first in a long chain that Gruen and 

Klein cailed "Barton's Bonbonnière". He designed 12 stores for the chain by 1951. 

By the time Gruen received his license to practice in the U.S. in 1948, he was 

already widely known. 

'O Bill Dahl, op. cit. 

'' Walter Guzzardi Jr.. "An Architect of Environments". op. cit. 



CHAPTER 2 : THE RISE OF VICTOR GRUEN & ASSOCIATES 

Victor Gruen founded his architectural firm, Victor Gruen & Associates, in 

Los Angeles in 1951. Major offices were later established in New York City, 

Washington, D.C., Teheran, and Vienna. Starting out as a 15-man outiit, the 

firm, in its heyday in the mid 19607s, had grown to an organization with a staff of 

275, with over $5 million in annual fees. 

Given Gruen's background, a founding principle of the firm was the 

formation and encouragement of generalists. From the start of his practice, 

Gruen sought to combine and integrate the talents, educational backgrounds and 

expenences of a wide variety of professionals, including mechanical, civil, and 

structural engineen, as well as planning and design teams. Furthemore, 

geographers, economists, sociologists, and graphic artists were employed as 

consultants on numerous projects. Gruen's objective was to encourage 

collaboration among experts, fostering a free exchange and flow of ideas and 

knowledge. 

During the firm's most creative penod, £rom the early 1950's to the mid 

1960's, Gruen worked with 6 partners. Gmen had a gift for putting people 
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together and creating effective work teams, compnsed of people whose respective 

talents were complimentary. Tùe original 7 pamiers formed a tightly-knit team, 

that operated along very fair and equitable lines. In fact, the ownership of the 

firm was divided equally among them. Bill Dahl notes that, 'There was an 

agreement among the partners. Gruen was very democratic, and the ownership 

was equal for each one of tbem ... I think it was 15%. You would think that Victor 

would keep SI%, but no, he was one of several partners, so evev decision was 

debated."12 Another significant feature of the partnership at Victor Gruen & 

Associates was the rule about mandatory retirement: at 65, the retiree's 

partnership interest was sold back to the other partners. Hence, in 2968, upon 

turning 65, Gruen retired from his own fim. 

The original partnen of Victor Gmen & Associates were close to Gnien, 

both personally and professionally, and each contributed their own specific talents 

and strengths to make the firm one of the most creative and successful of its day. 

Rudi Baumfeld, like Gruen, was boni in Vienna, and graduated in 1932 £rom the 

Master School for Architecture of the Austrian Academy of Fine Arts. He came 

to the U.S. in 1940 and began working with Victor Gruen in 1943. At the firm, 

Baumfeld was in charge of architectural design. He and Gruen complemented 

each other well, since "Victor (Gruen) was brilliant at conceptualizing big ideas, 

but Rudy (Baumfeld) was the one that could take Victor's ideas and transform 

lZ Bill Dahl, op. cit. 
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them into architecture."" Baumfeld was most appreciative of Gruen's sense of 

humour: "Gmen has one great asset. He has a trernendous amount of humour, 

including the realization that he  can cut a funny figure hi~nself."'~ Gruen's sense 

of humour was well-known amongst his partnen and employees. Early on in his 

practice, he liked to ride around in his convertible MG, drawing attention to this 

much-admired car: "Victor (and his fiïends) had a caravan of MG, dn'ving from 

the Los Angeles airport to the Beverly Hills office, and they had a movie camera 

and they were cranking away, and Victor was sitting in the back of the MG, 

waving to people, like one of those crazy things Victor would do ..." " 

Edgardo Contini, in charge of engineering at Victor Gruen & Associates, 

played a major role at the firm throughout his stay there. The only partner who 

was not an architect, Contini graduated summa cum laude in Civil Engineering 

from the University of Rome in 1937, and amved in the U.S. in 1939. After 

working as a consulting engineer for several years, he joined Gruen's fim in 1951. 

Contini stated that "Gruen has one of the most provocative and creative minds in 

urban design in the last couple of decades. He has been an ideal person to work 

with, whether there's disagreement or oot. Victor has surrounded himself with 

people able to disagree with him. We bring a temperamental creative attitude but 

- - -  - - - -- - - 

l3 Ibid. 

l4 "Victor Gruen, Champion of Hope for Fallen Cities", op. cit., p.44 

lS Bill Dahl, op. cit. 



function fint as a team and do more than try to please." I6 

Ben Southland was in charge of planning. He graduated h m  the 

University of Southern Califomia in 1941 with a Bachelor of Architecture. At 

Victor Gruen & Associates, Southland s u p e ~ s e d  d l  land planning and central 

business district and downtown revitalization studies assigned to the L.A. office. 

"Ben Southland was the partner that reaily generated a tremendous number of 

ideas and concepts and worked very closely with Victor; he was probably as 

prolific as Victor was."" 

Karl O. Van Leuven Jr, in charge of project developrnent for the firm, 

graduated from the University of Califomia in 1937. He was responsible for 

opening the firm's Detroit office and directed the research, design, planning and 

constmction of major projects in the Midwestern states and in Canada. Mer ten 

years in Detroit, he retumed to the L.A. headquarters and was in charge of 

planning, architectural and intenor design projects throughout the U.S. and 

Canada. Van Leuven Jr. respected Gruen's willingness to encourage 

interdependence: "Gruen's one of the few architects who delegates responsibiliîy 

to a point where he has partnen who act independently of him yet take advantage 

of his vast background and experience. This enables us to excel and offer 

l6 "Victor Gruen, Champion of Hope for Fallen Cities" op. cit., p.45 

l7 Bill Dahl, op.cit. 



Herman Guttman graduated from the University of Minnesota with a 

Bachelor of Architecture in 1941 and pursued graduate studies in design at 

Harvard. Before working with Gruen, Guttman had been employed by the U.S. 

A r m y  Corps of Engineers. He also worked as a project engineer in the petroleum 

and chemical industries, designing and building processing facilities. Guttman was 

in charge of production and construction at the firm and was Gruen's partner in 

the Southdale shopping center project. 

Beda Zwicker graduated in 1950 from the Swiss Federal Institute of 

Technology in Zurich with a Master's degree in Architecture. Prior to joining 

Gnien's firm, Zwicker worked as a planner and designer in severai large-scale 

projects in South Amenca. As the Associate in charge of planning, he supervised 

the preparation of comprehensive city plans, urban core and urban renewal plans 

as well as master development plans involving residential, office, institutional and 

commercial buildings. 

Gruen was the driving force behind the team of partners, consistently 

seeking to establish innovative ideas and a long-range vision of urban and 

l8 "Victor Gruen, Champion of Hope for Fallen Cities", op. cit., p.49 
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suburban development. His enthusiasm and cornmitment were impressive. Bill 

Dahl, a lifelong admirer of Gnien, remembers, "When 1 joined the firm, in 1952, 

I thought Victor walked on water, 1 worshipped the g ~ y . " ~ '  Even those who 

never came into contact with Gruen have noted his impact many years later. 

Eberhard H. Zeidler, the noted Canadian architect, remarked, "Even though 1 had 

no personal contact with Gruen, he was my idol that I try to aspire to." Y> Charles 

Wilson, (Figure 2.1) a libranan at the firm, admitted: "In this firm, Victor Gruen's 

presence remains very strong to this day. He must have been a very remarkable 

man.''2' 

- - - - - - . . - - 

l9 Bill Dahl, op. cit. 

" Eberhard H. Zeidler, interview conducted in Toronto in November 1996 

2' Charles Wilson, i n t e ~ e w  conducted in Los Angeles in January 1997 
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Gruen's generosity of spirit and open-mindedness to new ideas were 

fiequently cited by those who knew him as two of his most significant qualities: 

"Victor was extremely generous in his relationships with people, he was just a 

perfect gentleman."z in 1954, Gmen was the only one w i h g  to hire a young 

Asian architect, Ki Suh Park, who, despite having two graduate degrees £rom the 

Massachusetts Institute of Technology (a Masters in City & Regional Planning, 

and a Masters in Architecture) could not find employment. Park recollects, "1 was 

refused jobs in Los Angeles as an architect because 1 am Asian, and Gruen was 

the only one at the time who gave me a chance. He was so open that way ... 15 

years ago, the head of the architecture department was a black woman."" Mr. 

Park was made Director of Planning within five yean of joining the fim, and later 

became Managing Partner of Gruen Associates (a position he still holds today). 

Like Gruen, Park escaped a turbulent situation in bis homeland of Korea, leaving 

during the Korean War to corne to the United States to study architecture. His 

original intention was to return to his native land to help rebuild it after the war, 

however his career took off after joining Gruen's firm, and he became an 

American citizen in 1966. Park is the only architect to have directly worked with 

Gruen who is still part of Gruen Associates today, and his training with Gruen led 

to an impressive series of accomplishments. In 1986, Park became the first 

Korean American named to the prestigious College of Fellows of the American 

Bill Dahl, op. cit. 

a Ki Suh Park, interview conducted in Los Angeles in January 1997 
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Institute of Architects, and was the architect in charge of the expansion of the Los 

Angeles Convention Center, completed in 1993. In 1992, Park helped form 

Rebuild Los Angeles, a movement founded in the aftermath of the civil unrest in 

L.A., to enhance economic development, create jobs in neglected areas and foster 

racial hamony. Like Gruen, Park is attempting to use architecture to build a 

sense of community. 



CHAPTER 3: GRUEN'S CRITICAL RECEPTION 

Throughout his professional life, Victor Gmen not only evoked much 

praise, but also elicited his fair share of criticism. Gruen was a very productive 

man and his work was quite extensive in the 1950's and 1960's. A great number 

of large and small North American cities and towns caught his eye, and he set his 

sights on developing plans for many of them. It is only natural that a public 

figure whose work is regularly before the architectural community should receive a 

great deal of attention. 

Gruen begao his career in the US. at a time when tbere was a pressing 

need to recreate the Amencan city and suburb, a need which he quickiy identified 

and attempted to fulfil. He hoped to transform urban and suburban areas into 

multi-functional centen of social and economic activity. This objective required 

Gmen to undertake plans on a grand scale. Gruen's relentless efforts to revitalize 

urban cores gamered the admiration of some professionals in urban planning, 

including Stewart Udall, onetime Secretary of HUD (Dept. of Housing and Urban 

Development), who wrote the foreword to Gruen's book Centers for the Urban 

Environment, and stated: "Victor Gnien is an enthusiastic spokesrnan for the city 

as a vital part of our culture ... The city has many false fiiends today ... The true 

lover of the city, Gruen believes, sees it as the center of an urban culture, the 
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mainspring of human thought and achievement."" Gruen's work and writings led 

hM to be identified as a "crusader for the cities", a label which some greeted with 

enthusiasm, and others regarded with disdain. The fact that Gmen was a 

"generalist" whose finn used multi-disciplinary teams in the planning process was 

also praised by those who came into contact with him. Udall wrote: "Victor is 

not an individualistic hero architect. His ski11 is the skill of a creative team 

captain. Victor is emphatically not a man of d o p a s ;  he is eminently educable ..."lF 

Whether or not Gruen's plans came to fruition, he was lauded by some as 

a visionary and pioneer. Aç a result, Gmen received many accolades for 

numerous projects, particularly when they were the first of their kind. He drew 

favourable reviews when his work was distinctive, novel and unprecedented. The 

construction of Northland Shopping Center in 1954 chnstened Gruen the "father 

of the modern shopping mall" and Jane Jacobs, who would become an outspoken 

critic of Gmen in later years, admired Northland as "a classic in shopping centre 

planning, because it uses for the first time an urban "market town" plan, a 

compact form physically and psychologically suited to  pedestrian shopping. This 

plan's flexible use of open spaces looks like a natural for coping with 

rehabilitation of decaying city distric S... other points about Northland will also 

Stewart Udall, Foreword 
Siirvivul of the Cities, op. cit., p.ix 

in Victor Gmen, Centers for the Urban Environment: 

Ibid., p. vii 



become yard stick^."'^ The architecturai joumals in the early 1950's are fiîled with 

such praise for Gruen's design of both Northland and Southdale shopping 

centers. Both malls were lauded as pioneering achievernents, landmarks in the 

design and use of retail space for commercial and leisure purposes. 

It is only in later years that Gruen's shopping centers, including Northland 

and Southdale, drew criticism from various sectors. For instance, the construction 

of Northland in a Detroit suburb was criticized for contributing to the 

deterioration of Detroit's downtown core. The new mal1 attracted customers who 

lived within a 20 to  30 minute drive away, thereby pulling people away from the 

urban core. Gruen's shopping center design also came under closer scmtiny in 

subsequent yean. In the article entitled, 'The New Downtowns", Witold 

Rybczyriski states that although Victor Gmen claims that he was inspired by the 

glas-roofed 19th ceotury gallerias of Milan and Naples when he designed 

Southdale shopping center, the result was a "bland, modemistic interior of 

Southdale which did not much resemble its Italian antecedentd2' Any reflection 

of European covered arcades such as London's Burtington Mal1 or Milan's Victor 

Emanuel Galleria, which were commonly cited as influencing Gruen, were clearly 

not evident in Gruen's shopping malls, a fact that did not go unnoticed by his 

26 Jane Jacobs, "Northland: A New Yardstick for Shopping Center Planning" 
Architectura[ Forum, volume 100, June 1954, p.102 

27 Witold Rybczynski, "The New Downtowns: Shopping Malls" Atlantic Monlhly, 
volume 271, number 5, May 1993, p.100 
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critics. However, these cnticisms overlooked the fact that Gruen was designing 

for an Amencan culture. He therefore had to adapt his planning and design to a 

society where m a s  consumerisrn was the nom, and where the social and 

economic realities were quite different £rom those that characterized the 19th 

century European cities that helped inspire him. 

James Rouse, the noted developed builder of shopping mails who worked 

with Gruen on several occasions, discussed the mistakes he made in his initial 

malls, in an article entitled, "Must Shopping Centers be Inhuman ?". Like 

Gruen, Rouse believed that shopping malls must ennch community Me, s e ~ n g  

the needs of the sboppers while enhancing the oppominiîy for social interaction. 

However, he later found fault with some elements in the planning and design of 

modem shopping malls. Rouse had worked with Gruen on developing the Cheny 

Hill shopping center, which Rouse outlined as reflecting the over-expansiveness of 

malls, a growth that occurred at the expense of social cohesion: "Despite the 

emphasis on convenience and design-or perhaps because of it--the centers have 

become oppressively out of scale with people. The huge parking areas, the 

massive factory-like buildings, the enormous unbroken spaces, the store fronts and 

signs al1 add up to a big project imposed on a community rather than a warm and 

fnendly market place growing out of the community." Rouse points to the lack 

28 James Rouse, "Must Shopping Centen Be Inhuman ?" Archilectural Forum, 
June 1962, p.106 
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of strong, clear identification signage at the front that would "mark the center 

with force, dignity, and beauty. Our entrances have been underemphasized. 

Canopies, flags, planting have been inadequate."" He therefore c a b  for the 

expansion of visual landscape, greenery, and imaginative lighting for Cherry Hill 

and in the construction of mails in the future, in order to create a feeling of 

"entering" the mall . Rouse disagreed with Gmen's oversupply of parking spaces, 

which, at 10 parking spaces per 1,000 square feet of retail space, was twice the 

number required by city bylaws and set by industv standards. Rouse argued this 

massive parking was provided at the expense of more landscaping and green 

space: 'The gain in warmth and beauty may prove more profitable to the center in 

the long run than the loss of some close-in parking ~ ~ a c e s . " ~ ~  The large parking 

area that was designed for enclosed shopping mails (such as Cherry Hill) had the 

parking in a large ring, to minimize the walking distance to the stores. As a 

result, landscaped areas in the parking lot were kept to a bare minimum, in order 

to presewe the compact nature of the parking area. Rouse argued that the 

overabundance of parking "results in long periods of time when the parking areas 

seem empty and d~ l l . "~ '  Furthermore, the monotony of the exterior wails of many 

shopping malls (walls facing the outside) was another problematic area for Rouse, 

and he called for more imaginative design on the extenor facade of the mall that 

29 Ibid., p.107 

30 Idem. 

'' Idem. 
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is seen from the parking lot and highway. Although Rouse pointed to the 

"majestic space of Cherry Court (in the Cheny Hill mall) with its garden fountain, 

bridges, stream, waterfalls, and teahouse. The people who shop at Cherry HiLi 

clearly show their delight in Cherry Co~rt", '~ he nevertheless advocated the need 

to design in a more balanced way, so that "we can achieve a better balance of 

landscaping and physical features throughout the center ... We need more surprises, 

more changes of pace, more liveliness, more colour." 33 

Kent A. Robertson, in his article entitled "Downtown Redevelopment 

Strategies in the United States: An End-of-the-Century Assessment", evaluates the 

state of indoor shopping malls as they were pioneered by Gmen and fhds them 

lacking in some important respects. Robertson argues that the indoor maIl is 

sanitized and lacking vitaliîy. He takes exception with Gmen's principle that 

called for shopping centers to be the focal points of downtown revitalization plans, 

to trigger the growth of the surrounding urban area. Instead, Robertson found 

that, "many indoor shopping centers exert the "fortress effect"; that is, they are 

self-contained structures poorly integrated with the surroundings downtown, a 

drawback that minimizes the spillover benefits. Second, the "distance-decay effect" 

suggests that downtown establishments located more than one or two blocks from 

the indoor mall will receive only minimal spillover benefits, and moreover, may 

- - - 

32 Idem. 

33 Idem. 
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actuaiiy suffer reduced actMty because of the maihi magnetic pull. Third, these 

enclosed shopping centers can encourage "commercial gentrification", by which 

national chahs selling specialty items to more affluent shoppers drive out local 

independents offenng basic goods and senices. Finally, the downtown enclosed 

malls can be criticized for aesthetic reasoas. The safe but sanitized and artificial 

indoor m d s  are the antitheses of spontaneous, varying downtown streets." " 

Robertson's point of view is not entirely valid, for the success of commercial 

centers have helped to revitalize many areas, triggerîng expansion and widespread 

development of other projects. 

Gruen's plan for Fort Worth, the first comprehensive revitalization scheme 

for an American downtown core, drew numerous favourable reviews. It was 

generally thought to be innovative. a fact that wil1 be discussed in later chapters. 

In fact, Jane Jacobs found fault with most modem urban planning schemes, with 

the notable exception of Gruen's Fort Worth plan: "This is a critical time for the 

future of the city ... Redevelopment projects that will set the character of the center 

of Our cities for generations to corne do not revitalize downtown; they deaden it 

for they work at cross-purposes to the city. They banish the street. They banish 

" Kent A. Robertson, "Downtown Redevelopment Strategies in the US.: An 
End-of-the-Century Assessment" Journal ofAmencan Planning Association, volume 61, 
110.4 September 22, 1995, p.432 
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Gruen Plan 
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They banish its vanety. There is one notable exception: The Victor 

for Fort High praise, indeed. When the Fort Worth Plan 

was unveiled, Jacobs was not its only supporter. The Archifectural Fonim came 

out with a glowing review, hailing the plan as bringing about the transformation of 

the downtown core: 'This plan for downtown Fort Worth is so interesting in 

186 itself, so brilliant as a sheer planning solution ... James Rouse also praised the 

Fort Worth plan: 'The Fort Worth Plan is the most magic scheme and the largest 

and the boldest and the most complete that I have seen dealing with an American 

city .At is a wonderful image of what a t o m  could become 

Howeve r, Gruen's "uniqueness" also subjected him to intense evaluation 

and often scathing criticism. Jane Jacobs disagreed with some of his fundamental 

ideas about urban planning. In her discussion of the East Island Project, (Figues 

3.1 to 3.3) whereby Gruen proposed to redevelop land near New York's East 

River into a fully pedestrian, automobile-free environment, Jacobs takes a 

definitive stand against Gruen's longstanding concem with "trafic separation", 

arguing that this preoccupation has clouded the real issue at hand, which is how 

Jane Jacobs, 'The Exploding Metropolis", quoted in The fictor Gruen 
Fowtdation for Environmental Planning op. cit., p. 17 

36 'Typical Downtown Transfonned: The Case of Fort Worth" Architectural 
Forum, volume 104, May 1956, p.147 

37 James Rouse, in an address to the Conference of Mayors, Washington D.C. 
1960 
quoted in The Vicfor Gnten Fortnda fion for Environmenrai Planning op-cit., p.16 
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to create a decent urban environment. The ovemding focus Gruen has on 

separating automobiles and pedestrians has become "an excuse for a showy but 

fake, inflexible and limited pretence at city environment.'" She contends that the 

preoccupation with traffic circulation has become an end in itself, as opposed to a 

means to an end, and that "not only the pedestrian, but al1 of Iife is subordinated 

to it ... The putative ingredients of a t o m  centre, along with the schools, are 

underground where they may be served by transportation in arrangement. of 

endless ingenuity and perfect lifelessnes~."~~ However, Jacobs' claim that 

Gruen's principle of traffic separation was an end in itself, without any redeeming 

social purpose misses the point. Gruen emphasized the need to create "pedestrian 

islands" precisely because he wanted the urban cores to facilitate human contact. 

Although Gruen's insistence on regulating the use of the automobile in urban 

cores proved to be unrealistic in contemporary America, the motive behind the 

idea of traffic separation was to create more livable public space for pedestrians, 

an objective that Jacobs herself applauded. Nonetheless, it must be recognized 

that the ovemding emphasis Gruen placed on the creation of an extensive 

residential environment totally void of vehicular traffic was a departure fiom his 

more typical approach which usually attempted to regulate, but not ban, the 

circulation of automobiles in urban areas. 

Jane Jacobs, 'Two Projects: Fort Worth Texas 1956 and East Island New York 
1961" in The Pedestrian and the Ciy ed. David Lewis, London: Eler Books, 1965 
p. 109 

39 Ibid., p.110 
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Jacobs does not single Gmen out for what she believes to be the "drift 

£rom humanip to gimmickry", but she does see his work as reflective of "a 

difnculty that afflicts architectural design as a whole today: the decline of respect 

for function, and consequently Iack of interest in it." She writes that the whole 

meaning of the concept of "function" h& changed; "function" no longer refers to 

the uses for which a building is intended, but rather it refen to the stmcture and 

materials of the buiIding. Jacobs therefore does not see in Gruen's work the link 

between the structure / matends of his projects and the needs of the dtimate 

"usen" (residents, worken, shoppers, etc.) She argues that the notion of "common 

public space" of which Gmen is so fond is a misnomer, as it has proven to be 

ineffective and not universal at au. Gruen's redevelopment plans are seen to 

reflect the principles used in his design of shopping centen, and Jacobs argues 

that they show a Iack of understanding about the functioning of cities themselves. 

AIthough Victor Gmen was in favour of revitalizing urban cores through 

the inchsion of commercial and non-commercial activities, Jane Jacobs takes 

exception with what she views to be his single-mindedness in c o n c e p t u ~ g  

redevelopment plans. For instance, Gmen frequently worked on plans for 

revitalizing financial districts of major cities including Boston, which he called 

"Central Business Districtsn, and approached these areas as potential nuclei for 

urban cores. However, Jacobs disagrees with the focus on the hancial district as 

Idem. 
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an urban core, and she writes, "Our downtowns have become too predorninantly 

devote&to wprk and contain too few people after working hours. 7lis condition 

has been more or less formalized in planning jargon, which no longer speaks of 

"downtowns" but instead of "CBDYs"--standing for Central Business Districts. A 

Central Business District that Iives up to its name and is tnily described by it, is a 

du#. '' While Gmen explicitly sought to remove the "boring" stigma from the 

financial cores of American cities, through his plans for multi-purpose areas, he 

did not grasp the American tendency to separate "work" and "recreation", as 

Jacobs accurately points out. In most major North Amencan cities today, the 

financial districts are in proximity to the downtown core, but they constitute a 

separate area, and they are not usually intermingled with cultural sites, 

recreational areas, or residential complexes. 

Robert Campbell subjects the Charles River Park housing complex (Figue 

3.4) to a very harsh evaluation in his article, "Charles River Park at 35: It May be 

a Nice Place to Live, But You Wouldn't Want to Visit". Although Victor Gruen 

and his team had intended the housing development to contribute to the 

neighbourhood's social Life and to foster the sense of communal happiness about 

which he often wrote, Campbell argued that the outcome had the opposite eEect: 

"Charles River Park may be a good place to live. But it doesn't contribute sa 

Jane Jacobs, The De& and Life of Great American Citis New York: Random 
House, 1961 pl65 



much as an ice cream cone or a flower to the happiness of anybody else in 

Boston.~ïha$'s what makes it different £rom the great neighbourhoods, the ones 

where we love to stroll. Charles 

welcoming. It's a shut-the-gates, 

River Park feels guarded ... anything 

the-muggers-are-coming ~orld. ' '~* 

Although Campbell views the project through a contemporary 

but 

lens (writing 

in 1995), he h d s  great fault with the whole concept, and says, "Charles River 

Park was an urban planning disaster of legendary pr~portions."~~ He objects to 

the policy of urban renewal that gave rise to the project and that dowed for the 

displacement of various communities. CampbeU. highlights the foreboding aspect 

of this housiug development: There are o d y  a couple of streets that go in, and 

they're anything but welcoming. If you walk the perimeter, you feel as if you're 

looking through the fence at a miiitary prese~ve.''~ Gmen's insistence on 

organized planning did not make an impression on Campbell, who describes the 

housing complex as being like a maze. Furthemore, the sense of "urbanityn that 

Gruen sought to bring to city howing has been totaily lost, according to 

Campbell: The hidden gardens of Charles River Park are for the residents, 

period. In this newer, more private khd of community, we've Iost Our grip on the 

Robert Campbell, "Charles River Park at 35: It May a Nice Place to Live, but You 
Wouldn't Want to Visit", Boston Globe, May 26, 1995, p.81 

43 Idem. 

Idem. 
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fact that a city exists in order to be shared ... It's not just the isolation, it's the 

impeaonaii~,  too. As you walk around you feel you're in an institution.'" 

The Charles River Plaza, the shopping center that belongs to Charles River 

Park as part of the mixed-use, "multifu~ctional unit" that formed the basis of 

many designs Gruen inspired, is pitifully regarded by Campbell: "Charles River 

Plaza is an ilI-designed shopping center that nomindy belongs to Charles River 

Park, although you'd never guess it, because the pedestrian paths that connect the 

Plaza to the Park are-- for better security, no doubt--1aughabIy inconspicu~us.'~~ 

Campbell has some pointed remarks about Victor Gruen himselt as an architect 

and planner, particularly regording Gruen's approach towards dividing a city into a 

number of "cells", or auto-£ree zones: "Each such ce11 would be a pedestnan 

precinct, Eree of cars, filled with happy people on their feet AU the tra£€ic, public 

and private, would circulate on artenal roads around and between the ce&, 

without entering them. It was Gruen who planned Charles River Park as a Gruen 

ceIi." " Furthemore, Gruen's redevelopment plans for the city of Boston, based 

on dividing the city into "ceIIsn (or "centen") with historic areas and landscaped 

areas protected fkom vehicular traffic, are dismissed by Campbell as unrealistic 

and undesirable: "The living tity would become a managed, sanitized museum of 

Idem. 

Idem. 

47 Idem. 



itself. Gruen's goals were commendable, but his vision was disastrous, and his 

prestige,today arnong plannen is zero. Ail Gruen accomplished, in his many 

projects all around the country, was to prove that you can't make a city out 

of a lot of villages divided by highways. What you get is a lot of isolated villages, 

like Charles River Park."" The irony of the Charles River Park project is that it 

ended up undexminhg the very values that it had attempted to enhance. 

Occasional mistakes or exaggerations in some of Gruen's work should not 

ovenhadow the overall validity of many of his ideas on redevelopment of Our city 

cores. Criticism helps to re-direct planning schemes, but they need not completely 

undermine their right to exist; Hopefuliy, the case studies included in Section B 

of this thesis will help to shed a more positive light on Gnien's planning ideas. 

48 Idem. 



Fig. 3.4 
Charles River Park Urban Redevelopment 
Project, Boston, Plliss. 
Architec~: Victor Gmen Associates, 
Photograph: Gordon S o m e n  



Gruen, as a man and as an architect, has been widely described as a 

"humanist". His writings and projects reflect his conceni with the human 

condition and quality of life. He had a keen understanding of the multi-faceted 

nature of urban life and he was aware that any urban core is a microcosm of a 

rich variety of ethnic and cultural backgrounds. Stewart Udall noted that "It is 

central to Gruen's thinking that the ultimate test of any plan or project is whether 

it improves what the Greeks called the public happiness by making the common 

estate and expenence richer and more meaninghil for all."49 Gnien was largely 

concerned with community-building and his work as a planner was permeated by 

his social ideas, which played a large role in his professional life. This is precisely 

why Gmen can be regarded as a "social thinker", for his reflections about the 

human condition were an integral part of his work. "Victor Gruen is a thinker, 

who puts the accent on MAN, his civilization, his culture, his contemporary 

psychology, the importance of happiness, health, and comfort in these modem 

times ..."" Gruen's humanist ideas were expressed in his design of shopping 

49 Stewart Udall, Foreworci in Victor Gruen, Centers for the Urban Environment: 
SurvNal of the Cities, op. cit., pxii 

Maurice Cauwe, President of the International Association of Town Planning 
& Distribution- France, quoted in 7he Victor Gruen Forutdation fur Environmental 
Planning, 
op. cit., p.15 



centres, in his plans for urban renewal (a subject to be examined separately in 

Iater ch apte^) and in his view of the natural and built environment. 

Gruen sought to bring his "humanist" approach to his design of shopping 

centen, which were the fint to provide ample space for the public, specifically 

geared to enhance social contact, relaxation, and leisurely strolling. According to 

Gruen, shopping malls could offer the optimum mix of commerce and m a s  

culture. Gruen planned and designed the shopping center so that it would reffect 

commerce and culture. It would be the place where consumption and recreation 

meet. Social and humanistic considerations were factored into the equation when 

drawing up architectural schema for shopping complexes. Gruen himself stated, 

"It is deeply significant that the term is "shopping center", not "selling center". 

This indicates clearly that the wishes and desires of the shopper take priority over 

those of the seller. By aHording oppominities for social Iife and recreation in a 

protected pedestrian environment, by incorporating civic and educational facilities, 

shopping centers can fil1 an elasting void. They can provide the needed place and 

oppominity for participation in modem community iife that the ancient Greek 

Agora, the Medievd Market Place and our own Town Squares provided in the 

past."' The practice of grouping a variety of merchants under one roof, selling 

goods and seMces germane to daily living, was not new: ''The traditional shopping 

'' Victor Gmen and Larry Smith, 
Centers New York: Reinhold Publishing , 

Shopping Towns LJSA: The Planning of Shopping 
1960 p.24 



street ...p rovided many diversions, easy accessibility, and a visual coherence that 

multiplied urpan Me, and furthemore made the environment safe." However, 

Gruen expanded the concept of the "shopping street" through his ideas for 

pedestrian pathways, arcaded promenades, and enclosed malls. The shopping md, 

as designed by Gruen, was, itself, the transposition of a European town mode1 

into the Amencan suburb--substituthg the street for the piazzas as the primary 

circulation space. 

Gruen designed the regional shopping center to be a lcind of "oasis", 

providing people witb a stnichired shelter kom the exterior environment of cities 

and suburbs, which were becoming increasingly hostile, hntic ,  and unpredictable 

in the late 20th century: "Gruen will probably succeed in recapturing for us the 

lost but essential human vdues, pleasures and experiences of the Agora ...His 

delightful pedestnan mails spell ... a renaissance of urban culture."" Gruen 

positioned the shopping mall as a site of nearly unlimited potentiai, a place to 

o&et the stress encountered in daily Iife. 

In 1954, Gmen designed the Northland Shopping Center, just outside 

Detroit, Michigan. (Figues 4.1 lo 4.8) Northland Shopping Center was, as has 

" Eberhard H. Zeidler, Multi-Use Architecture in the Urban Context New York 
Van Nosirand Reinhold, 1985 p.134 

Wolf Von Eckardt, rite New Republic, January 2, 1965, quoted in nie Victor 
Gruen Foundorion for Environmental Planning, op. cit., p. 18 



been mentioned earlier, the first modern commercial shopping center to use an 

urban "Market Town" pIan, b ~ g i n g  together various merchants and facilities into 

a compact grouping, which suited and encouraged the practice of pedestrian 

shopping. The area surrounding the retail structure offered visual interest to 

pedestrians, with pathways Ieading to squares and plazas of different dimensions 

and detail. The open spaces were dotted by tree groups, flower beds, ponds, and 

fountains. Gruen took steps to ensure that the shopping center was marked by a 

visually pleasing landscape, helping to create a pleasant atmosphere. The 

"multifunctional" character of the Northland Center enabled it to be the first self- 

sufficient shopping center, dmost a village unto itself, featuring a large public 

auditorium, a theatre and a p s t  office. The use of the outdoor areas by CMC 

groups, such as garden clubs, theatrical groups, amateur orchestras and othen was 

encouraged. Northland established its own security force to h d  lost children, 

locate automobiles and prevent disturbances. While such things are commonplace 

today, in the late 1950's such a multi-purpose space was indeed a new venture. 

Gruen's design was "user-kiendly" in an era that was not as customer-driven as in 

the present, and he created an environment that would encourage shoppers to 

linger, people-watch and window-shop and most important, spend more t h e  in 

the mail. In effect, Gmen successfully re-created an idealized version of a 

downtown core, all within the enclosed "safe" space of the shopping center. The 

inclusion of d l  these elementç contributed to the perception and use of 

Northland as a facility for the community for whom it was designed. 



Fi;. 4.1 Illustntions of Pedcstrion Courts 
NortkIand Center 



Fig. 4 3  - Parking Plan - Northland Center 



Fig. 4.1 - 4.1 h m  
Gmcu, Victor, Shopphg Ceam of Tomom,  
1954 





FI. 4.6 - Roor P b  - TOP Roor 
i Y ~ & h d  Ccairr 

Top fioor (f'ourtk coan<Eng basement), 
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Northhd Ceatet 



N O ~ W ~ S  ~ d ~ m :  : "side-street" activities cra underground so the  

FÏg. 4 5  - 4.8 
7 w o  Pocket Shopping Ceuten" 
R r r = h i k c H  Fonrnq Januay 1956 



Fig. 1.4 - Map of Northland CenterJs Location 



The Southdale Center outside Minneapolis, Minnesota was the h t  

enclose& clixpate-controlled, multi-level shopping md. (Figurer 4.9 to 4.11) 

Kowinski points out that although Gruen's design of Southdale addressed 

pragmatic issues, such as controlling the extremes of cIimate in Minnesota, in fact 

enclosing the shopping area enabled the structure to serve as a leisure destination. 

The cornfortable, climate-controlled environment would encourage people to 

linger longer in the mall. "What seemed to be an environmental expedient tumed 

out to be the key to creating a new kind of intemal world- a theatre that walled 

out all distractions and focused aIi attention on what the industry c d s  the 'retail 

drama'"." It was also designed by Gruen with the explicit aim of providing a 

"diversined" shopping experience, whereby the consumer could choose to make 

purchases or stroIl leisurely through the ma, stopping to sit down and chat or 

have coffee. Southdale also offered the fint sheltered, enclosed commercial space 

where recreational and culnird pursuits could develop, free fiom outside noise 

pollution, traffic and urban chaos. Southdale was sprinkled with details that 

conveyed a sense of festivity and fun. Gruen, dong with Guttman and Baumfeld, 

included a variety of recreational aspects to Southdale- a sidewalk cafe, a 21-foot 

rhomboid birdcage, a fishpond, tree-like sculptures dong with other art and a 

srnail zoo, which was installed in the basement. The "public" spaces knom as 

"common areas" were @en as much value as the retail spaces. Gruen was a 

* W. Kowinski, "Endless Summer at the World's Biggest Shopping Wonderland", 
Smithsonian, volume 17, December 1986, p.40 



proponent of holding special events and c o m m u n i ~  activities in the shopping 

center in the.evenings, on Sundays and holidays. Gruen positioned Southdale as 

the host for ail seasons-- kom mid-winter activities, including ice skating, to 

summer theatre, art exhibits, photo cornpetitions, fiower shows, home shows, and 

sports shows. The addition of a children's zoo and amusement rides were 

attractions in themselves. At Southdale, Gruen tned to encourage the coexistence 

of commercia.l and communal activities by enabling retailers to ply their trade 

within an environment that also fostered artistic displays, musical performances, or 

amicable conversation: "By intemeaving di experiences of human life within the 

urban tissue, we can restore the lost sense of cornmitment and belonging; we can 

counteract the phenornenon of alienation, isolation, and Ionehess and achieve a 

sense of identification and participation." Gruen attributed great social value 

to the shopping center, parrinilarly in the suburbs, where he built malls to 

function as humanistic vehicles for community improvemen t. 

'' Victor Gruen, Centers for the Ilrbun Environment: Sumival of the Cities 
op. cit., p. 1 l 



Fig. 4.9 - Aerial Photograph 
Southdale Center 
APA Jouml, Autumn 1985 



Fig 4.11 - Schcrnntic 
(Bîsemenr Level- 
Southdale Ccnter 
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Gmen's perception of the role of architecture as a tool for community- 

buildingmas derived kom his emphasis on satisfying his clients' needs. Since 

Gmen believed that the real "client" was society as a whole, his identity as an 

architect was rooted in the social purpose of architecture, and he stated, 'The 

architect's great inner reward is derived £rom witnessing the utilkation of the 

structure he has created and its contemplation by its usen and the 

Gruen's focus on the human condition as the basis for the creation of ail 

built environments was also apparent in his later yean, when, in 1968, he laid out 

the operational principles for his Foundation for Environmental Planning. He 

stated that: "AU efforts for planning the human environment in order to be 

must based humanistic viewpoint It has to be recognized 

that human values, human expressions, human heaIth and safety, must be 

considered first and foremost and @en prime priority in any work which de& 

with the planning of the environment." The Foundation attempted to 

implement Gruen's humanistic approach by engaging in educationai and scient& 

research for the improvement of environmentai conditions of urban cores, cities, 

and suburbs. Gruen did not advocate a mass exodus kom the urban areas simply 

because urbanism was undergoing a d i s .  He was not an unqualified proponent 

s6 Victor Gmen, in The People's Architect ed. Hany S. Ransom 
Chicago: Semicentennial Publications, 1964 p.55 

" The Victor Gmen Foundation For Environmental PIanning op. cit., p. 10 



of the "back to nature" movement, and did not lay blame on the city for 

enviromentql problems. Although Gruen was quite concerned with the 

environment, he did not advocate the preservation of the natural environment for 

its own sake. Rather, he was in favour of protecting natural resources because 

they enhanced the human quality of life. To that end, the Foundation encouraged 

the protection and development of natural resources, through the provision of 

facilities and equipment geared for that purpose. Therefore, Gruen's Foundation 

was concemed with the protection of natural resources and natural environments 

because they serve and help to improve man and society. Gruen's focus was first 

and foremost on man, and his Foundation sought to "seek ways to bring Man 

from the Railroad Age, the Automobile Age, the Jet Age, the Space Age, into the 

Human 4 e . " 5 a  

Gruen warned of the harmful consequences of unregulated and haphazard 

urban development, but he was devoted to the creation and enhancement of 

"built" environments. His profession, therefore, required a direct intexvention in 

and modification of nature and the natural environment. Even projects such as 

his feasibility study for the Verdugo Mountains in California, where Gxuen's goal 

was the improvement of this mountainous region, required environmental 

manipulation of some kind. Gruen, nevertheles, argued for the maximum degree 

of conservation and a consistent public policy regarding land ownership and 

Ibid., p. 13 
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development. He urged for a policy that would preserve the scenic quaiities of 

the mountaiqous area, and emphasized the importance of environmental 

protection in the face of changes in the region. If the creation of a "built" 

environment would prove to be beneficial and sociaily relevant, then Gruen had 

no reservations about intervening in the "natural" environment. His attitude 

towards the built environment can be clearIy seen in his design of shopping 

centres, where the "natural" environment was re-formulated both interndy 

(within the enclosed structure of the mall) and extemally (in the landscaping and 

greenery that was outside the mal1). Within the enclosed shopping center, Gruen 

attempted to create an ideaiized version of the "outsiden environment, by using 

architecture and design to improve upon nature, so to speak. Hence, his design 

for Southdale mall included recreational facilities and elements transplanted from 

"nature", such as a rhomboid birdcage and fishpond. Gruen's regard for the 

natural environment and naturai resources was therefore subordinate to his more 

primary and ultimate concern for ~ m ' s  well-being and quality of life. 

Gruen nevertheless attempted to strike a proper balance behxeen nature 

and technology, between man-made and human environments: "Mankind has the 

means, the braias, and the tools to shape and reshape the human environment in 

the direction of making Man again the Master of his life and fate, and relegating 

technology back to its proper place as man's servant."" Gnten was not opposed 

S9 Idem. 
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to technological progress insofar as machinery was used to serve and improve 

some human needs without necessarily sacrificing others: "It is not science and 

technology which are to blame for the global environmental crisis, but, rather, 

their short-sighted misuse and foolish application by men. Science and technology 

are potentidy Our strongest tools for the shaping of a better human environment, 

provided we utilize them for the improvement of the environment and for the re- 

establishment of biologicai balance ... We must turn from Our one-sided emphasis 

on growth and quantity, to one of humanism and quality."* Gruen opposed the 

unregulated and unjustified application of technology at the expense of human 

properties and nature's balance. 

Upon his return to Vienna in 1968, Gruen had more time to formulate his 

thoughts, to cadi@ them in a set of principles which he encapsulated in a 

document entitled ''The Charter of Vienna", written as Gruen's complement to Le 

Corbusier's "Charter of Athens", published in 1941. In his Charter of Viema, he 

outlined four basic, fundamental principles, reflecting a humanistic framework of 

analy~is:~' 

Victor Gruen, The Charter of Vienna (1971) Los Angeles: Gruen Foundation 
for Environmental Planning, 1980 p.6 

Ibid., p.3 
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central consideration of al1 planning and architechire m u t  be MAN; 

p i m w  goal of planning and architecture is therefore the fulfilment of 

needs and human aspirations. 

3) The achievements of science and technology shail be utilized to the fullest in 

order to attain the stated goal of giving' fulfhent  to human Me; 

4) Science and technology shall, however, not be used as self-serving mechanisrns 

with tendencies of suppressing and tyrannizing mankind. 

The principles outiined in the Charter of Viema encapsulated the thoughts 

and objectives that had fueUed Gruen's work throughout his professional Me. As 

early as 1950, Gnien had used the tenn "environmental architecturen when 

describing his work, and he ahvays had a comprehensive outlook in his approach 

to planning, emphasizing the importance of human activity as the starting point 

for all architecture: "Environmental architechire, as Gruen uses the tem, often 

implies the reshaping of whole areas in terras not merely of the buildings 

themselves but of the activities camed on in and around them.'" The center of 

human activity was to be found, according to Gruen, in the heart of the cities, and 

this is why he tumed his attention to the revitalkation of urban cores throughout 

much of his career. 

" Walter G m d i ,  Jr.,"An Architect of Environments", op. cit. 



CHAPTER 5:  URBAN REVITALIZATION AS A MEANS FOR SOCIAL 

COKESION: A FEW EXAMPLES 

Gruen wrote, "A city consists primanly of people and exists for people. Its 

structures ... al1 are means only to serve the needs and aspirations of people. 

Whenever the mechanical servants of the urbanite start to interfere with human 

interests-when they threaten and endanger "organic" (that is, human) life--then 

the urban environment is in jeopard~."~~ Gruen's attachment to cities was evident: 

"Let me make a confession ... 1 am prejudiced in favour of cities. 1 believe that 

they have been and that they will continue to be for the foreseeable hture the 

cradles of civilization, of human progress, of culture and the artsvH Gruen's social 

and cultural concems are most evident in his plans for urban renewal. 

To understand his attachment to cities, we must look to Gruen's persona1 

mots and elements of the urban environment in which he spent his formative 

years, most notably the Ringstrasse in Vienna. (Figures 5.1 and 5.2) The famous 

Ringstrasse that circled the city core was an integral part of the visual 

landscape. When Vienna's 17th century fortifications were demolished in 1857, 

the city called for the creation of a circular "ring road" ail around the city core. 

Victor Gruen, Ceniers for the Urban Environment: Sumival of the Cifies, 
op. cit., p.9 

" "Victor Gruen, Champion of Hope for Fallen Cities", op. cit., p.45 



Kg. 5.1 Girouarâ, M., The Ringstrasse, Cihs a d  People: A Rock2 and hhirecturel History, 
p327 



Fig. 5 1  - Photognph of 
R i n g n r ~ s e ,  Girouard, M., 
Cirics a d  Peopk  A  SOC^ und AzhirecmI 
H b v ,  
1985, p. 329 
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The building of the Ringstrasse was carried out over a period of 20 years, 

into the ;18SC!'s- and propelled Vienna into the limelight: "By redeveloping them, 

(the circular roads) Vienna immediately put herseif on a par with Pans as a great 

modern ci$ and overtook London or any other of the capital cities of the 

world?' The space that was enclosed by the Ringstrasse was large and 

accommodated a series of srand new public buildinss, spacious, upper-income 

residential areas, parks and squares and other open public spaces. The idea of 

designating areas for communal public space was thus an integral part of the 

planning of modem Vienna and Gruen's exposure to this shaped his vision of 

what a city ffshouId" be. Gruen saw the city as a confluence of cultural and 

commercial activity rende red 4egibIe and livable through the purpose ful design of 

public space. 

The Ringstrasse reflected the traditinnal qiialities and aspects of the city 

and engaged a variety of districts along various lines. For instance, the 

Ringstrasse be,@ns in the textile warehouse and office district along the Danube 

Canal, and continues into the cornmerciai and financial districts around the new 

stock exchange. The univenity is situated furtber along the pathway, followed by 

the government district, with its new town hall and parliament house. BuiIt in the 

gaps between the public buildings along the Ringstrasse were clusters of new 

65 Mark Girouard, Cines and People: A Social and Architectural HLrrory 
New Haven: Yale University Press, 1983' p.328 



apartrnents: some over ground-floor shops or offices and others in tenement 

building. D e  museums were located along another segment of the Ringstrasse. 

in a district that contained Iavish buildings. includinj the Hoburgh (the royal 

palace), mansions, the opera house. the Kunalon (assembly roorn), the park, and 

the Flower Hall exhibition center. In behveen these impressive stnictures were 

situated large hotels. lu.wy apartment buildings and most notably, the stretch of 

the Ringstrasse known as the "Corso", which served as the pedestrian promenade 

area for Viennese society. 

The urban core of Vienna strongiy influenced Gruen's view of a city's 

potential; it highlights the genre of landscape that he visualized when considering 

an area for redevelopment. The urban structure of Vienna was typical of other 

European metropolitan cores which functioned as centers of activity. As high- 

density areas were an integral part of urban life, "density" was not a negative 

concept for Gruen. Contrary to the sensibility of the era, Gmea saw a highly 

concentrated, but well-planned urban area as a catalyst for positive change: 

"There prevails a general belief that high density is sinful and Iow density virtuous. 

The underlying reason for this superstition is that density is being confused with 

the term "overcrowding". The question of how many living units and other urban 

functions can be placed, in an integrated fashion, on one measured unit of land is 

one which depends on the skill 

Victor Gruen, The Charrer of 

and inveativeness of the ar~hitect."'~ Gruen 

Mennn, opcit., p. 16 
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believed that density, a condition which brought people together in a space 

designated for residential or recreational purposes, facilitated social cohesion. 

Gruen reasoned that while lowering urban density may have been necessary 

in situations of overcrowded unplanned cores, the urban cores in North Amencan 

metropohtan areas were in need of greater density, not less, and could leam a 

great deal £rom the urban layout of European cities. Gruen attributed the nsing 

"ghettoization" of urban areas to the insistence on density restrictions enforced by 

bureaucratic zoning regulations that caused "fragmentization and 

compartmentalization of the urban organism". Rules conceming land usage, 

which enforced the separation of urban functions by establishg exclusive zones 

for living, working, shopping, administration and recreation, undermined the 

cohesiveness that an urban core was supposed to encourage. 'The city, which 

once was hailed as the "melting pot", has now become a potent force in separating 

people from people and functions from functions. SEGREGATION occurs not 

only with respect to racial or ethnic minorities, but bas become a destructive force 

in al1 expressions of urban and suburban life. We have recreated the medieval 

"ghetto" for each economic group. Thus we have destroyed the naturd interplay 

of human activities and the ease and pleasure of direct human comm~nication."~' 

The increasing sprawl of the "compartmentalized city" had undermined the sense 

of community life Gruen sought to evoke through his urban plans. 

67 n e  Victor Gnien Foundation for Environmenial Planning op. cit., p. 12 
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Gmen envisioned the city as a rich, textured combination of sights, sounds 

and smells, which together created a more meaningfui urban Life. Gruen's vision 

of the social fabric of a city was informed by decades of reflection upon the 

matter: "In these concentrations of population, every human expression, positive 

or negative, is most acutely present and expenenced. Cities are not only the birth 

and gestation places of ideas, spiritual Me, artistic creation, economic 

achievements, and so on, but also of unrest, revolts, and continuous ferment."" 

Although Gruen was making such statements in the 19503, he foresaw the 

potential for urban crisis in many cities, if the Iack of cohesive and ordered urban 

planning was to continue. His attachment to the urbanity and his persistent 

efforts to improve the quality of life in urban cores grew from his sense of 

responsibility to "urbanites"-- city dwellers who either remained in the urban 

centers or who retumed to cities after they were revitalized and gentnfied. Gruen 

believed in the potential "urbane" values of open-rnindedness, spontaneity and 

cultural sophistication. These values lay dormant within the urban cores, to be 

awakened through a process of urban revitalization. Gruen believed cities to be 

the cradle of civilization and the birthplace of creativity: T h e  most significant 

role of cities h a .  always been to make possible e a q  and intimate hurnan 

communication and the h i t h 1  exchange of ideas and g o ~ d s . " ~ ~  

" Victor Gruen, Cenfers for the Urban Etavironment: Survival of the Cities, 
op. cit., p.7 

69 Victor Gnien, quoted in The People? Archileet, op.cit., p.58 
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Perhaps as a result of his upbringino C and experiences during World War 

Two, Gruen, placed a high premium on individual fieedom and persona1 choice; 

he saw the ci? as the site wherz those values could be expressed and embodied. 

Gruen spoke about restoring "urbane" qualities to the Xorth Amencan City. He 

used this term to refer to the cultural open-rnindedness, spontaneity and creativiv 

that was traditionally associated with the forward-thinking, progressive hub that is 

the downtown core. "Urbanity", therefore, embodied the value of individual 

fkeedom and the availability of choices: "Urbanity is promoted wherever there is a 

£ree choice available concerning working place, location and type of residence, 

educational facilities, material goods, exchange of ideas and diversity in human 

relationships. Meaningful urbanity offen oppominities for gregariousness or 

privacy, a choice between excitement and c a h ,  and the possibility of contact with 

nature within a reasonable distance."'* This view refiected Gruen's desire to 

recreate the enlightened city of his youth, in effect transplanting an idealized 

notion of Vienna to North Amencan cities. Gmen saw planning as a means of 

numiring humane values. Cities both large and smail attracted his attention, and 

inspired his plans to create a functional yet beautiful urban core. His devotion to 

beautiw; urban centen even Ied him to work with First Lady Mn. Lpdon  

Johnson on the Cornmittee For A More Beautiful Capital in the mid 1960's. 

- - - -  

'O Victor Gruen, The Charrer of fienna, opcit., p.9 
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Gmen's philosophy of urban planning as a vehicle for the enhancement of 

social values is evident in his urban planning projects. As Bill Dahl notes, 'There 

was a social dimension to Gruen's work that most other people didn't really 

realize, didn't undentand."" Several of Gruen's urban design projects in the 

1950's and 1 9 6 0 ' ~ ~  outlined in the following pages, show this philosophy in action 

and are therefore especially noteworthy. Furthennore, al1 of Gruen's plans for 

the redevelopment of urban cores focused on the creation of a pedestrian "island", 

surrounded by a circular road for vehicular trafic, generaily based on the concept 

of the Ringstrasse. Ail of these projects can also be seen as preparation for what 

would be Gruen's most ambitious revitalization plan, the plan for the 

redeveloprnent of the Boston Central Business District, presented in 1967. 

Thus Gmen embarked upon plans for urban redevelopment with a 

particular frame of reference that imparted a set of positive social attributes to 

the landscape known as the "urban core", with an emphasis upon the quality of 

life for urbanites: "To achieve urbanity, there must be compactness, intimate 

integration of al1 human functions, and the greatest possible separation of all 

mechanical seMce functions from human functions." " The key to achieving the 

separation of mechanical and human functions, according to Gmen, lay in the 

separation of vehicular £rom pedestrian trafic. As a result of this view, he 

" Bill Dahl, op. cit. 

* Victor Gmen, The Charter of Vienna, op. cit., p. 10 
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advocated pedestrian-only zones in the downtown cores of major cities as the only 

feasible means of revitalization. As observed previously, he favoured the restricted 

and regulated use of the automobile and then only on the peripheiy of the urban 

core, not in the center itself. Within the core, people would walk or use public 

transportation such as buses, trains and subways. As vehicular traffic congestion 

abated, construction of residential, commercial and other structures necessary for 

the growth of urban life would take place without hindrance. The segregation of 

vehicular fiom pedestrian traffic would facilitate the integration of human 

functions and enable the creation of safe, open spaces. 

Gruen's plan for the revitalization of the city of Fort Worth, Texas, 

unveiled in 1956, outlined the creation of an automobile-free downtown core as a 

focal point for the rebirth of the city. As will be s h o w  in the following pages, the 

Fort Worth plan was particularly noteworthy because it was the first study that 

addressed the issue of urban decay and attempted to quantify the problems of 

urban sprawl. In spite of the fact that it was not ultimately implernented, the Fort 

Worth study set the tone for Gruen's subsequent plans for urban revitalization of 

several major cities and illustrated the need for comprehensive planning. The 

plan was praised by the leading figures in architecture and urban planning for 

reflecting a spirit of innovation. The Fort Worth plan signalled a creative 

approach to urban planning, and its proposal for a fully pedestrianized, 
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automobile-£ree downtown core paved the way for the pedestrian "malls" that 

emerged in every major North Amencan city in subsequent years. 

Gruen's 1964 plans for Fresno, California were similar to those for Fort 

Worth, except that this time the plans were, to a great extent, irnplemented. 

Gmen envisioned and created an outdoor, pedestrian shopping promenade, the 

Fulton Street Mall, which was closed off to vehicular traffic. His goai was to 

inject an aesthetic sensibility into the urban landscape of Fresno. As a focal point 

for the downtown core, the promenade of the Fulton Street Mall added a nahiral 

and calming element to an otherwise bustling area. " The inclusion of pattemed 

walks, trees, plants, fountains and works of art in the promenade area created a 

new visual and sensory experience. That the Fresno plans were successfully 

implemented while the Fort Worth plans were not has to do mainly with 

practicality and cost, among other considerations: a drarnatic re-routing of traffic 

was required in Fort Worth, while in Fresno Gmen could concentrate on a 

snialler area of land. 

Gmen's 1961 redevelopment plan for Rochester, New York revolved 

around the construction of the Midtown Plaza, a shopping complex that was 

similar to the suburban malls he had designed, except that it was situated in the 

7J Victor Gmen & Associates, Precise Planning of Central Burinas Dktnct and 
General Neigh borhood Renewal Planning for Central A rea: Fresno Fresno: City of Fresno 
& Fresno Redevelopment Agency, 1964 p.5 
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downtown core of R~chester . '~ (Figures 5.3 to 5.7) Gruen's plan for a two-level 

enclosed, air-conditioned shopping mall was eventually adopted and implemented. 

This mall included an electronically-controlled parking garage for 2,000 cars and 

took up 10 square blocks in the city's core. Most importantly, as Gruen's plan 

predicted it would, the Midtown Plaza tnggered the revitalization of adjacent 

districts. The city govemment of Rochester improved and extended the area's 

Main Street, to meet one end of the Midtown Plaza mall, and an 18-story ofïïce 

building was constructed, the top noors of which were occupied as a Iwrury hotel. 

The case of Midtown Plaza clearly illustrates Gnien's view that a shopping center 

could be used as a focal point and catalyst for residential and commercial 

development in depressed downtown core. 

" "Renaissance on the Genesee", Archilect~cral Record, July 1959, pp. 106-108 
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In 1962, Gmen developed a revitalization plan for downtown Patterson, in 

New Jepey. , (Feues  5.8 co 5 3 )  This feasibility study was a precunor to the 

more extensive redevelopment plans drafted later on for the Boston Central 

Business District. The Pattenon plan focused on the redevelopment of the areaos 

Central Business district, as an integral part of the overalI renewal plan for the 

urban core. Gruen believed that the success of the business district was crucial to 

the economic well-being of the whole citv, and his emphasis on the hamony 

between the financial district and the surrounding area was indicative of his 

tendency to look at a project g1obally. Gmen designed a tightly-knit, hi@y 

concentrated downtown core for the c i g  of Patterson, with a groupinj of retail 

and seMce facilities, ample parking spaces, and easy accessibility to the central 

business area from the main arteries. He recommended the e.xpansion of the city 

chic center, with the addition of municipal and county offices, a fire station, and a 

health center. He foresaw the potential for future growth in retail, industrial, 

office, hotel, and civic buildings in Pattenon, pavinj the way for a multi-functionai 

downtown core. 75 

The study conducted for Patteson is representative of Gruen's inclusion of 

a myriad of factors in the planning process. He commissioned polls and surveys 

to obtain background data about the exjsting demographic, retail, industial, 

75 Victor Gruen & Associates, A Plan for Downtowt Paterson Paterson, New Jersey: 

Paterson Housing Authority, 1962 p. t 



residential and administrative sectors of the city. Pattenon's geeographic location 

in relation to, the hfetropolitan Xew York and Tri-State areas was crucial in 

determinino - the suooestions Ci* Gruen made about zoning, highway traffic, and 

acces~ibility.'~ He conducted a financial evaluation of the business district, and 

considered the pre-existing socio-economic and poIiticai realities of Patterson. 

His consideration of the interplay of a11 these elements in the ultimate plan for 

Patterson is but one example of Gruen's basic philosophy of  urban planning. It 

was repeated in virtually every urban study undertaken by Gruen. 

Wd., p.3 
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Al1 of the urban planning projects of the 1950's and 1960's can be seen 

with hindsight as the necessary preparation for Gruen's most ambitious project-- 

the revitalization of Boston's urban core. Gruen's plans for the redevelopment of 

Boston's Central Business District, unveiled in 1967, embodied the combination of 

knowledge and expenence that Gruen had acquired after more than a decade of 

devising urban redevelopment plans. In paticular, in approaching the issue of 

Boston's redevelopment, Gruen applied one of the lessons leamed fiom Fort 

Worth: it was vital to ensure the participation of all interested parties in the 

decision-making process. 

Gruen's plan for the revitalization of Boston's central core was noteworthy 

in both range and scope and also for its subsequent influence on urban 

redevelopment as a whole. His proposals for Fort Worth were significant, as we 

have already briefly seen, as the first and most innovative plan of this kind, and 

for what could be leamed from its failure to be implemented. Both projects 

helped change the direction of urban planning as a whole, with more emphasis 

now placed on "user-biendly" spaces for the public. Thus, in light of the 

remarkable elements of the Fort Worth and Boston projects, 1 have chosen to  

explore and analyze them in detail. 



SECTION B: CASE STUDIES 
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CHAPTER 1: PLANS FOR URBAN REDEVELOPMENT : AN OVERWEW 

Gruen's studies of Fort Worth and Boston offer the best examples of his 

approach to identiwg, evaluating and solving design and planning problems. As 

the studies were more than a decade apart, they also serve as demarcation points, 

outlining Gruen's professional evolution during his most productive and creative 

years, between 1955 and 1970. Aithough the Fort Worth plan was not adopted, 

and the Boston plan was only patially implemented, both feasibility studies 

nevertheless strongly illustrated the importance of proper planning. 

Both studies reflected Gruen's cornmitment to the principle of the urban 

core as a set of inter-related (connected) "clusters" linked by pedestrian walkways 

and cornprising a dense, cohesive rnulti-hinctional urban unit. The objective of 

transforming a city core into a vital center of commercial and cultural activity, 

accessible to pedestrians and encouraging their patronage, was Iaudable, even if 

the measures Gruen proposed to achieve this goal were sornewhat idealistic. 

In both Boston and Fort Worth, the nucleus of such revitdized urban schemes 

would be the commercial and cultural centers of the city that would function as 

magnets to attract and maintain a healthy flow of pedestrian traffic. As a result 

of this vision, Gruen's plans focused on the reorganization of the traffic flow, to 

facilitate the movement of people and to regulate vehicular traffic. This would 

entail a cornplete pedestnanisation of some areas and the rerouting of commercial 
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and automobile traffic to outlying pathways, surrounding the city core and in 

underground passageways in the city itself. 

The studies undertaken for both Fort Worth and Boston were the result of 

comprehensive research and extensive information-gathering £rom a variety of 

sources, including govemment statistics, demographen' data, sociological studies, 

and polling surveys. After this exhaustive process, a plan was fonnulated by a 

multi-disciplinary team. Gruen noted that, ''The final plan is developed through 

study of various possibilities in relation to the site. Many schemes are tested and 

discarded before the final plan which hlfils the requirements of land usage 

studies, merchandising plans, and parking and traffic analyses. The design can be 

amved at only after complete analysis of al1 factors."" 

The plan for the redevelopment of downtown Fort Worth was presented in 

1956 and had the distinction of being the Brst of its kind to address the problem 

of the disintegration of a city core. As will be illustrated, although the Fort 

Worth plan was not adopted, it ushered in a new way of examining and 

quantifjmg issues relevant to urbanism. In effect it was the first study to truly 

embody principles of ordered planning on a large scale. Therefore, the plan for 

Fort Worth was a breakthrough and served as a "testing ground" for the discussion 

77 Victor Gruen, Shopping Centers of Tomorrow: An Archiiectrtral Exhibition, 
Washington, D.C. Amencan Federation of Arts. 1954 p.22 
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and propagation of ideas about pedestrianisation and traffic separation. It was 

widely praised b r  its introduction of new concepts, its global view of a downtown 

core, and its attempt to create an all-inclusive center of actMty within the nucleus 

of a large city. 

Gruen's ambitious study of Boston's Central Business District embodied 

the culmination of knowledge and experience that Gruen had acquired after a 

decade of successive studies and projects. Indeed, the Boston plan was the logical 

extension of the Fort Worth plan, as Gruen very clearly applied the lessons 

leamed in Fort Worth to the problem of Boston's redevelopment. However 

transformed, many of the ideas advanced in Fort Worth were presented in the 

plan for Boston. In addition, Gruen also incorporated several key components in 

the Boston planning process that had been missing at Fort Worth, and helped 

distinguiçh ~ h e  Boston study as a prototype for subsequent urban renewal plans 

camed out by Gmen and others. 

The Fort Worth and the Boston studies have been singled out for study for 

two reasons. Fint, both are major cities of a considerable size, situated in two 

veIy different geographical locations, each having its own regional culture. Yef 

despite their differences, Gruen proposed a pedestrianized urban core for each 

city, and attempted in this way to create a revitalized and "user-£riendlyM urban 

environment. Second, an examination of the Fort Worth and Boston plan for 
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urban renewal sheds great light on Gruen as an architect and social thinker. 

A critical look at these plans in light of the lessons learned in the past few 

decades may also suggest some difficulties with this approach to urban planning. 

Moreover, it will allow us to critically compare and evaluate Gmen's urban and 

suburban proposais in light of the sensibility which underscored both, namely, the 

desire to re-create the pedestnan-based urban environment of the 19th ceotury 

European city- 



CHAPTER 2: GRUEN'S PLAN FOR DOWNTOWN FORT WORTH 

Gruen's plan for Fort Worth was iritroduced publicly in 1956. (See Fieres 

6.1 tu 6.12) The planners for the proposal to redevelop Fort Worth's urban core, 

were, in addition to Gruen himself, Contini, Southland, Simpson and Zwicker. 

The plan was commissioned by a pnvate client, Mr. J.B. Thomas, president of the 

Texas Electric S e ~ c e  Co. Under Thomas' leadership, Texas Electric had doubled 

the number of customen it served since World War II and Thomas, looking to 

expand his Company further, identified downtown Fort Worth as a prime area for 

potential commercial growth. 

Gruen's philosophy shaped the way in which he approached the study. He 

called for looking beyond the immediate, short-term requirements, to a more 

global, long-term view. Therefore, although Thomas (Gruen's client) asked for a 

simple analysis of the growth potential of the central business district (CED) of 

Forth Worth, Gmen embarked upon a more comprehensive study. 

Gmen identified the existing design of downtown Fort Worth as being 

outdated and ill-equipped to handle contemporary realities of noise pollution, 

traffic congestion, and visual clutter. The solution to these modem problems, 

Gruen believed, was to be found in the creation of a "pedestrian island" in Fort 

Worth, which would combine commerce with recreation. People would be able to 
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congregate and stroll in a designated urban area without concern for the 

possibility of vehicular traffic. These pedestrian islands would house residential 

units, shopping complexes and working facilities of ail types, ail arranged in a 

logical relationship to each other. The downtown center would be composed of 

several nuclei (for commercial, administrative, cultural and recreational facilities) 

intirnately connected with each other by pedestrian overpasses, public transit, and 

underground trafficways. These clusters would be separated by landscaped areas, 

greenery and walkways, al1 for pedestrian use and enjoyment. Vehicular traffic 

would be restncted, relegated to the outer £ringes of the metropolitan core and 

attached to arterial roads and expressways leading out of the city. 

Gruen's Fort Worth plan represented a philosophical breakthrough of 

sorts. Its proposa1 for a hlly pedestrianized, automobile-free downtown core 

paved the way for the pedestrian malls that have emerged in every major North 

Amencan city in the decades since the plan's release. In effect, Gruen 

transplanted to North Amenca the concept of the pedestrian mal1 that was 

commonplace in late 19th century Europe, (and especially in Vienna) where the 

urban areas were highly concentrated cores of commercial and cultural activity 

and the automobile had not yet been invented. Gruen planned for a 

consolidation of entertainment and retail areas into a more concentrated urban 

core to  maximize opportunities for people to meet, converse, and shop, thereby 

stimulating both the local economy and the social climate. 
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Gruen's plan for Fort Worth was noteworthy for several reasons. It was 

one of the £irst comprehensive redevelopment plans for a major downtown core 

and it was the first proposal for a central business district advocatuig the 

elimination of al1 vehicles from the streets. The plan's scope was wide-ranging: it 

covered the entire downtown core of over one square mile, and dealt with a 

period of 15 years. Such expansiveness and long-range forecasting were novel in 

the mid-1950's and perhaps the degree of public acceptance of these innovative 

ideas was underestimated by Gmen. However, despite the fact that the Fort 

Worth plan was never implemented, it nevertheless influenced much of Gmen's 

subsequent work and the urban planning projects developed by others. Gmen 

himself noted, "Its basic pnnciples and the planning approaches ernployed 

significantly influenced all similar undertakings on which I have since worked ... in 

spite of the fact that the plan was never hl1y executed." 

The most remarkable element of Gruen's Fort Worth plan lay in the 

methodology he used, and actually, it could be said that Gruen's general 

methodology was fint encapsulated in this feasibility study, and the basic 

philosophy of Gruen's approach to urban planning fint came to light here. A 

comprehensive approach, charactenzed by in-depth analysis and evaluation of key 

issues was pioneered in the Fort Worth plan. One of these key issues was the 

" David L. Browning, "Legacy of a Planning Legend: The Victor Gmen Plan for 
a Greater Fort Worth Tomorrow" in CRIT : The Journal of rhe Amerïcan Imtituîe of 
Architectzcre Students, Winter 1983, p.5 



much-touted "traffic problem." This issue had 

beginning of the post-war construction boom. 
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been hotly contested since the 

But now, Gruen tried to evaluate 

and measure it: "Perhaps the fint time since the confict behveen the auto and 

the individual had begun to plague the central city, that an attempt was made to 

quantifiably identify, analyze, and solve the pr~blern."'~ The severity of the 

trafic issue was clearly outlined, backed up by calculations and explanations of 

traffic density and volume. Furthemore, using demographic projections for 

population growth and trade volume, Gnxen calculated the amount of retail space 

and the number of cars that the downtown core would need to accornmodate in 

1970, 15 years in the future. It is important to note that in seeing the need for 

projections and forecasting, Gruen initiated the kind of methodological research 

and information-gathering which is widely applied today. Gruen introduced the 

importance of thinking about the future in a quantifiable, tangible way and his 

calculations formed the ba i s  upon which his urban plans and designs were 

founded. 

Gruen regarded the commercial potential for trade, employment, and 

recreation as beiog crucial, because such indicaton would determine the nature, 

form, and function of an urban plan. Gruen started with a projected oo~ulation 

of 1.2 million (in the Fort Worth area) for the year 1970. He then 

number of cars the downtown core would need to accommodate in 

& A 

calculated the 

1970 if the city 

79 Idem. 
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was to get its rightful share of downtown trade. In order to thrive, the urban core 

needed to maxirnize al1 available retail space, and it required over three times the 

street surface for vehicular traffic. Given the fact that Fort Worth needed 9.6 

million square feet of retail floor space, it had to permit access to 152,000 cars a 

day. Gruen surrnised that approximately 20% of a day's trafic occurs in the peak 

hour- thus, Fort Wonh needed to accommodate 30,000 cars at any given time?' 

Since this nurnber of cars moving along at 15mph, and factoring in traffic iights 

and poor driving, would occupy 16 million square feet for the downtown streets 

alone, (Fort Worth had 5 million square feet of downtown streets, which was 

already 40% of the total downtown land area), the only feasible option was to 

relegate the automobile traffic to the outer £ringes of the downtown core, by 

providing a senes of six parking structures framing the urban coreV8' The cars 

would then amve from a loop fieeway system that encircled the downtown core 

and after parking their vehicles, people would be carried to the edge of the 

garages by a system of moving sidewalks and escalators. Trucks, vans, taxis, and 

delivery vehicles would move within the core through a network of underground 

tunnels. Each parking garage was planned to have four floors, and to 

accommodate 10,000 cars. Access to each parking structure would be arranged by 

ramps from the belt roadway. 

" "Typical Downtown Transformed: Tke Case of Fort Worth", Architectural 
Forum, op. cit., p.148 

Idem. 
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Gruen's team also surveyed every building in Fort Worth's downtown, 

noting its function, height, structure, age, and condition. The plan did not affect 

any major building, only because deliveries were slated to be handled 

underground. The space previously used for deliveries could therefore be 

developed for better usage. It was this concept of expansive underground t u ~ e l s  

for vehicular access that did not gain widespread popularity with Americans. 

Women, in paticular, were fearful about driving in dark, narrow passageways 

below ground level. Gruen did not foresee the "human factor" that ernbraced 

daylight, open and clear air and unfettered space for one's circulation. It is 

somewhat ironic that Gruen, who pnded himself and who was widely praised for 

being a "humanist" did not foresee this human variable. 

Gruen concluded that the separation of pedestrian hom vehicular traffic 

was not only important for social considerations, (ie. creating a more pleasant, 

safer environment for the pedestrian to enjoy greenery, landscape, etc.) but was 

also economically viable and commercially beneficial. Shoppers could take their 

time walking kom one store to the next, they could engage in longer penods of 

'kindow shopping", they could patronize the restaurants and cafes more often, 

and they would be more kequently drawn to the urban core. 



99 

This kind of long-range planning and forecasting became an integral part of 

Gruen's approach, and was based on his concem for the ultimate "use" or 

"purpose" of a project. Gruen's land-use plan projected that by 1970, there would 

be a 300% increase in retail, 60% increase in office, and 80% increase in hotel 

space, thereby calling for the eventual construction of civic, cultural, and 

convention centen, al1 within the downtown limits of Fort Worth-- a compact, 

convenient core." Such growth would greatly increase the land value, and 

consequently, the economic viability of the project. In keeping with Gruen's 

emphasis on the social utility of a plan, he ensured that an analysis of the cost of 

each part of the project was presented. Each proposa1 was itemized, indexed and 

its costs were outlined. For example, Gmen's proposa1 for the construction of an 

underground tunnel for deliveries and taxis was examined accordiog to its 

itemized costs as follows: "Item: the tunnel is estimated to cost about $20 million. 

Item: exclusion of vehicles will reduce Street area from 5 million to 3.5 million 

square feet. Item: off-street ground space now devoted to shipping exceeds in 

value the cost of changes." 

Gruen's ultirnate goal in redeveloping Fort Worth was to encapsulate his 

idea that the urban core is the lifeblood of a city. It is important to note that the 

Fort Worth plan, although quite detailed in its projections, layouts and schematic 

" Ibid., pl51  

Ibid., p.150 
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images, represented a hope on the part of Gruen and others that an ideal 

combination of econornic growth and recreational Iife could be injected into the 

city core. Gruen had impressive plans for downtown Fort Worth. He envisioned 

the expansion of public plazas, the reconstruction of some city streets with arcades 

and others roofed-over and air conditioned. The means to realize this vision lay 

in the plan for unlimited pedestrian access to al1 the city had to offer. Hence, 

Gruen's layout of parking structures which surrounded, but did not infinge upon, 

the city core. This was the urban equivalent of Gruen's surface parking areas that 

surrounded the suburban shopping malls he designed. The review of the plan 

was summarized in Archiîecfural Fonirn: 'This remarkable feat of pedestrian 

logistics is made possible by the very ingeniously conceived garage and terminal 

penetrations into the i n t e n ~ r . ' ' ~ ~  Consequently, the farthest distance between any 

building and the nearest parking penetration was calculated to be approximately 

600 feet and no more than a three-minute walk from bus, taxi, or parking. 

Pedestrians would not have to take detours to reach their destinations. The 

melee of aggressive Street signs and traffic sipals would be eliminated and the 

overall visual Iandscape of the city core would be more attractive. Furthemore, 

there was an incorrect assumption that much of the cost would be recouped £rom 

the stronger tax base and the higher land value that a revitalized central business 

district (downtown core) would engender. 

Ibid., p.152 
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Despite its dramatic proposais, the Fort Worth plan was roundly praised in 

architectural circles, as has been outlined in the previous pages . Jane Jacobs 

achowledged that the Fort Worth plan signalled a departure from Gnien's 

traditional "inflexible trafic-separation": "The Fort Worth scheme, for al1 its huge 

garaging and trafic seMce arrangements, subordinated these devices to the city 

centre as an intricate, pluralistic, flexible collection of enterprises and 

establishments. The object was, quite literally, that the pedestnan was to inherit a 

busy bit of the earth (paved and unpaved) and it was to be a relatively vanous, 

adaptable and free piece of earth at t h a t . ~ ' ~  Similarly, in his book, Architecture & 

the Esthetics of Plenv, James Marston Fitch stated that "The Fort Worth Plan is 

perhaps the most mature American response to date to the crisis of the central 

city !'86 

In spite of its overwhelmingly positive reception, however, there were 

several problems with the Fort Worth plan, and these problems explain in large 

measure the lack of successful implementation. A key factor missing £rom the 

planning process was the actual involvement of al1 the interested parties. Input 

and feedback that was different from Gruen's own assumptions about the most 

likely consequences and how to deal with them was sorely absent. Indeed, an 

" Jane Jacobs, 'Two Projects: Fort Worth Texas 1956 and East Island 
New York 1961" op. cit., p.110 

" James Marston Finch, Architecture & the Esthetics of Plenty, cited in The Victor 
Gruen Foundation for Environmental Planning, op. cit., p. 16 
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insufficient degree of consultation in the decision-making process was a major 

reason the Fort Worth revitalkation plan was not adopted. Therefore, while he 

blazed new trails for multi-disciplinary professional involvernent in the process, he 

was still missing participation from the "laypeople". Although Gruen did 

collaborate with experts fkom several fields, he did not solicit input from the 

various interest groups and citizens' groups that would be directly affected by the 

proposed plan. Again, this oversight is ironic, given Gruen's steadfast 

cornmitment to urban planning as a tool for the improvement of people's lives. 

To be fair, Gruen did educate the public about the Fort Worth plan, holding a 

series of meetings explaining the scheme to thousands of citizens, and his 

information carnpaign to increase public awareness helped create a positive mood 

surroundhg the project. Furthermore, democratic procedures, including the 

establishment of a planning committee formed by 20 leading citizens (bank 

presidents, retailers, large property owners, newspaper publishers), were put into 

place. This citizens' committee was merged with the city planning commission, 

and additional subcommittees were fo med. However, the establishment of al1 

these cornmittees occurred after the fact, after the Fort Worth plan was 

completed and presented in the hope that these groups would essentially rubber- 

starnp the plan. 
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Gruen himself acknowledged that the Fort Worth plan was not as flexible 

as it should have been: "Fort Worth represented an ideal, ultimate solution, 

virtually uncompromising in its ends ...p erhaps it was too much to expect that the 

fint community presented with such a dramatic proposal would h d  the means, 

the wisdom, and the courage to adopt and implement it." '' Gruen advocated the 

need for public-pnvate collaboration in the pursuit of changing the urban core 

£rom a site of faded glory to one of renewed life and optirnism. By 1963, seven 

years after the introduction of the Fort Worth project, Gruen was urgently calling 

for public and private cooperation. This cail was in large part motivated by the 

failure of Fort Worth to be implemented: "The reason for Fort Worth's non- 

implementation lies, in al1 probability, in the fact that the planning for Fort Worth 

was undertaken solely by pnvate enterprise, namely the fonvard-looking Texas 

Electnc Company and its president; cooperation with government was sought only 

after the plan was ~ o m p l e t e d . " ~  Other important groups fÎom the private sector 

were not consulted, and furthermore, federal funding was mavailable at the t h e ,  

a fact that would have corne to light had the public sector been more involved in 

the planning process. Gruen himself later remarked: "Judging with the benefit of 

hindsight, 1 believe that the reasons for this non-action are that the city and state 

authorities resented the fact that the plan was developed by pnvate enterprise, 

87 "Victor Gruen, Champion of Hope for Fallen Cities", op. cit., p.44 

Victor Gruen, "Who 1s to Save Our Cities ?" in Harvard Business Review, 
ed. Edward C. Bursk volume 41, number 3, May /June 1963, p.115 
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that the project was far ahead of its time, and that federal assistance for urban 

redevelopment was not at that time available."" 

In effect, the prevailing mentality of the mobilized interest groups at the 

time successfully vetoed the plan. Local businessmen began to oppose the plan 

once they envisioned the reality of an urban environment that was entirely free of 

automobiles. One businessmen remarked, "People Iike to do business where there 

are people and trafic, and where there is the sound and appearance of 

commercial activity. 1 don't want to do business in a botanical garden."'" It is 

important to remember that Texas in the 1950's was still very much the "Wild 

West" to some extent, with the prevailing ethos of individual rights operating in 

the mind-set of many people. Gnien's plan was ultimately regarded as limiting 

the rights of property owners (car ownen, business owners, etc.) If Gruen could 

be criticized or faulted for a deficiency, it is his idealism and his underestimation 

of Amencans' attachment to their automobiles, which were valued as status 

symbols and extensions of one's identity. lt is, therefore, not surprising that the 

designated "usen" of Gruen's proposed project were not thrilled at the prospect of 

giving up their cars or having their driving habits restricted. As a result, although 

the plans for Fort Worth were initially hailed by the architectural community as 

" David L. Browning, "Legacy of A Planning Legend: the Victor Gmen Plan for a 
Greater Fort Worth Tomorrow , op. cit., p.6 

Ibid., p.8 
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representing the ultirnate solution to urban decay, the populace was resistant to 

the ide3 of luitomobile-Eree areas. The strongest opposition came fiom garage 

and parking lot operators who viewed the six proposed city garages and the 

elimination of cars fiom the CBD as a violation of free trade, leading them to 

fom a powerful lobby group opposing'the plan? The fact that the building of 

these six garages required the establishment of a parking authority through state 

legislation was another reason for opposition from individual landowners. With 

hindsight, it is not surpnsing that Gruen's concept of a pedestnan-ody downtown 

core would not fare weU in the bastion of Amencan mgged ind~dualism. 

A combination of poor timing, closed-mindedness, and lack of 
. . - . . * -  

participation from concerned parties aU contributed to the eventual non- 

implementation of the Fort Worth plan. Although the Fort Worth plan was too 

"revolutionary" and ahead of its time, its basic premise was adopted in later years. 

Many urban cores in North Amenca now have areas reserved for pedestrians only, 

combining commercial outlets with recreational spots. This principle of creating 

multi-functional "clusters" for pedestrians that was first advanced in Gruen's Fort 

Worth plan is thriving to this very day. 

- - 

91 Ibid., p.9 
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CHAPTER 3: GRUEN'S PLAN FOR BOSTON'S CENTRAL BUSINESS 

DISTRIn 

Gruen's plan for the Boston Central Business District (CBD) was 

developed in the wake of the ciiy's broader attempt to revitalize its downtown 

after World War Two. (See Figures 6.13 to 6.24) The movement for urban renewal 

gained a great deal of momentum during the peak penod between 1950 and 1970 

because it had the support of economic, political, and religious groups, whose 

interests were united under the banner of redevelopment: "Urban revitalization in 

Boston between 1950 and 1970 succeeded because it served to unite economic, 

political, and religious interests in a way that was inconceivable pnor to 1950."~ 

These were the same decades when Gruen was at the peak of his career and had 

established himself at the forefront of the urban planning movement. Gruen was 

already familiar with the inuer workings of the Boston planning machmery as his 

partner, Edgardo Contini, had overseen the design and construction of the 

Charles River Park residential housing complex in Boston's West End in 1960. 

Immediately following the Second World War (and contrary to the social 

climate of optimism about economic and technological progress), Boston was 

faced with a disintegrating and declining downtown core. This situation was made 

* J. Charles Swift, review of Thomas J. O'Connor, Building a New Boston: 
Politics und Urban Renewal, 29.504970 Boston: Northeastem University Press, 1993 
in H-Net Review, April 18, 1996 p.2 
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even worse by the politics of Mayor James Michael Curiey, who supported the 

hancial interests of local ethnic neigbbourhoods at the expense of the urban 

tenter? However, the election of John Hynes as mayor in 1949 signalled the 

start of a new focus on redeveloping and strengthening Boston's downtown area, a 

goal that was shared by business leaders, citizens' groups, the Catholic church, and 

property developers? Slum clearance was high on the agenda and the 1949 

Housing Act provided the impetus for the establishment of one of the Iargest 

public housing programs in the US. Begiming in 1950, a decade before Gruen 

started to study the Boston core, a "Geoeral Plan for Boston" issued by the 

Redeveiopment Authority had introduced a set of interrelated goals for 

developing business and industry, residential areas, schools and recreation, and 

transportation that would carry Boston toward the year 1975. As a result, Gruen's 

plan for Boston was fonnulated as part of the "Generd Plan": 'The Plan complies 

with the 1965/75 General Plan for the City of Boston, and has been prepared in 

constant collaboration with the staffs of the BRA and the CCBD."* 

Mayor Hynes helped forge links between the political and business 

comrnunities, leading to a network of relationships that would prove crucial to the 

development of Gruen's plans for Boston. These links were strengthened during 

" Ibid, p.3 

* Idem. 

95 Victor Gruen & Associates, Plan for Revilaliza~ion of Bos~on's Central Business 
Districr Boston: Boston Redevelopment Authority, 1967 p.1 
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the tenure of John Collins, who became mayor of Boston in 1959. Collins hired 

Edward J. Logue to head the Boston Redeveiopment Authority (BRA), an agency 

that was given considerable latitude in developing and implementing new 

projects.% L o p e  instituted several policies, notably those which increased public 

input into the redevelopment process. He also called for a more comprehensive 

planning policy. Thus, Logue's philosophy towards urban renewal greatly coincided 

with Gruen's. It is not surprising, therefore, that Logue comrnissioned Gruen to 

devise plans for the revitalization of Boston's Central Business District in 1962. 

Lugue, Collins and Gruen focused on expanding the scale and scope of urban 

planning, by targeting residential districts as well as the downtown core. They 

sought to revamp and restore existing areas, thereby supporting the efforts of the 

histonc preservation society. 

In effect, Gruen's plan for the revitalization of Boston's central core gained 

initial acceptance largely because unlike Fort Worth, it was the product of a real 

collaborative process, whereby authonties frorn a vanety of fields contnbuted their 

expertise and al1 interested parties were given the oppominity to provide input. 

Gruen's plans were drafteà in cooperation with the Boston Redevelopment 

Authority ( B U )  and the Cornmittee for the Central Business District (CCBD) 

which were heavily involved in every step of the planning process. The BRA had 

% J. Charles Swift, review of Thomas J. O'Connor, Building a New Boston: 
Politics and Urban Renewal, 19504970, op. cit., p.4 
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considerable influence and the agency's chief administrator, Edward Logue, had a 

philosophy that was quite similar to that of Gruen. Among the several new 

policies instituted by Logue, the most important were those that dealt with 

increasing public input into the redevelopment process and provided for a more 

comprehensive planning policy." 

Five years in the making, the Boston Central Business District Planning 

Report was unveiled and submitted to the BRA and the CCBD by Victor Gruen 

Associates, Inc. on October 30, 1967. It synthesized the principal £indings of the 

project's consultants in the economic, transportation, and engineering spheres. 

Robert Gladstone provided the Economic and Marketability information, Barton- 

Aschmann-- Traffic and Transportation, C.T. Main- Engineering, and Victor 

Gmen Associates-- Planning and Design. Gruen employed a team of specialized 

consultants, each focusing on a major area of study. Gruen's cornmitment to 

inter-disciplina~y teamwork is illustrated by the Boston redevelopment plan, which 

called upon the input and expertise of a wide range of professionals: 

"Administrative, legal, financial, marketability, business, cultural, transportation, 

engineering, planning and design talents and expenence have converged on this 

project to propose, at times contradictory and divergent concepts and opinions, 

but in summary and upon analysis, to produce an action which by far exceeds that 

of any other major American city in comprehension, potential for realization, and 

97 Idem. 
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environmental intere~t."~' ï h e  texts, maps, drawings, statistics, and illustrations 

were al1 presented in a summary of the technical findings and recommendations. 

After Fort Worth, Gruen realized the importance of including both the 

public sector (for funding, regulatory control, etc.) and the pnvate sector (the 

local business interests and the cultural communities that would be affected by the 

project). In addition to the BRA, Gruen's team worked with the CCBD, keeping 

the Committee infonned and up-to-date on proposals and ensuring that their 

interests were respected and their needs accommodated. The CBD Committee 

was cornprised of members representing al1 major downtown interests, including 

real estate, retail sales, news media, utilities, entertainment, hotels, banking and 

finance. Hence, ail the groups who would be affected by the plan were weil 

represented and had a voice in the decision-making process. This time, Gmen 

ensured adherence to a "memorandum of understanding" among al1 parties. 

(namely, the CCBD, the Boston Redevelopment Authority, and the city of 

Boston)* As a result, the Boston redevelopment scheme is held up as an example 

of multi-disciplinary teamwork at its finest. 

'>8 Victor Gruen & Associates, Plan Jor Revilalization of Boston's Central Business 
Dhtrict, op. cit., p.1 

" Ibid., p.3 
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Gnien's study of Boston becarne a reference source that was used for many 

years. As Gmen himself noted in the plan: T h e  purpose of this technical report 

is to document the planning process and proposais for the CBD-providing a 

comprehensive guide and reference to the immediate renewal and future 

programs of the district ... the Plan is good because it creates a framework for 

developments which can occur at any time."'w Gruen's plans could be utilized in 

the immediate present as well as several years later, for the projections Gruen 

made in the various categories of his analysis extended to the late 1970's. 

Furthemore, it was with the cooperation and support of the public sector that 

Gmen undertook a comprehensive study of the Boston area. 

Gruen's stated goal in developing the Boston plan was "the economic, 

physical, and cultural revitalization of the central business di~trict".'~' He believed 

that the health of the entire metropolitan area depended on the health of its 

business core. To this end, Gruen proposed several measures to eliniinate many 

of the detenorathg conditions in the Boston Central Business District. Fint, 

Gruen saw the need to improve accessibility to the city core area through the 

expansion of private and particularly public transportation. Second, he called for 

the separation of utilitarian and vehicular hnctions fiom human functions by 

Ibid., p.9 

'O' Ibid., p.1 
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means of vertical or horizontal separation-namely, the separation of pedestnans 

h m  automobiles. Third, he  sought improvement of the environmental qualities 

of the business core area. Fourth, he planned for the addition of new economic 

strength and development sites. Finally, he advocated mhing business and 

commercial activities with other urban functions including apartments, 

entertainment, govemment, cultural and social institutions, etc. 

Gmen's plan for Boston's CBD dedt  mainly with the redesign of traffic 

circulation routes, and the creation of both open-aired and arcaded pedestrian 

malls. It began with a summary of recommendations, based upon the overall 

hnework  of the 1965-75 General Plan for Boston, the analysis of physical factors 

within and around the CBD and the economic projections and transportation 

requirements. As a result, Gruen made the following recommendations: lm 

1- For the metropolitan area of Boston and its regional core, Grueo 

recommended the expansion and improvement of rapid transit and of pnvate 

transit. To increase the residential population of the urban area, he designed 

space for medium and high-density housing, to be situated close to mass transit 

stations. 

'O2 Ibid., p p  4-8 
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2- Gruen c d e d  for the construction of adjoining garage facilities surroundhg 

the urban core, systems of underground delivery and docks, and a terminal for 

vehicles, buses and trains in the South Station area, to reduce traffic congestion 

and noise. 

Gruen's report is very clearly delineated and well-organized: It begins with 

an introduction, then discusses the development history of the Boston core, the 

planning history pnor to 1960, the 1965/75 General Plan for the city of Boston, 

the 1960/75 Boston Development Program, and how Gruen's own plan fits into 

this planning framework. The section reflects the importance Gmen placed on 

the histoncal background, physical terrain, and local specificity of the area being 

examined. Gruen stressed the need to understand the past before forging abead 

and envisioning the future. His outlook was characteristic of his view of 

architecture as an "environmental" profession. 

Gruen then proceeded to engage in an in-depth analysis of the Central 

Business District, the metropolitan area, and the regional core of Boston (the 

downtown core and its surroundings), evaluating their strengths and weaknesses, 

much as one would on a balance sheet, to obtain a clear picture of the situation 

the planning team must confiont. In the section of the study focusing exclusively 

on planning, Gruen presented the CBD plan and considered a range of alternative 

solutions, other than the ones he was proposing, to highlight the logic of his owo 
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solutions and the reasoning behind them. He clearly laid out the traffic problems 

in the urban core and after considering alternate proposals, outlined his plan for 

the CBD. 

In evaiuating the potential for the actual irnplernentation of his proposals, 

Gmen discussed the network of organizatiooal relationships that would have to be 

established in order to cany out the acquisition, redistribution and zoning of 

land. Gruen's Appendix section is complete with maps, illustrations, statistics, 

interviews, and a bibliography, and serves to highlight Gruen's attention to detaii 

and his acknowledgrnent of the inter-disciplinary and collaborative nature of the 

planning process. 

Gmen divided the Boston urban core into seven "sub-areas": 1) Lower 

Washington Street and the Hinge BIock 2) Washington Street and the Retail 

Core 3) Ladder Blocks 4) Upper Washington Street 5) Summer Street 

6) South Station 7) Park Square. This was reflective of his "cluster" approach, 

whereby he outlined the consolidation of a grouping of streets or districts into a 

rnulti-functional "cluster", complete with retail, commercial, recreational, and 

residential structures. These sub-areas within the CBD were to be connected by 

two large pedestnan malls running along Washington and Summer Street. The 

underlying motivation behind this concept was to link the weak areas to strong 

business areas, thereby weaving the urban core into a multi-functional unit. 
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Gmen planned to tum Washington Street into a 10-block pedestrian mall tined 

with shops and outdoor cafés. Some of these blocs would include rnulti-level 

pedestrian malls, a concept that later proved too problematic to implement, a s  will 

be discussed in the following pages. 

Gruen attempted to capitalize on the historical character of centrai Boston 

by injecting commercial activity into the "heritage" landscape. Gruen noted, 

"Boston is an old city and therefore iîs historic buildings and streets offer special 

opporîunities, but also present unusual problems. An important goal of the Plan 

is to preserve histonc structures and the traditional city scale, and to bee the 

narrow business streets and lanes fiom automotive vehicles for which they were 

never designed."'" The significance of historical structures within urban cores is 

stilI evident in Boston today, where major projects are rerouted or redesigned so 

as not to infnnge upon hentage buildings or a histoncal setting. Gmen used the 

department stores located in the Boston CBD area as outdoor focal points or 

"anchon" for the subsequent establishment of other retail outlets- in essence 

following the same basic pnnciples of commercial development that he used in 

planning the enclosed shopping mall. By keeping an overall view of the 

commercial potential of the area, Gruen essentially conceived of the Boston urban 

core as a viable trading area, where people could meet, interact and engage in 

economic and social exchanges. Such integration would allow Boston's central 
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business district to better compete with the surrounding suburban m d s ,  

particularly those in nearby Framingham. In effect, Gruen attempted to preserve 

the charming, "quaint" elements of downtown Boston, while still expanding its 

commercial sector to capitake on the massive number of people (the human 

traffic) that circulated through those streets everyday. 

Gruen's celebrated insistence on the segregation of vehicular and 

pedestrian traffic is evident in his plan for Boston, and as he had recommended in 

Fort Worth, Gruen advocated the construction of parking structures (garages) on 

the outer fnnges of the core. The network of highways that brought the onslaught 

of automobile traffic iaside the downtown core would therefore be rerouted to the 

parking structures. As in Fort Worth, Gruen proposed a system of buses to 

shuttle people from the parking area into the core, the construction of 

underground tunnels for seMce and delive~y vehicles, and a major terminal for 

cars, buses, and trains in the South Station area. This proposal for a revised 

traffic pattern proved to be a major reason for the non-implementation of Gruen's 

plan. Mile the CBD in Boston had an intense traffic and parking problem, the 

BRA believed that Gruen's proposal to pedestrianize two of the largest streets in 

downtown Boston would exacerbate, not improve, traffic and parking problems. 

Furthemore, Gruen's proposais were also delayed because they were interpreted 

by the BRA and the Historical Society as calling for the destruction of some 

historical buildings and sites. (although Gmen himself never stated or implied 
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this) Furthermore, Gruen did not Eully understand how deeply attached 

Amencans were to their automobiles. Aithough the culture and mentality in 

Boston differed significantly from Texas, both populations nonetheless shared a 

characteristic cornmon to al1 Amencans, namely, a dependence on their vehicles 

as the main source of transportation. Although Gruen rectified many of the 

problems and deficiencies of his Fort Worth plan in Boston, he still neglected to 

acknowledge the American love affair with the car. 

Although Washington street was not transformed into a pedestrian-only 

boulevard, a number of improvernents were made to "heritage" sites already 

designated for pedestrian use only, such as the famed Faneuil Hall, Quincy 

Market and the Freedom Trail, which gained in popularity in the ensuing decades. 

Downtown Boston did, indeed, become a great place where people could stroll 

about, enjoying a combination of recreationa! activities and commercial displays. 

In effect, it was Gruen's advocacy on behalf of preserving the historical sites that 

led to the very successful collaboration between the Rouse Corporation and the 

city of Boston to redevelop Fanueil Hall and Quincy Market. These recreational 

spots epitomize Gruen's dream of seeing people interact and enjoying themselves 

in an environment that is infused with economic and cultural vitality. 
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focus solely on the pedestrianisation of main streets as the 

congestion in Boston's business core. Gruen recommended 

the expansion of public transportation, particularly rapid transit, as a key way to 

improve accessibility to the core. This improvement would include mass 

transportation designed to accommodate the existing urban sprawl, the 

enhancement and expansion of the subway, bus, and commuter train facilities and 

the promotion of low-cost parking areas near the outlying public transit  station^.'^ 

These recommendations were implemented over many yean, as the Massachusetts 

Bay Transit Authority (MBTA) established the Cornmuter Rail, a rapid transit 

system that linked the downtown core to suburbs and outlying areas. Gruen also 

addressed the automobile traffic problem in the urban core by recommending the 

following measures to alleviate the situation: "...completion of the inner belt and 

radial expressway systems; the creation of an expressway connection bom the 

intersection of the Massachusetts Tumpike and the Southeast Expressway ; and 

the completion of the main service r ~ a d s . " ' ~ ~  Gruen envisioned the "inner belt" as 

a type of "ring road" that would facilitate traffic flow to and frorn the urban core 

of Boston. These recommendations were adopted and the highway system was 

considerably improved over the lollowing years. Today, there is a rapid transit 

system, the commuter rail reaches to the far outskirts of the rnetropolis, and the 

subway system has been greatly expanded and upgraded. 

' Ibid., p.4 

'O5 Idem. 



123 

As part of his plans for the revitalization of Boston's urban core, Gruen made the 

following proposais: 

1- Gruen outlined plans for an "entertainment" core in the Lower Washington 

Street area, extending from Avery to Kneela~d.'"~ In this area, he proposed the 

introduction of new theatres, concert halls, an opera house, restaurants and bars. 

Gruen envisioned the creation of a new entertainment cluster, and proposed an 

architectural design for this bloc. This area was to act as a gateway to 

Washington Street and the Back Bay. His plan was partly implemented later on 

and this area was eventually zoned for the recreational uses recommended by 

Gruen. As a result, many restaurants, nightclubs, and the Wang Center (an opera 

house/ ballet center) were built there. 

2- Gruen called for the expansion of the Washington Street retail core, by 

introducing new "anchor" stores and by strengtheoing existing enterp~ises.'~' 

Although some new retail establishments came into being, there were not enough 

to create the major retail link that Gmen had envisioned. A major obstacle to 

this kind of expansion was the fact that Gruen positioned these anchors as part of 

an open-aired, pedestrian mall, whereas they would have succeeded as anchors 

for an enclosed shopping mall. 

L06 Ibid., p.6 

'O7 Ibid., p.5 
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3- Gruen's consideration of the total environment surrounding a given project is 

evident in his analysis of and recommendations for the histoncal sites in the 

Boston core, which he treated with much respect. His plan called for the 

preservation and enhancement of the histonc sites by integrating them with a 

senes of museums and pedestnan walks. His proposal was very much in keeping 

with his philosophy of creating recreational sites for pedestnans so as to 

encourage them to take leisurely strolls along tree-lined roads. Although Gruen's 

specific proposals were not implemented, the spirit of his vision is evident in the 

pedestrian passages that surround the Government Center. 

4- Summer Street, another major Street in Boston's downtown core, was 

targeted by Gruen as a ideal focal point for new investment opportunities, 

including a new department store, a variety of small shops, and a senes of oEce 

 building^.''^ He proposed that this development be sewed by a second-level a 

pedestnan way, linking the existing retail core to a rebuilt Soutb Station. In fact, 

South Station was expanded later, with the addition of a bus terminal that links 

the train station to Cornmuter Rail. A highly successful food court and kiosks 

were established for tourists and visitors, thereby enhancing the attractiveness of 

Summer Street as a commercial and tounst destination. However, some multi- 

level open-aired pedestnan malls as proposed by Gruen would have created a 

chasm. In some cases, one side of the mal1 would have received al1 the 

'OS Ibid., p.6 
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pedestrian traffic, paticularly cornmuters amving £rom South Station subway 

stops, while the other side of the pedestrian mal1 would suffer fiom a lack of 

traffic. 

5- Finally, Gruen sought to create a oew retail and residential district in the 

Park Square "sub-area" along Boylston Street, with a link to the new 

Entertainment district (discussed above). This proposa1 could not be adopted 

because it involved the appropriation of valuable parcels of land fiom the 

surrounding area (including Boston Common) and would increase traffic 

congestion. 

While Gruen's proposais and recommendations were only partly 

implemented, some of his ideas have been used in other aspects of the 

development of Boston's landscape as well as in the new Central Artery Tunnel 

Project under construction at present. The Central Artery Tunnel project involves 

the submerging of the entire section of the elevated 93 Expressway that cuts 

through downtown and creating links to a new bridge and tunnel that lead to the 

airport. Gruen's ideas concerning vertical separation are evident in this project, 

as there is to be vehicular circulation below with a pedestrian mali and a park 

directly above. 
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In essence, Gruen's plan for Boston attempted to rejuvenate existing streets 

by transforming them into open-aired pedestnan malls, and few of the areas were 

to be enclosed (arcaded). However, given the cold climate, the inclusion of more 

arcades, such as the one Gruen proposed for the Hamilton Place area in Boston, 

would have rendered that part of the plan more feasible. Gruen's proposals focus 

more on finding solutions for Boston's traffic problems, but his basic assumption 

that automobile-bee pedestrian malls couid be the focal point of redevelopment 

were not feasible. 

However, some of the ideas underlying Gruen's proposals have been 

implemented in the decades following the Boston plan. Gruen recommended the 

establishment of high-density, residential districts in proximity to retail and 

commercial sectors, office buildings, govemment centers and entertainment sites. 

In sum, Gruen concentrated on the economic viability of the CBD as both a 

center for commerce and employment. He advocated the creation of new 

economic development "sites", which would trigger the growth of other nuclei of 

economic activity. Gmen reasoned that the economic activity engendered by 

clusters of office buildings and shops, as places for employment and consumer 

spending would have a domino effect, triggering more growth and property 

development. Several years later, Boston witnessed the creation of the Federal 

Reserve Bank and the Post Office Square, to name just two among many other 

projects in the CBD that were catalysts for commercial and residential growth. 
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Throughout his professional Me, Victor Gruen brought boundless energy 

and enthusiasm to his work. He was proud to be called an environmental 

architect, a vocation, he said, which must be inspired by a strong sense of social 

responsibility. Gruen's work was dorninated by three broad objectives. The first 

was a desire to create Iivable and enjoyable environments in the rapidly growing 

suburbs, so that they could become "cornmunities" in the true sense of the word. 

The second was a longstanding wish to inject life into the deteriorating downtown 

cores of North Amenca through thoughtful urban planning. The last involved the 

protection and enhancement of the environment, a top priority in Gruen's later 

years. His concem for the preservation of natural resources and the regulated use 

of technology was inextricably linked to his ultimate objective of improving the 

quality of life and the living environment for man. He proved that planning is of 

utmost importance because it impacts every aspect of Our daily h e s ,  in both 

work and play. The manner in which one c a n e s  out daily activities, the places 

one patronizes, the choice of residence, al1 these decisions will be shaped by the 

way a city, t o m ,  or viuage is laid out. 
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Anyooe who ventures into uncharted waters is subject to intense scrutiny. 

And indeed, Gmen has been frequently criticized for the radical nature of his 

revitalization plans, the cntic assuming too quiclciy that he followed the logic of 

traffic engineers alone. Our inquiry into Gruen's thought and methodology, 

however, reveals the profound sense of social responsibility that animated his 

work. Far fiom surrendering to the forces of the market or the impact of the 

automobile, he atternpted to harness these forces towards human goals. If his 

revitalization projects expand a great deal of energy on structuring transportation 

routes and planning good merchandising strategies, it is sirnply because Gmen 

rightly believed that these aspects form an inescapable dimension of our urban 

culture. They cannot be brushed aside on the bais  of their lack of idealistic 

content. The relevance of Gruen's method today lies precisely in its engagement 

with the realities of the modem metropolis while simultaneously atternpting to 

shape these towards the establishment of his social vision of urban Me. 

Of course, with the benefit of bindsight Gnien's social vision is not 

impervious to cnticism. Kis zeal and over-confidence in radically re-designing 

urban cores occasionally led to troublesome decisions. His enthusiasm to separate 

automobiles and delivery vehicles from pedestrian areas, and his desire to 

minimize noise and pollution led him to emphasize the construction of extensive 

underground pathways at the expense of "livability". This concept, while 

acceptable for trucks and industrial vehicles, was offensive to automobile drivers 
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who are not eager to use underground pathways. Gmen could have designed 

more open-air, above-ground parking areas, or more user-friendly underground 

parking, particularly for his urban renewal projects. Some recent designs where 

special attention has been given to the creation of pleasant parking garages show 

how a better "naturalization" of parking is possible. Sucb structures employ large 

areas of open, landscaped "wells of light" which penetrate al1 levels and b ~ g  in 

natural brightness and i3esh air to every level of underground parking, thereby 

contributing to the overall quality of the environment, an objective Gmen did not 

always achieve. 

More generally, Gmen often failed to grasp Amencans' attachment to their 

cars. As discussed earlier, the regulated use of the automobile was one of the 

basic tenets of Gruen's approach. Unfortunately, it backfired, and discouraged 

the adoption of some of his other urban proposals because of the focus on 

automobile-free zones. In his enthusiasm and drive to implement his vision, Gruen 

underestimated the permanence of some elements of modem social and cultural 

life in America. The automobile signified eeedom, abundance and vitality in the 

Amenca of the 1950's and 1960's and continues to do so even today. Gruen's 

lack of understanding of the automobile's centrality to the daily lives of Amencans 

emphasizes the importance of knowing that a society's cultural noms and habits 

must be respected and not subjected to dramatic change. Gruen was not anti- 

automobile, but he perceived the automobile as contnbuting to the decline in the 
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quality of urban life. His bottom line always reverted back to the human condition 

and the ability of people to enjoy the environment. However, one cannot ignore 

the inherent irony in Gruen's failure to seriously consider the deep-rootedness of 

the automobile in America's social fabric. 

Perhaps Gmen would have understood the significance of the automobile 

for the American people had he included their input in his planning process. 

Gmen's emphasis on multi-disciplinary collaboration in urbm planning and 

architectural design too ofien excluded input and feedback from the people who 

were to benefit most from Gruen's work: namely, the residents and "users" of a 

project. Without doubt, Gmen respected the needs of the "user" and "client" as 

he perceived those needs to be. His basic assumptions about those needs and 

preferences, however, were not always valid. While Gruen's proposal to include 

citizen feedback was heeded in some of his later projects, the potential value of 

citizen input was not fully realized in his day. 

Nonetheless, Gruen's ideas about respecting the "users" of a project did 

leave their mark on the practice of real estate development and architectural 

planning. A very recent example can be seen in "The Promenade at Wesîlake", a 

strip mall in the town of Thousand Oaks in southem California. Residents of the 

town were, for a long time, opposed to the construction of any development that 

would impact or perhaps change the area's tranquility. A coalition of homeowner 
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groups mobilized to prevent the building of a proposed shopping center and an 

office tower. Another developer approached these same community groups with 

the proposa1 to build a strip mal1 asking their input regarding the tenant mix, the 

visual facade and vanous design e lernent~. '~~ The developer was able to garner 

support h m  residents by attracting stores that were wanted in the area. He aiso 

let homeowners decide whether the stores or  the parking lot should face the 

street, and eveo allowed them to choose the types of trees for landscaping.l1° 

While Gruen's cal1 for multi-level collaboration to be used in the planning and 

design of projects may seem overly idealistic, the construction of the Westlake 

stnp mall proves that the participation of local residents can considerably improve 

a project. "By the time the project came to a city council meeting where it was 

approved, homeowners were some of its strongest advocates. Residents showed 

up in force to urge the council to approve the plan. " "' They ended up 

supporîing the building of Westlake precisely because they were consulted in the 

planning and decision-making process: "With resident input, the project design 

eventually incorporated a creek, eight water fountains, sculptures, walkways, 

etc.""' Thus, the input and backing from the residents, who were the ultimate 

"users" of the Westlake strip mall, led to the construction of a multi-functional 

log Neal Templin, "A Strip Mal1 Builder Woos the Neighbors", Wall Slreet 
Journal, Februa~y 28, 1997 p.B6 

Il0 Idem. 

111 Idem. 

"' Idem. 
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commercial space, that combined businesses and recreational punuits and 

provided ample space for the public in a pleasant visual landscape that 

encouraged social interaction. Gruen would have certainly approved of this kind 

of architectural strategy as community-building effort and tool for societal 

improvement. It is therefore conceivable that Gnien's methodology integrated 

within its mechanism the socially oriented strategies developed in the 1960's. 

Indeed nothing prevents the multi-level collaboration advocated by Gnien to 

include the full participation of the user in the decision making process and in the 

implementation of the actual project. Not only would it follow naturally from 

Gruen's focus upon social goals, but it would also naturally h d  its place in the 

structure of his design method; specialists would hitfully confront the user's 

desires toward a balanced and "realistic" synthesis. 

Perhaps one of the greatest "adjustments" that Gruen's urban vision 

requires today is that of its mode1 of sociability. Indeed, Gruen's deep a t t a c h e n t  

to a certain European urbanity was too often at odds with the scale and realities 

of the Amencan city. The concept of the Ringstrasse is a case in point. As we 

have seen, Gruen was strongly influenced by the "ring road" that circled the 

Viennese urban core of his youth, attempting to re-create a modified version of it 

in many of his urban plans. Gruen, however, was designing for North American 

cities, which were physically much larger, had greater populations, and included 

the automobile as an ovemding means of transportation. The meaning of the 
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"ring roadt' in North Arnerica, therefore, differed greatly: it became a means of 

accessibility, rather than a focal point for the developrnent of monumental civic 

structures. The Ringstrasse triggered the construction and establishment of 

palatial residential blocks and major academic and cultural institutions. In the 

United States, however, the concept of the "ring roadt' is far more difncult to 

apply, given the particulan of the growth and development pattern of the 

American city. Downtown areas are characterized by a rather chaotic 

combination of heterogeneous structures following an established city gnd. The 

tyranny of this expanding layout does not allow any easy containment. Unlike 

Vienna, where the Ringstrasse was built around a veiy tightly-knit, relatively mal1 

land surface, a "ring road" in contemporary North American metropolitan cores 

could not serve as a foundation for the construction of buildings and development 

projects, a fact that Gruen did not sufnciently acknowledge. To be sure, there are 

adaptations of the "ring road" in many urban areas, including Boston, but they are 

primarily to facilitate the rnovement of traffic and can never claim to structure a 

monumental promenade as in Vienna. 

If Gruen's translation of European models to the North Amencan context 

is not always successful, his notion that the suburban shopping mall can become a 

mode1 of conviviality used for the conception of revitalization schemes for 

downtown areas holds some real promise. lndeed, Gruen has too often been 

criticized for having "simplistically" transplanted the suburban mall into central 
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urban cores. Already in 1957, Architectural Review noted that aspect of Gruen's 

ideas: "Gruen's proposais for Fort Worth are--consciously--the application of his 

shopping centre planning methods to a central area, automobile penetration being 

restncted to peripheral parking zones, and the rest of the area made over to 

pedestrian circulation at various le~els."~~' This comment has surfaced on 

numerous occasions. Since he was successful in his design for suburban m d s ,  as 

seen in Northland and Southdale (among countless othen), it has been assumed 

that he "merely" took the formula for his mal1 design and applied it to his 

revitalization plans for downtown areas. What is often overlooked, however, is 

that to start with, Gnien conceived the shopping center as a microcosm of the 

urban life. Gruen started out by designing the shopping center as the hub of 

commercial and recreational activity. The goal was for the shopping maii to serve 

as the trigger for the growth of surrounding areas. His design was shaped by his 

vision of what a city core used to be like and should be in the future. Gruen's 

view of the urban core as a center for financial, residential and cultural activity 

was based on such a social approach. Gruen, as a social tbeorist, subscribed to 

the belief held by other social theorists, which views man as a social animal : 

"People love to be with others, enjoy to see and be seen, to talk and listen--and 

one of the nicer places to do those things is on a lively city street ... The street as 

'theatre' is a powerful social draw.""' He sought to inject vitality into a city using 

lL3 "Gruen Synopsis", in Architectural Review, May 1957, p.350 

'14 Eberhard H. Zeidler, Mulli-Use Architecture in the Urban Context, op. cit., 
p.134 
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the same approach that he adopted for all his projects: namely to combine 

commercial with cultural pursuits so as to appeal to as many people as possible 

and to create an ambiance that would rekindle a "joie de vivre". 

Moreover, Gmen perfectly realized that there were fundamental 

differences between expansive, emerging suburban communities and highly dense 

urban cores. He undentood that in newly developing suburbs, major department 

stores were needed "anchon" for a shopping mall, and the main feature of the 

mall's design. On the other hand, the justification for the creation of a 

commercial ceoter in an urban core was more complex and had to account for 

many variables, including the growth pattern and existing urban structures, streets 

and highways. 

Admittedly, Gmen's urban plans did focus on the creation of pedestrian 

"islands" as centen of commercial and non-commercial activity, (much like 

shopping rnalls), with parking stmctures and underground pathways for vehicular 

trafic surrounding this pedestrian core. To that extent, the overall concept of 

Gruen's vision for urban cores can be compared to his design of shopping rnalls. 

But Gmen did acknowledge the unique characteristics of metropditan areas, most 

notably their pattern of growth. Gruen's many feasibility studies did point out that 

many factors, including the histoncal significance of some city structures, the 

existing land usage patterns and the chronological development of an urban core 
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help shape a city. Gmen did not disregard the nature of cities; he understood 

that they were made up of a complex network of interacting elements. 

Gmen did view urban cores and suburban malls as being similar in one 

fundamental respect. He believed that the development of both cities and 

suburbs was dependent upon the creation of a healthy commercial center. In the 

suburbs, this commercial center took the form of an enclosed shopping mail, while 

in the cities, he envisioned a mix of enclosed, semi-enclosed, and open-aired, 

pedestrian rnalls. Yet in both urban and suburban areas, Gruen sought to create 

a hub of commercial activity that would then spawn cultural, recreational, 

professional and residential spheres of activity. Hence, in his plans for the 

redevelopment of Central Business Districts, traditionally thought to be purely 

financial centers, Gmen enlarged the sphere of the CBD's, to include potential 

for the establishment of residential and cultural "clusters". Gmen sought to 

redesign the urban core into more of a multi-functional, self-sustainhg unit, where 

exponential growth could occur, triggered by the creation of a multi-use 

commercial center, in the fom of a shopping promenade or an urban shopping 

mall. Gruen believed that the rapid disintegration of urban cores could be 

reveaed, arrested or indeed prevented by rebuilding their commercial zones. He 

pointed to the lack of creative and thorough planning as being the underlying 

reason for downtown decay. He argued, 'There is ... an urgent need for revitdihg 

existing downtown shopping areas. It is in this field at present that there is a real 
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challenge ... one thing is clear: al1 efforts so far have been hdfhearted, hesitant, or 

on too minute a scale to have a real effect ..."'15 As was seen in Rochester, the 

creation of the Midtown Plaza tnggered the revitalization of the whole 

surrounding area. The principle of urban revitalization through the development 

of a commercial center is as valid today as it was in Gruen's time. 

It is widely believed that Gruen had a change of heart about the Ends of 

designs he helped pioneer, particularly shopping malls. Gnien, however, did not 

rail against the developrnent of shopping malls and the growth of cities and 

suburbs. Rather, he was disappointed with the way this growth had occurred-- in 

a sprawling, unorganized fashion, with no regard for the "big picture". Indeed, 

Gruen's vision of shopping malls as centers for social cohesion led him to becorne 

very disenchanted with the development of some rnalls in the late 1960's and 

1970's. Gruen was wrongly accused of reversing his stance on the importance of 

shopping centen. The fact is that he was disappointed in how some rnalls had 

become purely commercial entities, focused on speedy consumption and high 

volume. Addressing the third Annual Conference of the International Council of 

Shopping Centers in 1978, he noted: "What bas happened to the shopping center 

itself in the twenty years since the pioneer centres opened ? There has been ... a 

tragic dom-grading of quali ty... the shopping center, as it has spread in both North 

Victor Gruen, cited in David L. Browning, "Legacy of a Planning Legend: 
The Victor Gruen Plan for a Greater Fort Worth Tomorrow", op. cit., p.6 
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Amenca and Europe, is an expression of mono-hinction. The environmental and 

human ideas underlying in the original centres were not only not improved upon-- 

they were completely forgotten.""' To  be sure, Gruen acknowledged the 

importance of the profit motive as the driving force for any undertaking, but he 

advocated the use of the shopping center as a kind of community center, in 

addition to being a money-making vehicle. He opposed the way some malls were 

developed and the uses for which they were built. In effect, the creation and 

expansion of a great number of malls throughout North America did bring about 

the emergence of commercial "boxes", shopping centers that were no more than a 

grouping of retail and wholesale outlets, designed with the purpose of getting 

people in and out as quickly as possible. 

Gruen's method should not be rejected wholesale because of some of the 

shortcomings of its application. Gruen worked with a panoramic vision. He 

believed in "fine tuning" through the active participation of d l  individuals who 

were involved with a given project, be they residents, workers, consumers or 

experts in vanous fields. Gruen's projects sought to be a reflection of the society 

in which they were developed, a microcosm of reality. Gruen, a visionary who 

espoused a previously unheard-of "environmental" philosophy, reaiized that 

architectural design and planning must provide a "big picture" of the most 

116 Victor Gmen. "Sad S t o q  of Shopping Centers", Town and Country Planning, 

volume 46 July - August 1978, p.352 
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desirable city or suburb that would best fulfil human needs, and rnotivate its 

inhabitants to strive for improvement in their own lives and for their communities. 

We should always be reminded of these social goals in thinking about Gruen's 

work. His comprehensive method is still here to be used, integrating cnticism and 

more developed visions for urban Me. We would be hard pressed to find better 

means to think positively about the future of our cities. 
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1 - THE PARTNERS 



(Reprin ted €rom Forrrine Magazine, 
January, 1973) 



Victor Gmen 'u a native of Vienna, Austria, where h e  
studicd and practiced architecture. 
He arrived in the U.S.A. in 1938 and, in a new start, after 
being fint tmpbycd or associated with several architee 
tunl fims engagcd mostfy i n  the store design fidd, he 
foundcd his own design firm. His first projed $ this 
country-designcd in 1939 for the Ledver store on Fifth 
Avenue in New York-diIl cri* in its original form. In 
1948 Jtc was kensed to practicc architecture in Califor- 
niaand opened his own architeEtura1 office thtre. ln 195 l 
he founded the Victor Gmen Associatu organnation. 
Vidor Cruen is a Fellow of the American Institutt of 
Architccts, a member of more than thirty professionaf 
organkations, an affifiatc of  the Amerian lnstitute of 
Plannen, a member of the Interamcrican Planning Soc& 
ety, a membu of the Authon Goild Inc. In addition to'his 
architectural and planning work, he is active as speaker, 
guest lectbre? a t  many univenities and colleges, partici- 
pant on commit teu devoted to the improvernent of the 
human environmcnt-.such as "The Cornmittee for a 
More Beautiful Capital*' in Washington, D.C. 
At author, V idor  Gruen has contributcd to a number o f  
anthologies. bar writtcn numemus articles for profes- 
sional pubticatians, as wdl as two books: "Shopping 
Toms  U.S.A." (with cconomist Larry Smith) in 1960. 
and "The Heart of  Our Cities" in 1964. 



Beda Zwicker, Architact, AIA 

Education: Master of Architecture 
Degree from the Swiss Federal lnstitute 
of Technology, Zurich, Switzeriand. 

Registration: New York, Certified by 
National Council of Architectural 
Registration Boards, 

Professional Affiliation: American 
lnstitute of Architects, Swiss lnstitute 
of Engineers and Architects. 

Experience: Mr. Zwicker began his 
career in Arnetica as a designer/ 
planner for Jose Luis Sert in New York 
designing churches. civic buildings, 

hospitals, and shopping centers. 
H i s  planning work included the 
redevelopment plan for Bogota, 
Calombia, a community development 
in Cuba, and h o  large community 
projects in Venezuela including civic 
centers for Maracaibo and a small new 
town near it In 1953, Mr. Zwicker 
joined Gmen Associates in Los . 
Angeles as a memberof the Planning 
Gepartment working on projects for 
Paios Verdes peninsula in California, 
the Gratiotbrfeans Redevelopment 
Project, Detroit, üte downtown 
pian for Fort Worth, and numemus 
other planning studies. In 1958, he 
became Head of the Pfanning 
Department, concentrating mainly on 
land deveIopment and regional 
planning, In 1960, Mr. Zwicker 
was appointed Oirector of the New 
York offices and in f 9ô3 became 
partner-in-charge of Gruen Associates 
New York and Washington offices. 



Herman Guttman, Architect, AIA 

Education: Bachelor of Architecture, 
University of Minnesota: graduate 
work in design at Harvard University. 

Registration: Licensed to practice in 
25 States and the District of Columbia 
Certified by National Councif of 
Architectural Registration Boards. 

Professional Affiliation: Arnerican 
lnstitute of Architecl. 

Experience: Mr. Guttman's professional 
experience began with the U.S. A m y  
COQS of Engineers in Panama in 
connection with the Third Locks 
Pro ject: subsequently, as a project 
ençineer in the petroleum and chernical 
industries, he designed and 
constructed processing facilities. 

Mr. Guttman joined Gruen Associates 
in 1946 and opened the firm's San 
Francisco office in 1947. In 1952 he 
established and directed the 
Minneapolis office and was responsible 

for the coordination of the planning, 
architectural and engineering activities 
of the firm for the Southdale Shopping 
Center project, #e fi rst encbsed, 
completely air-conditioned maIl 
cornpIex. Retuming to Los Angeles in 
1957 as a Partner, he assumed 
responsibility for al1 architectural 
production and construction 
coordination, while continuing to direct 
individual projects as "Partner 
in Charge." 



Karf Van Leuven, Architect, AIA 

Education: Graduate of University of 
Cal ifornia, pastgraduate work at 
University of Southem California and 
Art Center School in Los Angeles. 

Registration: Licensed to practice in 
20 states. Certified by the National 
Council of Atchitectural Registration 
Boards. 

Professional Affiliation: American - - - .' 

. .  . 

lnstitute of Architects. 

Experience: Mr. Van Leuven joined 
Gmen Associates in Y 941, resuming 
practice with the firm after Wodd 
War 11, ln 1949, he opened the Detroit 
office, directing pro jecfs in the 
Midwest and Canada He was made a 
Partnet in 1951, retuming to Los 
Angeles where he continues to direct 
planning, architectural and interior - 
design prajects throughout the United 
States and Canada He has been 
partner in charge of more than 30 
regional shopping centers, induding 
Northland, one of the country's first 
and most successful shopping malts. 
He has also designed stores for 
Hudsons, Carson Pine Scott, L S. 
Ayres, Simpsons, May Company, Sears, 
Broadway, and Montgomery Wards. 
Other projects to his credit incfude the 
Peoria (Illinois) Museum of Natural 
Science and the Evansville (Indiana) 
Museum of Science and Industry, 



Ben H. Southland, Architect, AIA 

Education: Bachelor of Architecture, 
University of Southern California 

Registration: fwenty-one states and 
the District of Columbia. Certified 
by the National Council of Architectural 
Registration Boards. 

Professionai Affiliation: American 
lnstitute of Architects, American 
Çcciety of Planning Oficials. Society 
for College and University Planning. 

Experience: After four years active 
sentice with the U.S. Navy, MI. 
Southland resumed architectural 
practice in 1945 in Connecticut and 
Iater in California where he planned 
and designed residential and 
institutional projects throughout the 
western states. He joined Gmen 
Associates in 1948, was made Director 
of Planning in 1952, and Partner in 
1956. Mr. Southland was instrumental 
in broadening the work of the firrn 
in the field of planning to its present 
comprehenske scope. He is in charge 
of ail Gruen Associates' planning 
activities in the western United States, 
including land planning, cenW 
business district and downtown 
'revitalization studies, college and 
university campus planning, new town 
and other urban and regional cornpre- 
hensive planning and implementation. 



Edgardo Contini, FASCE, AIP 

Education: Graduated somma curn 
Iaude in Civit Engineering from the 
University of Rome; postgraduate work 
in Housing and City Planning at the 
New School for Social Research. 

Registration: Licensed engineer in 14 
states *md the District of Columbia 
Certified by the National Bureau of 
Engineering Registration. 

Professional Affiliation: Felfow, 
American Society of Civil Engineers; 
member Amencan lnstitute of Planners, 
Stnrctural Engineers Association of 
Southern California (associate). 

Expen'ence: After wartime sewice with 
the U. S. Amy  for which he received 
the Legion of Merit, followed by séveraI 
years practice with his own office, Mr. 
Contini joined Gruen Associates in 1951 
as partrier in charge of engineering. 
Awareness of the motual influences of 
the many components of environmental 
planning and design has led Mr. Contini 
to involvernent across disciplinary 
lines: he bas directecf a large number 
of the firm's (najor projects, including 
urban revitalization plans for Honolulu, 
Fresno. and Minneapolis: the master 
plan forTehan, Iran; and such comolex 
architectural projects as Midtown Plaza 
in Rochester, N.Y., and Fox Plaza in 
San Francisco. Mr. Contini is active in 
the academic field, lecturing wideIy on 
planning, engineering and architecture. 
His writings have been published in 
professional and educational journals. 



R o  L Baurnfeld ms born in Vienna, Au-, whvs he 1 recaivcd hb  training. He ru e d u a t e d  hi 1932 fmm the 
Muter Schooi for Atchitectum of the Austritn Academy 
of Fine Arts and subsequentiy, as a ficenscd arthitect, 
he maintained his own practite in Vimna. His commis- 
sions inctuded architectuml and industrial design 
assignrnents in Austria and ottrer corintries in Europe. 
RI L Baumfefd came to the United States in 1940 and, 
eariy aftcr his a h a l ,  became employed by the Bureau 
af Yards and Docks of the United States Navy. He was 
active for this agency in i ts  wartime building program. 
In.1943 he joincd Vidor Gmen; and, when Victor G ~ c n  
Associates mu foundtd in '1951, he became a Partner. 

1 Intitis aprcity, he is in charge of the department. for 
khitectunl de~ign, interior design, graphies, merchan- 

!- dising and store laput, 
R o  t Baumfeld is a rnembv of the Association of Aue 
trian Architccts and the Inrtitute of Store Plannm. 
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JONES, CHARLES W. 
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LESNET, ROBERT 
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MARKS, HAROLD 

Director of traffic and transportation (west coast office). 

MARTIN, RALPH J. 
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MERTIN, RALPH J. 
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MICHAELS, HELEN 
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PAPPAS, STEVE 

Project architect 

PARK, KI-SUH 

Director of Planning and Urban Design in west-coast office. 
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POINTER, JOHN R. 

Project architect 
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PRESTON, VICTOR R. 

Head of Structural Engineering at west coast office. 
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Head of Graphics department at west coast office 
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Vice president at west-coast office 
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ARTICLES WRITI'EN BY VICTOR GRUEN 

1941 - "The Case of Displayman Versus Store-Designer", Diplay W d d ,  
September 1941. 

1942 
- "Some notes on Modem Store Design" Architecl and Engineer, vol. 

148, February 1942, pp. 14-22. 

1944 - "Metric Agitation", Architeciurd F o m ,  vol. 8 1, July , 1944, pp. 130 
+ 

1948 - "Debunking the Fads in Store Design with some Grains of Common 
Sense" Building Siipply News, April 1948. 

- "Somewhere in Claustrophobia: A Few Booby Traps Along the 
Glazed Front," Architec~urd Forum, vol. 88, May 1948, pp. 95-6. 

- "What to look for in Shopping Centers", Chain Store Age, July 1948. 

1949 - "Triple Target for Economy", Chain Store Age, July 1949. 

- "The Case for the Flexible Ceiling", Electricd West, September 1949. 

- "What's Wrong with Store Design?", Women's Wear Da@, October 
18, 1949. 

1950 - "Yardstick for Shopping Centen", Chain Store Age, Februaxy 1950. 

- "Store Design Report in the Year 200OW, Wumen's Wear Daüy, 
February 5, 1950. 

- "Architects and Lighting Engineers use Similar Approach to the 
Problem of Suitable Lighting", Southwest Builder & Contractor, April 
28, 1950. 

- "What Makes a 1940 Store Obsolete?" (with Ketchum, etc.) 
Architectural Fonrm, August 1950. 

1951 - "Regional Shopping Centers and Civilian Defense", A Memorandum 
with special reference to the Eastland Shopping Center in Detroit 



"Circular Store for Traffic Fiow", Chah Store Age, July 1951. 

- "The Pros & Cons of Architecture for Civil Defense" (with others) 
in Progressive Architecture, September 1951. 

1952 - 'The Planning of Shopping Centers, Michigan Society of Architects 
(Monthly Bulletin), February 1952. 

* - "Shopping Centen: The New Building Typen,(with others) in 
Progressive Architecture, Vol. 33, June 1952 

- "A Shopping Center is More than a Collection of Stores", Practical 
Builder, October 1953. 

1953 - "Home Goods Store in Shopping Centers? ", National Fumiture 
Review, January 1953. 

a - with Lany Smith, "New Thinking on Shopping Centers", 
Architectural Forum, March 1953, 98: 126- 133. 

"Financing Shoppig Centers", The Commercial und Financial 
Chrunicle", March 26, 1953. 

- "Basic Planning Concepts of Correlated Shopping Center 
Expounded to Bankers", Southwest buüder & Contractor, March 27, 
1953. 

* - "Traffic Impact of the Regional Shopping Center", Tram 
Engineering, March 1953. 

- "Planned Shopping Centen", Dun's Reviao, May 1953. 

- "Planned Shopping Centers", Seeman & Peter'i Digest, November 
1953. 

- 'Twelve Check Points for Regional Planned Center", Wumen's Wear 
Dady, December 28, 1953. 

1954 - "Shopping Centers of Tomorrow", Arts & Architecture, Januaq 1954. 

- with Lany Smith, "How to Plan Successful Shopping Centers", 
Architectural Forum, March 1954. 



"Dynarnic Planning for Retail Areas", Harvard Business Reviav, 32, 
1954, pp. 53-62. 

"Unit Systems for Schools", in Am & Architecture, February 1955. 

"Sculpture and Architecture: An Architect's View; Comments on 
Northland Center", Am Digesl, vol. 29, April 1, 1955. pp. 11+ 

"What the Supermarket Means to the Center and Vice Versa", 
Chain Store Age, May 1955. 

"On Cityscape and Landscape", Prht ,  July/August 1955. 

'The Cost of Architectural Services", Progressive Architecture, 
September 1955. 

"Downtown Needs a Lesson kom the Suburbs", in Business Week, 
October 1955. 

"Cityscape and Landscape: Crossroads of the Arts", Pacifc Architecf 
& Builder, November 1955. 

'The Better to See, Reach and Toch", Esquire, December 1955. 

"Tomorrow's Landscape: The Planned Shopping Center", Califiomin 
Styht, Jannuy 1956. 

"Urban Renewal", The Apprairal Journal, January 1956. 

"The City in the Automobile Age", Perspectives USA, Summer 1956, 
#16. 

"How to Handle this Chaos of Congestion, This Anarchy of 
Scatteration", Architeclrual Fomm, vol. 105, Sept. 1956, pp. 130-5. 

'The Challenge that Graphic Design Presents", Architectural Record 
(in Signs & Symbols Issue), Sept. 1956, p. 244-246. 

"Medical Facilities in Shopping Centers", Washingron Building 
Congress Bullelie October 4, 1956. 

"American Architecture Looks to the Future", Buildings, November 
1956. 



"Commercial Structure and the Architect", Pacific Architect & 
Buiider, January 1957. 

"Introverted Architecture", Progressive Architecture, May 1957, 38: 
204-208. 

"Renewing Cities for the Auto Age", Trafic Engineenng, May 1957. 

"Genet* Personal Contributions to American Architecturet1, 
Architectural Review, vol. 121, May 1957, pp. 349-50. 

"The Cure for the llls of Our Cities", Imide Michigan, June 1957. 

""What's Happening to the Landscape?", Real Estale News, July 
1957. 

"Where is Modem Architecture Taking Us?" American Imtitute of 
Architecture Journal, vol. 28, August 1957, pp. 239-41. 

Metropolitan Region:, Symposium, Sept. 9-12, 1957 Sponsored by 
Connecticut General Life Insurance Co. 

"Sculpter Meets Architect", Archifectural Products, March 1958. 

"Art and Architecture", in Stone Magazine, November 1958, 
12,13,22,24 

"Art Meets Architecture", in Architectural Funun, November 1958, 
pp. 191-194. 

'The Metropolis of Tomorrow" fiom R e  Texas Conference on 
Mewopolitan Problem, May 16- 1 7, 1958, Institute of Public Affairs, 
The University of Texas 

"Making the most of your Dollar", in Imtitute, January 1959. 

"Emerging Urban Pattern", Progressive Architecture, 40, July 1959, pp. 
115-161. 

"In Defense of the City", Progressive Architecture, July 1959 

"No More Oflitreet Parking in Congested Areas", The Amencan 
Ci& September 1959. 



- "Architecture and Planning; From a Discussion fkom the Program 
Yale Reports", Ar& & Architecture, 76, October 1959, pp. 24-29 

- "And After the Sixties - Cluster Communities for Tomorrow?", 
Joumnl of fimebuilding, December 1969. 

- "Cities of the Future - 'But Watch out for Pitfalls' ",(with Josephs & 
Griswold), Life Magazine, December 28, 1959. 

1960 - "Plan to End our traffic Jam", New York Times, January 10, 1960. 

- %A.'s Lumry Apartments are Mansions in the Air", Real Estate 
News, January 1960. 

* - "How to Judge a Town by its Planning", in Management Methodr, 
1960 

- "Save Urbia for New Urbanites", Journal of the American Imtitute of 
Archilecu", Febniary 1960. 

- "Retailing and the Automobile", Architectural Record, March 1960. 

- "An Appraisal and a Proposal", Progressive Architecture , March 1960. 

- "Close Look at Costs of Shopping Centers", The Mongage Bankr, 
May 1960. 

- "Out of a Fair a City", in Horizon, May, 1960. 

- "Challenge of the Sucües" in Cutrent, June 1960. 

- "Cities in Trouble - What Can be Done?", in U.S. N & W Report, 
June 1960. 

- "The Shopping Center", in County Govemment, 1960. 

1961 - "East Island; A Proposa1 for the Conversion of Welfare Island, N.Y. 
to a Residential Cornmunity", New York. 

1962 - "Home Beautiful in City Temble", JAIA, March 1962, 37:37-40. 

- "The Suburban Regional Shopping Center and the Urban Core 
Area", in American Review, May 1962. 



"The City as Designed Structure", in Pratt Alumnus, 1962. 

"Environmental Architecture", RL4 Joumul, vo. 38, December 1962 
pp. 96-97. 

"In Defense of the City" in City and Country in Arne-, Appleton- 
Century-Crofts, New York, 1962, 382-391. 

"Recipe for the Ideal Shopping Center", in Storeî, January 1963. 

"Who is to Save Our Cities?", Harvard Business Reviou, Bursk, 
Edward C., Ed., May-June 1963, Vol. 41, No. 3, 107-115 

"Cities & Urban Growth", in Inco, 1963/64, 

"The Regional Shopping Center", in Technicd Bulletin, June 1963. 

"Can your Neighborhood SuMve the Suburban Sprawl?", in New 
Homes Guide, June 1965. 

"New Cities U.S.A., " (with E. Contini), in HUD, 1966. 

"Retailing in the 1970's", in N M  Convention, January 1966. 

"From the Shopping Centre to the PIanned City", in Stores, January 
1966- 

"Les Centres Urbains Aux U.S.A., in Urbanlime, Vol. 36 pp. 66-73, 
1967 

"From Where 1 Sit", in Women's Wear Daü'y, March 21, 1967, 18 

"Cities - what's the Matter?", in J M ,  April, 1967. 

"A New Look at Past, Present, and Future Shopping Centers" by 
Victor Gruen, in Architectural Record Vol. 143, No. 4, April 1968, 
pp. 167-171. 

T h e  Interdependence of Man's Own Space and the Urban 
Environment", in Citizen in the Year 2000, European Cultural 
Foundation, 1971, 72-74. 

"Let Me Make a Confession", Engineering News Record, April, 1968. 



- "Graphic Design in the Human Environment", in Print Magazine, 
March/April, 1968. 

2969 - "Hot Dog", in "Leîten to the Editor", Archileclural Fonun, June 
;* 1969, p.13. 

1970 - "Resolutions", in Progressive Architecture, March, 1970, (letters to the 
Editor) 

1971 - "A Design for Urban Development" in Urban Problem: A Canadiun 
Reader, Holt, Reinhart and Winston of Canada, Ltd. 1971, 236-241. 

1978 - "Shopping Centres, Why, Where, How?", Thini Annual European 
* Conference of the ICSC., February 28, 1978. 

Y - "Sad Story of Shopping Centers", Town & Country Planning vol. 46, 
July 1978, pp. 350-3. 

* copy on hand 
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How lu LNe with your Archilecl N.Y., Store Modernization Institute, 
1949. 

Shopping Centers of Tmorro w, An Architectural Exhibition, Victor 
Gmen Associates, and others, Circulated by American Federation of 
Arts, Oct. 1954. 

Shopping Towm USA, The Planning of Shopping Centers, with Lany 
Smith, Reinhold Publishing, New York, N.Y. 1960. 

Stadrfomyeke i Forenla Statema, Bonnien, Stockholm, Sweden, 1963. 

The Heart of Our Cities, n e  Urban CrrSrS: Diagnosu and Cure, Gmen 
Victor, Simon & Schuster, N.Y. 1964. 

The Ideal Cify, (with others), New York, 1964. 

Ransom, Hany S., Ed. (A reprint £rom) The People's Architect (with 
others), Chicago, 1964, 55 -61. 

"Who Designs Amerka? : New F o m  of Comrnunity", in The 
Amencan Civilization Conference at Princeton, Princeton Studies in 
American Civilization, Vol. #6, Anchor Books, 1966, 172-213 

The Chaner of Vîerzna, May 13, 1971, The Victor Gruen Foundation, 
published in 1980. 

"A Design for Urban Development" , Urban Problems: A Canudian 
Reader, Holt, Reinhart and Winston of Canada Ltd., 1972, 236-241. 

Down fa0 and Rebirth of Civ Cores on Both Sides of the Atlantic 
Victor Gruen Foundation for Environmental Planning, L.A., 1972. 

Centers for the Urban Environment, Survival of the Cilies, Gmen 
Victor,, Van Nostrand Reinhold Company, 1973. 

Das Uberleben der Sfadle, Wege aur der Urnweltloire: Zentren ah 
luban Brennpunlde, Verlag Fritz Molden, Munich, Germany, 1973 

Meine Alte Schrihschachtel, SchBfien ara den zwanziger Jahren Europa 
Verlags - Ag. Vienna, Austna, 1973. 



1975 - Ist Fortschrilt ein Verbrechn? (1s Progress a Crime), Europa Verlag, 
Vienna, 1975. 

- Die Lebenrwerte Stadt, Vuonen eines Umwelpluners, (The Likeable 
City,) List Verlag Munich, 1975. 

1980 - In progress at the time of his death: An Autobiography to be 
published by Europa Verlag, Vienna. 
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1953 - Van Leuven Jr., Karl O. "From Joe's Hot Dog Stand to a 
Regional Shopping Center, April 1953. 

1959 - "Midtown Plaza, Rochester, N.Y.", March 1959 

1966 - Milnes, L.W., "A Ten Year Old California City formed from 
five SrnaIl Communities creates for itself a New Downtown", 
June 1966, 81:86-87, 142. 

,4iMEMCAN INSTZTUTE OF ARCHITECTS JOURNAL, 

"Mid-Wilshire Medical Building", September 1951. 

"Southdale Shopping Center", January 1954. 

"Restaurant in Merchandise Mart, Chicago, IL", April 1956 

"Save Urbia for new Urbanites", Februaxy, 1960, 33:35-38 

Smith, Chloethiel M.,"Cities in Search of Form", March 
1961, 79 

"Environmental Architecture", December 1962, 38:96-97, 

Contini, E., "Anatomy of the Mailf1, February 1969, 42-50 

Williamson, Roxanne, "An Architectural Family Tree that 
Traces the Paths to Fame," January 1978,p.46-49. 

Canty, D. "Ernbassy Building: Tokyo, Japan", Mid-May 1978, 
148 

Pastier, J., "Pacific Design Center: Evaluation, Critique, L.A." 
May 1978, 38-44. 



1979 - Robinson, C., llTriumphal Area: A Gateway and Garden: 
Gruen Associates' Rainbow Center Winter Garden, Niagara 
Falls, N.Y.", Mid-May 1979, 68: 114-117. 

1980 - "Victor Gmen - Obituary", March 1980, 69: 110. 

THE APPRALSAL JOURNAL 

1956 - "Northland Shopping Center" 

ARCHITECT & ENGINEER 

"Joseph Magnin New Store in Sacrament, Ca.", December 
1946, 167: 12- 13. 

"Milliron Department Store, Los Angeles", November 1949, 
179:20-28 

"Aluminum Siding in intenor remodel, R.H. Macy & Co., San 
Francisco", January 195 1, 18425-26. 

"Mid-Wilshire Medical Building, Beverly Hills", December 
195 1, 187: 16-22. 

"New 3325 Wilshire Building, L.A.", January 1956, 210:21. 

"Arizona Automobile Agency Quebedeau Chevrolett', March 
1956, 204:6 

"Distribution Lndustry names architect to Hall of Fame: A 
Greater Fort Worth Tomorrow" Jan. 1957, 208:7 

"Downtown Office Building, Rivenide, Ca." March 1% 7 

"Bayfair Shopping Center, San Leandro, Ca., " July 1957 

ARCHITECTURAL CERAMICS 

1958 - "Liberty House Department Store", Waialae Shopping 
Center, Honolulu, Hawaii, June 1958. 
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1981 - Golding, A., "Big Offices (Los Angeles)", Aug/Sept, 1981 

A R C H f l E C T W  EDUCATION PL4 CONFERENCE 

* 1995 - "Practice Education: Normative and Critical Models", 
Milwaukee Wisc., Novernber 2995. 

"Lederer de Pans", New York, W., December 1939. 

"Grayson's San Francisco", October 1944, 81:89-91. 

"Showrooom for Silverstein and Co., Hollywood", Summer 
1945, 83: 100-101. 

"Roe Shoe Store, Los Angeles", May 1945, 82:116-117. 

"Hobby Hone Shop; Barton's Bonbonniere", Fa11 1946, 
84:118-119 

"Women's Specialty Shop", October 1946, 85: 132-133; 
Correction in January 1947, 86:42 +. 
"Wynn Furniture Store, Los Angeles", April 1947, 86:88-89. 

"Philadelphia Dress Shop, Robins's Women's Apparel Inc.", 
July 1947, 87:111-113. 

"San Francisco Store for C.H. Baker", May 1948, 88:124-125. 

"Jewelry Showrooms for Nat Halpern Wholesale Jewelers" 
March 1948, 102-103. 

"Something New in stores: Milliron's in Los Angeles", June 
1949, 90: 105-111. 

"Macy's department store in Kansas City", (in açsotiation with 
Kvea  & Myers and Swartzman), February, 1950. 
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"What makes a 1940 store obsolete" July, 1950, 93:62-79. 

"T.L. Hudson's 15 Miilion Dollar Shopping Center", August 
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"Macy's Kansas City store interion", Fall, 1950, 92:91-95. 

"Playful Chocolate Shop - Barton's Bonbonniere ", August 
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'The Store that Cars Built", May 1952, 96:132-135. 

"Northland: A New Yardstick for Shopping Center 
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"Gratiot-Orleans" redevelopment plann for Detroit, MI. (in 
association with Stonorov and Yamasaki), March, 1955. 

"Waialae Shopping Center", January 1956, 104:140-141 

"Pala Shopping Center, San Jose, Ca.", January 1956, 104:142- 
143. 

'Typical Downtown Transfonned",(Fort Worth) May 1956, 
104: 146-155 

"Store: New York, N.Y.", August 1956, 140-141. 

"Downtown Plan: Fort Worth", September 1956 

"Waialae Shopping Center, Honolulu", October 1956, 

" Breakthrough for Two-Level Shopping Centers", December 
1956, 105: 114-123, 127, 166. 

"Southdale Shopping Center", April 1957, 

"New Sbape on Main Street", June 1957. 

"Northland and Eastland Shopping Centers", October, 1957, 



"What People said at Connecticut General's Symposium on 
highways, excerpt", November 1957, 108: 6. 

"Downtown Renewal integration of new buildings and 
transportation, Newark, NJ-", July-August, 1958, 116-1 17. 

'The New Shape on Main Street", December, 1957,107: 130- 
133. 

"Los Angeles County Garage", Los Angeles Civic Center, 
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"Gruen designs $41 million shopping center office building 
for New RochelIe", June 1958 

"Downtown Renewal Integration of new buildings and 
transportation, Newark, N.J.", luly/August, 1959, 116-117. 

"Downtown Plan, Kalamazoo", February 1959, 93. 

"What's happened in Fort Worth?", May 1959, 110: 136-139. 

"Shopping Center, Rochester, N.Y." July 1959, 106-109. 

"Downtown Renewal: Newark, N.J." November 1959, 7-8. 

"Golden Gateway" (Plan for an urban redevelopment in San 
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'Tishman Office Building", June 1960. 

" Town Houses; Old Westbury, N.Y." January 1961, 97-99. 

"City Plan: Welfare Island, N.Y." , June 1961, 8-9. 

"Center for Rochester," June 1962, 116:108-1113. 

Rouse, J.W., "Must shopping Centers be Inhuman", June 
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"Randhurst Center: big pinwheel on the prairie", November, 
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& FEASIBILI'I'Y STUDIES UNDERTAKEN 
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PGR'MAL LISTING OF PROJECTS & FEASIBILITY STUDIES 
(1939-1968) 

New York, N.Y., Lederer's De Pans Shop on Fifth Avenue. 

Barton's Bonbonnerie, New York (12 stores). 

New York, Altmann and Kuchnie Candy Store on Fifth Avenue 

(Nationwide) - Graysons' Women's Apparel store interior. 
(1943- 1948) 

(Nationwide) - Robinsons' Women's Apparel store interior. 
(1943- 1948) 

Hollywood, Ca., Hobby Hone Children's Apparel - store interion. 

San Pedro, Ca., Bunny Shop Children's Apparel store interiors 

L.A., Ca., Gailenkamp's Shoes store intenor. 

L.A., Ca., Zukor's Women's Apparel, store interior. 

San Francisco, Ca., Hasting's Men's Wear, store interior. 

California & Nevada, Joseph Magnin Women's Apparel stores (11 
completed between 1946-1966). 

Hollywood, Ca., A.E. England Auto showrooms 

Salt Lake City, Utah, Bamett & Weiss Jewelry store interior. 

Pittsburg, Pa., Darling's Women's Apparel store interior. 

California - C. H. Baker Shoes, store interiors. 

Indianapolis, Ind., L. S. Ayres Dept. Store in Glendale Center, store 
interiors. 



L.A., Ca., Globe Furniture, store interior. 

L.A., Ca., Wynn Furniture, store interior. 

Long Beach, Ca., Kutler's Men's Wear store intenor. 

Maplewood, Missouri, Feld Chevrolet auto showroom. 

Sacramento, Ca., Cover Girl Women's Apparel store interiors. 

Kansas City, Miss., R. H. Macy Dept. Store interiors and restaurant 
and Beauty Salon. 

L.A., Ca., Milliron's Roof-Top Restaurant and Beauty Salon in 
Westchester 

L. A. Stan Hall Men's Wear store interior. 

L.A., Ca., The Town Shop Women's Apparel store interior. 

Beverly Hills, Cal. A. Rosenstiel - Luxury residence 

L.A., Ca. Pacific Properties Inc., Midwilshire Medical building. 
including office interion including two-level underground parking. 

Detroit, Mich., A Commercial Decentralization diversified study. 

Houston, Tx., Weingarten Food market. 

L.A., Ca., Rubin residence. 

L.A., Ca.,Davis, Dollman Gifts store inte rior. 

L.A., Ca., Helft's Women's Apparel in Statler Hotel, store intenor. 

L.A., Ca., Eddy Harth Men's Wear in Statler Hotel, store interior. 

Minneapolis, Minn., Commerical Decentralization Study. 

Appleton, WI., H.L. Prange, Revitalization Study for the Central 
Area 



- Kalamazoo, Mich., The Upjohn Pharmaceutical Co., - Land 
planning for area around plant. 

- Vista, CA., D. Edberg - Single farniiy residence 

1954 - Audubon County, N.J., Penn Fruit Markets, Planning and Research 
to develop Prototype structure for c h a h  of stores for eastern States. 

- California & New Jersey, Regal Shoes, store intenors. 

- Detroit, Mich., Shopping Centen, Inc.; Northland Center and 
master planning of area surrounding Northland Shopping center. 

- Detroit, MI., J. L. Hudson Co. Department store in Northiand 
Center, interior, Beauty Salon and restaurant. 

- Detroit, Mich., Engass Jewlry Store in Northland Shopping Center, 
store interior. 

- Detroit, Mich., Bama-Bee Children7s Shop, store intenors in 
Northland & Easatland Shopping centers (1954-1957). 

- Detroit, Mich., Maxwells Toys, store intenors in Northland & 
Eastland Shopping centers (1954- 1957). 

- Detroit, Mich. Macauley's Stationery, store interiors in Northland & 
Eastiand Shopping centers (19% 1957). 

- Detroit, Mich. Brother's Delicatessen, store interiors in Northland & 
Eastland Shopping centen (1954-1957). 

- Detroit, Mich., Winkelman's Women7s Apparel, store interiors in 
Northland & Eastland Shopping centers (1954-1957). 

- Detroit, Mich.,Englander Fumiture Shops, Inc., store interiors in 
Northland & Eastland Shopping centers(1954-1957). 

- Detroit, Mich., Queen Cleaners, store interiors in Northland & 
Eastland Shopping centea (1954-1957). 

- Detroit, Mich., Robinson's Fumiture, store intenors in Northland & 
Eastland Shopping centers (1954-1957). 



Detroit, Mich., Sallan Jewelry, Inc., store intenors in Northland & 
Eastland Shopping centers(1954- 1957). 

Detroit, Mich. Stouffer's restaurant in Northiand shopping center. 

Detroit, Mi., Ford Motor Company, Plan for recreational center . 

Detroit, Mich., Peter Pan restaurant in Northiand Center. 

Los Angeles, CA. Kenbo Corp., Tract houses in Whittier, LaCanada 
and Montery Park. 

L.A., CA., Santo Cambianica, San Antonio Winery - Remodel 
existing winery. 

Marin County, Ca., Schulz Investment Co., Bon Air Center 

New York, N.Y., Barton's Bonbonniere Candy - store intenor (3 
stores - kom 1954-1956). 

New York, N.Y. Mayflower Donut Company restaurant. 

Oakland, Cal. BayFiar Regional shopping Center 

Palos Verdes Peninsula, L.A. Cal., Great Lakes Carbon Corp. - 
Master development plan for hillside property. 

Redondo Beach, CA-, Brody Investments , - *Southbay Bowling 
Lanes. 

Rochester, Minn., The Dayton Co. Dept. Store, Beauty Salon and 
restaurant in Northland Center. 

San Jose, Ca. Mchtyre & Parker , Pala Shopping Center. 

San Jose, Ca., Rosenberg's Food Market in Pala SHopping Center. 

Santa Monica CA., D. Rubin - Rubin Residence. 

Wichita, Kan. Woodlawn Shopping Center. 



1955 - Audubon, N.J., Penn Fruit Markets, Black Horse Pike Center. 

- Chicago, Ill., Robert Sargent Shrïver, Jr. apartment. 

5 - Forth Worth, Texas, Texas Electric Service Co., Research, Analysis 
and development of a precise Plan for revitalization program of the 
Central area of the City of Fort Worth. Fomuiation of first 
planning concepts for entirely pedestnanized central core, including 
multi-level parking garages. 

- Harnmond, Indiana, Landau & Heyrnan, Woodmar Center. 

- Hammond, Indiana, Carson Pirie Scott Co. in Woodmar Center. 

Denver, CO., Bums Construction Co., - Bums Apartments - 
prelirninary studies for low-rise apartment units. 

- Los Angeles, Los Angeles Housing - *San Fernando Gardens low- 
income public bousing. 

- New York, N.Y. Leighton's Men's Wear store intenor. 

- Palm Springs, CA., U.S. Post Office Dept. (Washington) Branch 
Postal facility. 

- Phoenix, Arizona, Quebedeaux Chevrolet auto showroorn. 

- Transportable Exhibit "Shopping Centers of Tomorrow" exploring 
advanced concepts of shopping centers displayed in leading U.S. 
museums and overseas. 

1956 - Audubon County, N.J. Penn Fruit Market in Black Horse Pike 
interior. 

- Baltimore, Md., Hochschild, Kohn & Co. Dept. store, Beauty Salon 
and restaurant in Eastpoint. 

- Chicago, Ill., Merchants' & Manufacturen' Club restaurant. 

- Detroit, Mi., Citizens Redevelopment Cornmittee, *Gratiot Orleans 
- Preparation of redevelopment plan for housing project. 



Detroit, Mich., J.  L. Hudson Co., Department store and Beauîy 
Salon in Eastland Center. 

Detroit, Mich., Eastpoint, Hochschild, Kohn & Co. Department 
Store. 

Detroit, Mich., Emile's Beauty Salon in Eastland Center. 

Jakarta, Indonesia, National housing Development Co., *Djakarta 
Hotel - proposal. 

Los Angeles, CA., Bernard C. Bloch - Bernard C. BIock Residence. 

Los Angeles., Tishman Realty and Construction Inc. (N.Y., N.Y.) - 
Tishman 3325 Wilshire Building including 5-split Ievel parking 
structure on adjacent site. 

L.A., Ca., Louis Roth Men's Wear Showroom, store interior, 

Miami-Dade County, Horida, for the Chamber of Commerce - a 
study of the central business district. 

Minneapolis, Minn., Southdale, Realty CO., Southdale Shopping 
Center. 

Minneapolis, Minn., Thorpe Brothers Real Estate offices in 
Southdale Center. 

Minneapolis, Minn., The Dayton Co., The Dayton Co. Department 
store and Beauty Salon in Southdale Center. 

Minneapolis, Minn., Store interiors in Southdale Center: 

- Bakers Shoe Store 

- Bjorkman Women's Apparel 

- Boutell's Furniture 

- Bringgold Meats 

- Chandler's Shoes 



- Egekvist Bakery 

- Garden Shop Nursery 

- J. B. Hudson Jewelry 

- Juster Brothers Men's & Boy's Wear 

- Red Own Food Market 

- Uncle Bob's Toy Fair 

- Walter's Women's Apparel 

Minneapolis, Mim., The Dayton Company restaurant in Southdaie 
Center 

Minneapolis, Minn., Peter Pan Restaurant in Southdale Center. 

Minneapolis, Minn., Sidewalk Cafe in Southdale Center. 

Minneapolis, Minn., Woolworth's Vanety Stores in Southdale 
Center. 

Minneeapolis, Minn., Fint Southdale National Bank - interiors in 
Southdale Center. 

Mirada, Ca., N. Krems (Los Angeles), La Mirada OEce Bldg. 

Pasadena, Ca., Horton and Converse Dmgs, store interior. 

Phoenix, Arizona, O'Malley Investment Co., Tempe Center. 

San Bernardino, Citizens Bank of Rivenide, Ca., (now Security 
National Bank), Citizens Bank Branch Office. 

San Jose, Ca., R. H. Macy Co., (N.Y.) Mascy Department store in 
Valley Fair Center. 

Santa Monica, Ca, John M. Stahl (Los Angeles) John Stahl Office 
building 



- South Dade County, Fla., Arthur Vining Davis,- Planning for area- 
wide in South Dade County. 

- Minnneapolis, Minn., Southdale Realty Co.; Southdale Center - 
Master Planning of area around Southdale Shopping en te r .  

- Verona, Ca., Citizens Bank of Riverside, Ca., (now Security 
National Bank), Citizens Bank Branch Office. 

- West Virginia, Reichert Furniture Co., store interior. 

- Research and set design for National Broadcasting Co. "1976" on 
future living habits of Amencans. 

1957 - Beverly Hius, Ca., Brody Investment Co., Southbay Center 

- Buffalo, N.Y. Sattler's Food Market. 

- California and Nevada, J. Magnin Women's Specialty Stores Beauty 
Salons. 

- Chicago, III., Merchandise Mart Offices. 

- Cleveland, Ohio, May Co. Dept. Store restaurant in University 
Heights. 

- Detroit, Mich., Shopping Centers Inc., - Allstate Insurance CO. 

building. 

- Detroit, Mich., Shopping Centers Inc. Eastland Center. 

- Detroit, Mich., J. L. Hudson Co. Dept. Store and restaurant in 
Eastland. 

- Detroit, Mich., store interiors in Eastland Shopping Center: 

- AAA Bird Store 

- Albert's Women's Apparel 

- Alexander & Homung Meats 



Appearance Shop 

Beebe's Men's Sportwear 

Better Made Potato Chips 

Center Record Shop 

Eastland Pantry Shop 

Evelyn's Town & Country Women's Apparel 

Fruit-A-Rama 

Nat Green Maternity 

Gugala Camera Shop 

Hudson's Pantry Shop 

J. L. Hudson Co. Department Store 

Juliet Women's Apparel 

Kay Corse tie re 

Kitty Kelly Brida1 

Morley's Candy 

Nat Green Matemity 

Sallan, Incorporated Jewelry 

Schiller's Millinery 

B. Siegel Company Women's Apparel 

Suzy Millinexy 

Ta11 Girl Women's Apparel 



- Todd's Men's Clothes 

- Van Hom's Men's Wear 

Encino, Ca., Demco Inc., 16100 Ventura Blvd., Medical Building. 
including suites' interiors. 

Fresno, Ca., Jewel Box Jewelry store interior. 

Honolulu, Hawaii, B.P. Bishop Estates, Liberty House Department 
store in Waialae Center. 

Honolulu, Hawaii, Piggly-Wiggly Food Market in Waialae Center. 

Las Vegas, Nevada, Jackman's Men's Wear 

Los Angeles, Ca., Nathan Krems, La Mirada Center. 

Los Angeles, Ca., McCann-Erickson Advertising o E r e  intenoe. 

Los Angeles, Tishman Realty and Construction Inc., - Tishman 3540 
Wilshire building including parking structure on adjacent site. 

L.A., Ca., City National Bank (Beverly Hills) City National Bank 
Branch office. 

LA., Ca., City National Bank, Lincoln Branch office interiors. 

L.A., Ca., Berliner's coffee House restaurant. 

L.A., Ca., Rose Marie Reid Swimsuit factoly offices. 

Lynwood, Ca., World Savings & Loan - Headquarters Offices and 
interiors. 

Oberlin, Ohio, Oberlin Central District Cornmittee, plan for the 
central area. 

Palm Springs, Cal., Agua Caliente Bank of Mission Indians, Dept. 
of Interior - Land use of Indian lands. and planning of land in the 
heart of the city. 



Riverside, Ca.,K. Miller & R. Saucke - Miller & Saucke Office 
building. 

Riverside, Ca., Citizens Bank of Riverside, Ca., (now Secunty 
National Bank), Citizens Bank Remodeling of headquarters offices. 

San Jose, Ca., Capital Co. & Macy Co., Valley Fair Center 

San Leandro, Capital Co. & R. H. Macy Co., Bayfair Center- 
Department Store in Bayfair Center. 

San Leandro, R. H. Macy Co., - Department Store in Bayfair 
Center. 

St. Petersburg, Fla., City of St. Petersburg, plan for the central area. 

Toledo, Ohio, SaIlan Inc. Jewelry, store interior. 

Airport Prototype Study - plans for system of air temiinal structures, 
exploring new concepts of passenger loading, etc. sponsored by 
Universal Atlas Cernent Company. 

BeverIy Kills, Ca., Buckeye Realty Company - Buckeye 9033 
Wilshire office building. 

Boston, Mass., Charles River Park, Inc. (N.Y.) - Charles River Park 
- planning for urban area of city. 

Boston, Mass., Massachusetts General Hospital - Preliminary 
planning for hospital extension. 

Brooklyn, N.Y. Sachs Fumiture Store. 

Caracas, Venezuela, Guarenas County Club Urbanicion Campestris, 
- Master development plan for a new community. 

Cleveland, Ohio, Amencan Greeting Cards, Store interior and 
design of display nxhires. 

Detroit, Mich., J. L. Hudson Co. Dept. Store Restaurant, downtown. 



EvanMlle, Indiana, National City Bank branch interiors. 

Hanindale, Baltimore Md. - Hochschild, Kohn & Co. Department 
Store, Beauty Salon and restaurant. 

Hollywood, Ca., Squire of Hollywood, Men's Clothing, store interior. 

Honolulu, Hawaii, Bernice P. Bishop Estate, Waialae Center. 

Indianapolis, Inc., Shopping Centen, Inc. , Glendale Center. 

Indianapolis, Ind., L.S Ayres & Co. Dept. store, Beauty Salon and 
restaurant in GIendale Center. 

Kalamazoo, MI., City of Kalamazoo, Planning studies of the central 
area 

La Mirada, Ca., City National Bank office interiors. 

Las Vegas, Nevada, Colonial House Wornen's Specialty, store 
inte rior. 

Los Angeles, Ca., Apparel Mart Lobby remodel. 

Los Angeles, Ca., Tishmao Realty & Construction Co., Wilshire 
Terrace - an upper-income cooperative ownenhip project with two 
level underground and partially adjacent parking structure. 

Los Angeles, Ca., (Wilshire Blvd.), (City National Bank (Beverly 
Hills) City National Bank Branch office and interiors. 

Los Angeles, Ca., W. P. Stoiy Building Lobby Remodel. 

Milwaukee, Wisc., T. A. Chapman Dept. Store. 

Minneapolis, MI., Southdale Realty Co., - Southdale Medical 
Building. 

(Nationwide), G. C. Murphy Company (15 stores) Vanety stores - 
completed from 1958 - 1966. 

New York, N.Y., John Tishman office. 



- Palm Springs, City National Bank (Beverly HiIls) City National Bank 
Branch office. 

- Phoenk, Arizona, John F. Long, Inc. - Master planning studies of 
land use for multi-purpose uses. 

- Phoenix, Arizona, John F. Long, Inc., Maryvale Shopping Center. 

- Pomona, Ca., Suburban Gas Service Offices. 

- Redondo Beach, Ca., Walter N. Marks - Walter Marks Office 
building. 

- Tanana, Ca., Citizens National Tmst & Savings Bank, (L.A.) 
Citizens Bank Branch office. 

- Speciai research study conducted for H.C.A. for vaMng types of 
rnotor hotels across the U.S. 

1959 - Alhambra, Ca., E. Boller - Boller Medical building. 

- Camden, N.J. Webb & Knapp, Inc., Planning for industrial park. 

- Denver, Col., Colorado National Bank - Planning & Economic 
Studies for office and department store complex. 

- Denver, Col., California Bank (L.A. - now United California Bank) - 
California Bank - study for branch office. 

- Detroit, Mich., Shopping Centers, Inc. - Eastland Professional 
building. 

- Detroit, MI., Chrysler Corp., - Planning for research and technical 
center. 

- El Paso, Texas, J. M. Rector III , Coronado Hills, Inc. - Master plan 
for new community. 

- El Paso, Texas, State National Bank of El Paso - Eastwood - Master 
Development plan for new satellite city. 

- Evansville, Indiana, De Jong's Dept. Store remodelling. 



Honolulu, Hawaii, Bemice P. Bishop Estate, Kamehameha Center. 

Honolulu, Hawaii, Star Market Food Store in Kamehameha Center. 

Indianapolis, Indiana, G.C. Murphy Dept. store - in Glendale 
Center, store interior. 

LA., Ca., Stan Hall Men's Wear remodelling of store interior. 

L.A., Ca., Farmers Land & Holding Corp., - Valley International 
Plaza - Plan for development of San Fernando Vally Hholding. 

L.A. Ca., American Ceramic Products Inc. (Santa Monica) Hamilton 
Office Building - preliminary planning. 

L.A., Ca., Max Factor Apartment in Wilshire Terrace. 

Milwaukee, Wisc. Manne National Exchange Bank - Marine 
National Exchange ofnce building. 

Palos Verdes, Great Lakes Properties, Palos Verdes Industriai park. 

Palm Springs, Ca., City National Bank office interiors. 
Pittsburgh, Pa., Joseph Home Dept. Store in Hilton Hotel, store 
interior. 

Paramus, N.J. Mallary Fumiture in Bergen Mall, store intenor. 

Rochester, N.Y., E. W. Edwards & Son, Planning for central core 
area. 

Rockville Centre, N.Y. Village of Rockville, Planning for srnaIl craft 
marina. 

Syracuse, N.Y. City of Syracuse - 'Sy.racuse Cornmunity Center. 

Tucson, Arizona, Cele Petersen Fashions store interior. 

Waltham, Mass., Charter House Motor Hotel Restaurant 

Washington. D.C. Conceptual Plans for the World's Fair sponsored 
by the Washington Board of Trade. 



1960 - Nbaquerque, Mexico, Winrock Enterprises - Winrock center - Land 
use surrounding Winrock Shopping Center 

- Appieton, Wis. H.C. Prange Co. Dept. store restaurant and Beauty 
Salon 

- Beverly Hills, Ca., Buckeye Realty company, Buckey 9025 Wilshire 
office building including underground garages. 

- Brentwood, Ca., Brentwood Savings & Loan Association - 
Brentwood Savings Headquarters oEces. 

- Camden, N.J., Community Research & Development CO.,; Cherry 
Hill center- Master planning for area around Cherry Hill Shopping 
Center 

- Cleveland, Ohio, The Bay Department Store in University Heights. 

- East Island, N.Y., F. W. Richmond - A proposal for conversion of 
Welfare Island, New York, to a Residential Community. 

- El Paso, TX., Ramsey Steel Company - Border Steel Mill - planning 
for industrial plant. 

- El Segundo, CA., Authentic Furniture Products, - New const4ruction 
and remodeling of warehouse. 

- Encino, Ca., Demco Inc., addition to 16100 Ventura Blvd., medical 
building. 

- Evansville, Louisiana, Evansville Museum of Arts and Sciences - 
Museum facility. 

- Fremont, Ca., Chuckrow Construction Co., - Design for a 20-acre 
garden apament development. 

- Greeley, Col., Mountain Savings and b a n  interiors. 

- Greenwich Village, N.Y., Micove Corp. - Plan for Greenwich 
Village under Urban Renewal program. 



- Honolulu, Hawaii, C. Pietsch - Pietsch Apartments - exploratory 
design for high-rise apartment hotel. 

- Laguna Beach, Ca., The Inrine Company; Design Study for parking 
structure at Irvine-Town center. 

- L.A., Cal., S. Jon Kreedrnan Co., Westwood Village - plan of a 
commercial core. 

- L.A., Cal., Columbia Pictures Corp.- residence built in connection 
with a movie. 

- L.A., Cal., E. Contini, residence. 

- L.A. Cal., Sam Minskof & Sons Inc., New York & D.E. Cohn, E.M. 
Cohn & Companies - Central Park - planning for a new residential 
and commercial cornplex. 

- L.A., Cal., Home Savings & loan Association - Fox Hills - Planning 
for residential project and commercial facilities. 

- L.A. Tishman Realty and Construction Inc. * 615 Tishman Building 

- L.A., Ca., MTA study for rapid transit system for L.A. Metropolitan 
area. 

- Laguna Niguel, Cal., Cabot, Cabot & Forbes (Boton) - Master 
Developrnent plan for new satellite city in Orange county. 

- Long Island, N.Y., N.E. Blankman & Co., Whitney Estate - 
Planning of the estate and preservation of portion of estate as well 
as design study for underground parking. 

- Melbourne, Australia, Willmore & Randell, Precise plans for Clifton 
Springs. 

- New Hemstead, N.J. Tishman Realty and construction Co. (N.Y.) 
Parking structure at Abraham & Strauss building. 



New Rochelle, N.Y., Agora Inc., Westchester Terminai Plaza - 
Study for complex of retail and commercial buildings in connection 
with railway terminal and design study for multi-level parking 
facility . 

Ontario? Ca., Tram-World Savings, bank intenors. 

Palos Verdes, Ca., J. Moss, Peninsula Center. 

Palos Verdes, Ca., Pacific State Bank (Hawthorne, Ca., ) Pacific 
State branch office. 

Parma, Ohio, May Company Dept. store restaurant in Parmatown. 

Phoenix, Arizona., John Long Homebuildea, - Montgomery Ward 
Department Store in Maryvale Shopping city. 

Phoenix, Arizona, John F. Long Homebuildings - Preliminary 
planning for Maryvale Medical building. 

Pomona, Cal, Suburban Gas Company - Suburban Gas office 
building. 

Portland, Ore., Best's Apparel, Women's Clothing - store interior 
and Beauty Salon in Lloyd Center. 

Redondo Beach, Ca., City of Redondo Beach and Redevelopment 
Agency - City hall police building. 

San Fernando, CA., Board of Education, (L.A.) Osceola St. School 
and Facilities. 

San Fernando., Ca., Osceola Street School auditorium. 

San Francisco, Ca., Tishman Realty and Construction Co., *Golden 
Gateway - planning for development of project near waterfront. 

San Francisa, CA., William R. Holloway, Abbey Rents, Stanley & 
Milton Slotkin, Structure a remodelling of Abbey Rents Warehouse. 

Santa Monica, Ca. City of Santa Monica - Planning for Central area. 



- ïhousand Oaks, Ca., Security National Bank (L.A.) Security 
National Bank branch office. 

- Thousand Oaks, Ca., Janss Investment Co., Conego Village Center. 

- Thousand Oaks, Ca., Janss Investment Corp., - Preliminary 
planning for hospital and medical faciiity. 

1961 - Albuquerque, NMexico, Winrock Enterprises (Little Rock, Ark.), 
Winrock Center. 

- Albuquerque, NMexico, Winrock Enterprises (Little Rock, Ark.) - 
Montgomery Ward Dept. Store in Winrock Center. 

- Albuquerque, N.M., N. E. Blaakman & Co. - White-Winrock hotel. 

- Albuquerque, N.M., First National Bank of Albuquerque, - branch 
office. 

- Albuquerque, N-Mexico, Winrock Enterprises, J-C. Penney Dept. 
Store in Winrock Center. 

- Albuquerque, N.M., Peter Polly Children's Wear in Winrock Center, 
store interior. 

- Albuquerque, N.M., Toys by Roy in Winrock Center, store interior. 

- Albuquerque, N.M., Jordan's Women's Apparel in Winrock Center. 

- Albuquerque, N.M., Coffee Dan's restaurant in Winrock Center. 

- Annapolis, Marlyland, Hotel Corporation oa America, (Boston) 
Charter House Motor Hotel and restaurant. 

- Appleton, Wis. H.C. Prange Dept. Store. 

- Beverly Hills, Ca., Gibralta Savings and Loan Association - 
*Gibraltar Tower as well as 4 splite levels parking facility on 
detached site. 

- Beverly Hills, Ca.,A. Parvin (L.A.) Exploratory study for Motor 
Hotel. 



Camden, N.J., Community Research & Development, Cherry Hill 
Center. 

Camden, N.J. Strawbndge & Clothier, Strawbridge & aothier Dept. 
Store, in Cherry Hill Center. 

Chicago, Ill., Randhuat Administration Offices in Randhurst 
Center. 

Chicago, Ill., Engine Plant Conversion to convert manufacturing 
plant into a regional shopping center. 

Cincinnati, Ohio, Jewish Community Center - West Park Recreation 
center. 

Conejo Village, Ca., Sally's Women's Apparel store. 

Conejo Village, Ca., Newberry's Garden Shop 

Disney Marine Development, Sherman Oaks, Cal., Proposa1 for 
commercial hotel and convention center in San Fernando Valley. 

Eastern U.S. Tishman Research Co. (N.Y.) Engineering design for 
Tierpark System (prefabricated precast concrete components). 

Garden State Plaza, N.J. Sachs Furniture Store - interior. 

Green Bay, Wis., H. C. Prange Dept. store. 

Huntington Beach, Ca., Huntington Beach Co. Huntington Beach 
Motor Hotel and Trailer Park and restaurant. 

La Ciniega, L.A. Studio City, (City National Bank (Beverly Hills) 
City National Bank Branch office. 

Lockport, N.Y., City of'Lockport; Preparation of city plan and 
General Neighborhood Renewal Plan 

L.A., Ca., C. Moss - Ocean Tower senior citizens housing facility. 

L.A., Ca., Southland Residence. 



L.A., Ca., City National Bank, Sunset & Doheny Branch office 
interiors. 

Los Angeles, Ca., County of Los Angeles, Design Study for L.A. 
County Garage. 

L.A., Ca., City National Bank, Studio City Branch office interiors. 

L.A., Ca., Park Westwood Tower, (Westwood) Two-Ievel parking 
facility adjacent to Park Westwood Tower. 

Newport News, Va., Citizens Marine-Jefferson National Bank, - 
Citizens Marine-Jefferson Bank branch office. 

Orange County, Ca., Cabot, Cabot & Forbes (Boston) - Monarch 
Bay bneach club. 

Oxnard, Cal., City of Oward, - Planning for Oward Plain and 
analysis of future freeway locations and major Street plan in 
connection with original plan. 

Palos Verdes, Lucky Market Food store in Peninsula Center. 

Parma, Ohio, The May Dept. Stores (L.A.) - store and Beauty 
Salon, in Parmatown Center. 

Pittsburgh, Pa., The May Department stores CU., - Mount Lebanon, 
land use and zoning study. 

Redondo Beach, Ca., City of Redondo Beach and Redevelopment 
Agency - City Hall. 

Redondo Beach, Ca., City of Redondo Beach - Harbormaster 
Building for small craft harbor. 

Rochester, N.Y., Rochester Telephone Company offices. in Midtown 
Plaza. 

Sacramento, Cal., A. Lindsey & Co. - Land Planning for 
development of residential and recreational area. 



- San Diego, Cal., James Amzalak - Proposed for high-rise apartment 
building. 

- Santa Monica, Calif. - Redevelopment Agency of Santa Monica - 
Establish design cnteria for urban renewal project 

- Santa Monica, Ca., Fexman Buildings Inc. - Study for Westerly 
Motel. 

- Seattle, Wash., Jay Jacobs Women's Apparel store 

- Sheboygan, Wis., H. C. Prange Dept. store. 

- St. Paul Minn., Greater St. Paul Development Inc., - Studies of the 
Central Area. 

- Van Nuys, CA., Rose Marie Reid, Inc., Swimsuit factory and office 
intenors. 

- Westwood, Ca., Park Westwood Tower Inc., - Middle income rental 
apartment building. 

1962 - Anaheim, Ca., Hotei Corporation of America (Boston) - Charter 
House Motel and restaurant. 

- Anaheim, Ca., Hallmark Cards, Inc. (Kansas City) Hallmark Exhibit 
Disneyland proposal. 

- Beverly HIlls, Ca., Hallmark Cards, store 

- Beverly Hills, Ca., Buckeye Realîy and Construction Co. 3-level 
parking structure below Wilshire Beverly Centre. 

- Buena Park, Cal., City of Buena Park - Comprehensive General City 
Plan. 

- Buena Park., Ca., The May Dept. Stores; Circulation and parking 
plan for new major department store. 

- Buffalo, N.Y. Charter House Motor Hotel Restaurant. 



Camden, N.J., Community Research & Development Inc. 
(Baltimore, Md.) Cherry Hill Cinema in Cherry Hill Shopping 
Center. 

Chicago, Ill., Randhurst Corp. Randhurst Shopping Center. 

Chicago, III., Randhurst Bank in Randhurst Center. 

Chicago, Ill. Carson Pirie Scott 8r Co. Dept. store and restaurant in 
Randhurst Center. 

Chicago, Ill., La Petite Cafe in Randurst Center. 

Chicago, Ill., Jewel Tea store in Randhurst Center. 

Chicago, III., Montgomery Ward Dept. Store "The Fair" in 
Randburst Center. 

Chicago, 111, Wieboldt's Dept. Stores - Wieboidt's in Randhurst 
Center. 

Denver, Col., World Savings & Loan Association (Lynwood, Ca.) 
branch office and interiors at Colorado St. 

El Dorado County, Ca., Lindsey & Co., (Sacramento) Freeway 
analysis and circulation plan for new city. 

El Segundo, Ca., California Bank (L.A. - now United California 
Bank) - Califomia Bank , Branch office 

Europe, Prefabncated Housing study in Europe. 

Honolulu, Hawaii, Oceanic Properties hc., transportation study for 
redeveloprnent project in central area. 

L.A., Ca., City National Bank Westwood Branch office intenors. 

Los Angeles, Cal., Moms Glass - Doheny Towers apartment 
building. 

Los Angeles, Ca., Dworman Associates (N-Y.) Preliminary planning 
for ofnce building 



Los Angeles, Buckeye Realty Company - Wilshire-Beverly Center 
office tower. 

Los Angeles, Ca., Buckeye Realty Company - City National Bank 
Building including parking facilities. 

L.A., Ca., Los Angeles County - Architecture for office building. 

L.A., Ca., Leo Baeck Temple. 

LA., Ca., World Savings on Wilshire Blvd. bank interiors. 

Lowell, Mass., City of Lowell; Access and circulatoin plan for 
shopping center. 

Marin County, Ca., Schulz Investmenr Co., Bon Air Center 
expansion 

Marina del Rey, Cal., Los Angeles County, - Land usefor harbor as 
well as development of architectural controls, and harbor consulting. 

Minneapolis, Minn., Southdale ReaIty Co., Brookdale Center. 

New York, N.Y., Orndahl Residence. 

Paterson, N.J., Paterson Housing Authority, A Plan for Downtown 
Paterson. 

Phoenix, Arizona., H.C. Beck Co. - Park Central Apartments - 
preliminary studies. 

Phoenix, Arizona., Central Avenue Apartments - Planning for 
apartment structure. 

Phoenix Arizona, John F. Long, Homebuilders, - Golf Course 
Clubhouse for Maryvde Golf Course. 

Phoenix, Arizona, John F. Long. Homebuildea - Maryvale Senior 
Citizens project residential units. 

Pittsburgh, Pa, Community Research Development Inc., Northway 
Center 



Redonda Beach, Ca., City of Redondo Beach, - Planning for smali 
craft harbor and development of rnulti-use facilities on reclairned 
tidelands. Planning for downtown urban renewal Le. central 
business district. Services as harbor consultants. 

Redondo Beach, Ca.,U-Mac Management Assistance, (Santa Ana) 
Sky apartments - proposa1 for apartment building. 

Redondo Beach, Ca., City of Redondo Beach - Marine recreational 
park in King Harbor. 

Redondo Beach, Ca., Redondo Beach City Hall Council Chambers. 

Rochdale, N.Y., United Housing Foundation; Circulation and 
parking plan for Rochdale Center. 

Rochester, N.Y., Midtown Holdings, Inc. - Planning for 
development of site and existing commercial facilties in downtown 
area 3-level underground parking structure below Midtown Plaza 
w/automated traffic control system. 

Rochester, N.Y., Midtown Holdings, Inc. - Midtown Plaza. 

Rochester, N.Y., McCurdy & Co. Department Store in Midtown 
Plaza. Remodel and addition. 

Rochester, N.Y., B. Forman Women's Apparel store, remodel & 
Addition. 

San Bernardino Ca., Trans-World Savings bank interiors. 

San ta Monica, Calif., Reynolds Aluminurn Services Corp. - Planning 
for development of high-rise development for medium income 
project. 

St. Louis, Missouri, The May Dept. Stores Co. (L.A.) traffic analysis 
in comection with South county Center. 

Sydney, Austrilia, Hawker-Siddley, Ltd., (London, England) *The 
Rocks - a study for redevelopment of site in downtown area 
including transportation study. 



Tarzana, Ca., Ormond Beach Development Co. - Master 
development plan for recreational community. 

Thousand Oaks, Ca., Demco Inc. (Encino) Conejo Medical Square. 

Thousand Oaks, Ca., Janss Corporation, Conejo Village Post office 
in shopping center. 

Toronto, Ont., Robert Simpson Dept. Store in Yorkdale M d ,  
(completed in 1965) 

Urbana, Ill., Urbana Central Development Co., redevelopment 
project in central area. 

Ventura, Ca. Jack Rose Women's Apparel store. 

Waterbury, CT., City of Waterbury, Planning of an area in 
downtown Waterbury. 

Westwood, Ca., F. Fisher - Lindbrook Towers- Proposal for 
apartment building. 

Albuquerque, N.M. Winrock Enterprises hc.; circulation study for 
Winrock Center. 

Boston, Mass., Boston Redevelopment Authority; Analysis of 
regional mass transportation and freeway facilities for central area. 

Brevard County, Ha., Canaveral-Princeton Land Co., (Princeton, 
N.J.); Traffic analysis and circulation plan for new city. 

Buena Park, Ca., City of Buena Park; Analysis of tkeeway access 
and master plan for traffic circulation for the city. 

Cape Canaveral, Ha., Canveral-Princeton Land Inc. (Princeton, 
N.J.) Master development plan for new city. 

Cincinnati, Ohio, Citizens Cornmittee, Proposa1 for downtown area 
under Urban Renewal Program including transportation study. 



- Colton, Cal., Redevelopment Agency, Downtown Urban Renewal 
Plan and Generd Neighborhood Renewal Plan including 
transportation studies. 

- Decatur, Ul., Downtown Decatur Development Inc.; Transportation 
study for central area. 

* - East Bay, - San Francisco, Ca., Atchison, Topeka & Santa Fe 
Railway; - analysis of transportation and heeway facilities. 

- Fremont, Ca., R. Alperin; Transportation study in central area 
development project. 

- Honolulu, Hawaii, Oceanic Propemes, Inc. Planning study for 12- 
block central area 

- Huntington Beach, Cal. The Huntington Beach Co. (San Francisco) 
- Precise planning for shoreline and inland properties for residential 
and commercial development. Also conducted freeway location and 
highway planning for project. 

- Huntington Beach, Ca., Douglas Aircraft Co., Trafnc analysis of 
industrial cornplex. 

- Jefferson County, Colorado, Monitor lnvetment Co. (Kansas City, 
Missouri), Exploratory planning for residential and regional 
shopping center as well as freeway interchange and highway access 
s tudy . 

- Kansas City, Missouri, J. Hall - Study for hotel structure. 

- Lake Oswego, Ore., World Savings Br Loan Association (Lynwood, 
Ca.,) - American Savings branch office and intenors. 

- Lockport, N.Y., City of Lockport - Community College preliminary 
study. 

- London, England, The Hammerson Group; Broadway-Stratf'ord, 
Plan for redevelopment of section of West Ham as well as 
circulation study. 



Los Angeles, Cal., B. Block & Associates - Sunset Heights - 
apartment building. 

Los Angeles, Ca., Dohenmy Towers Apartment Building. 

Los Angeles, Cal., Tishman Realty & Construction Co., Wilshire 
Cornstock - apartment steel towers (initial phase) completed in 
1963. 

Los Angeles, Morse Brothers, - California Mart office towen. 
(Phase 1). 

Los Angeles, CA., Board of Public Works - L.A. Fire Department 
Stores and Shops Facility Building. 

Los Angeles, Ca., West Valley Partnership; Traffic access and 
parking plan for Topanga Plaza Center. 

Lynwood, Ca., World Savings & Loan Association - addition to 
headquarters and interiors. 

Minneapolis, Minn. Winrock Enterprises, J.C. Penney CO., in 
Brookdale Center. 

New Haven, Ct. New Haven Redevelopment Agency - Planning and 
design for office complex. 

Newport, R.I., Newport Development Group,; Transportation study 
for renewal program in central area. 

Phoenix, Arizona, Goodyear Tire & Rubber Co., (Akron) Analysis 
of £reeway and highway access needs for new city. 

Phoenix, Arizona, National Theater and Television Properties, Inco 
& Royal Properties Inc., - Century House Apartments. 

Phoenix, Arizona., H.C. Beck Co. and Westward Ho Hotel - Study 
for addition to Westward Ho Hotel. 

Pittsburgh, Pa., The Joseph Home Co., Department store in 
Northway center. 



- Pittsburg, Pa., Land planning for new community. 

- Portland, Ore ., World Savings & Loan Association (Lynwood, Ca.,) 
- American Savings branch office and interiors. 

- Portland, Ore., Utah Construction & Mining Co., Coliseum Gardens 
- senior citizen facilities. 

- Redondo Beach, Ca., City of Redondo Beach, Redevelopment 
Agency; transportation study for central area renewal project and 
small craft harbour. 

- Reno, Nevade; S. J. Flagg/B. Edwards; Access and circulation plan 
for Park Lane Centre. 

- Salt Lake City, Utah, Doxey-Layton; Traffic and hiway analysis for 
new shopping center. 

- Salt Lake City, Utah, Zions Co-operative Mercantile Institute; Plan 
for high density downtown area. 

- San Bernardino, Ca., Redevelopment Agency; transportation study 
for renewal project in central area. 

- San Mateo, Ca., H.C. Beck Company (Phoenix, Arizona) Executive 
office center. 

- San Pedro, Ca., G. Millay, (L.A.) - Ports O'Call Village, 
development plan for recreational village in L.A. Harbor. 

- Santa Cruz, Ca., Santa Cruz Port District Commission - 
Development plan for a marina as well as land use and site 
development anaiysis. 

- Somis, Cal, Berylwood Investment Co., Bell Ranch, Developrnent 
Plan including traffic generation and freeway interchange study for 
new community. 

* - Southem California (12 counties), State of California; 
Transportation analysis of entire southem state in connection with 
State Master Planning Project. 



St. Louis, Missouri, The May Co., South County Center. 

St. Paul, Minn., The Dayton Co., - Downtown department store 
including six-level above store parking structure. 

St. Paul, Minn. James E. Kelley - Kelmar Office building. 

Stamford, Conn., S. Pierre Bonan and F.D. Rich Co., Planning study 
for central area under Urban Renewal program. 

State of California, Department of Finace - Land Use consultant 
work for first phase of the State Development Plan Program. 

Sydney, Australia, Redevelopment project in the central downtown 
area. 

Thousand Oaks, Ca., The Janss Corp. Traffic generation and 
freeway needs for industnal park. 

Urbana, Ill., Urbana Central Development Co.; Transportation study 
for new commercial developrnent in downtown area. 

Ventura, Ca., Berywood Investment Company (Sornis, Ca.), Ventura 
State College site study. 

West Los Angeles, The May Dept. Stores; Traffic analysis and 
access study for new store. 

Woodbridge, N.J., City of Woodbridge; Rehabilitation-Consewation 
Plan for a residential urban renewal project under the community 
renewal Program including transportation study. 

Anaheim, Ca., Redevelopment Agency City of Anaheim; 
Transportation study for central city redevelopment program. 

Azusa, Ca., Rodeffer Industries; Highway circulation system for 
new community. 



- Baltimore, Maryland, Community Research & Development Co., 
Inc., Planning for redevelopment of an acre in heart of downtown. 

* - Boston, Mm.,  Charles River Park, Lnc. - Charles River Park - 
Apartment program plus commercial and recreational faciiities. 

- Buena Park, Ca., The May Dept. Stores , in Buena Park. 

- Calabasas, Ca., Freeway and highway access needs analysis for new 
community . 

- Claremont Ca., World Savings & Loan Association,(Lynwood, Ca.) 
Claremont Savings Branch office and interioa. 

- Costa Mesa, Ca., The Segerstrom Family; Freeway interchange and 
traffic analysis for South Coast Plaza Center. 

- Decatur, Ill., Downtown Decatur Developrnent Inc. - Planning 
studies in connection with renewal of central area. 

* - Fresno, Ca., City of Fresno and Fresno redevelopment Agency, 
Precise planning od central business district; General Neighborhood 
Renewal Plannning for central area. Design of Fulton Way 
pedestrian area. 

- Denver, Col., World Savings & Loan Association,(Lynwood, Ca.) 
branch office and intenors. 

- Huntington Beach, Ca., Huntington Beach Co. Traffic analysis and 
access plan for regional shopping center. 

- L.A., Ca., Master development plan for a new community. 

- LA., Ca., Dwonnan Associates (N.Y.) Study for residential project. 

C L.A., Ca., West Valley Partnership Inc., Topanga Plaza. 

- L.A., Ca., The May department Store in Topanga Plaza., L.A. 

- L.A., Ca., Montgomery Ward & Co., Department store in Topanga 
Plaza. 



L.A., Ca., Leo Baeck Congregation, Ca., Leo Baeck Temple and 
general offices. 

Minneapolis, Minn., Dayton Development CO., Planning of areas 
adjacent to Brookdale Center. 

Nova Scotia, Douglas S. Chappell - Planning for redevelopment of 9 
acres in downtown area 

Pawtucket, R.I., City of Pawtucket; Transportation analysis and 
parking program. 

Phoenix, Arizona, Arizona Hamess Raceway Inc. , - *Phoenix 
Trotting Park racing facility as well as freeway and highway access 
study. 

Redlands, Ca., City of Redlands; Transportation Study for central 
area renewal project. 

Redondo Beach, Ca., City of Redondo Beach and Redeveloprnent 
Agency - City Hall expansion. 

Redondo Beach., Ca., Harbor Saviags & Loan Association, Harbor 
Savings headquarten oE6ce. 

Riverside County, Ca. - Highway access plan for proposed new 
recreational community. 

San Mateo County, Ca., Hare, Brewer & Kelly (Palo Alto); Freeway 
location study and circulation for new city. 

Springfield, Pa., Strawbridge & Clothier, Strawbridge & Clothier 
Dept. Store. 

Stanton, Cal., City of Stanton - Comprehensive generai Plan for city 
as well as Freeway and highway analysis. 

Urbana, Ill., Carson Pirie Scott & Co.,in Lincoln Square. 

Vancouver, B.C. , city of Vancouver, Planning critique for downtown 
redevelopment. 



- West Covina, Ca., City of West Covina; Transportation study for 
central business district. 

- Westwood, Cal., Midvale Properties, Inc. - Land use and study for 
residential structure. 

- Whittier, Ca., The May Department Stores; Traffic access plan for 
department store and multi-level parking garage. 

- Yosemite, Cal., D. Heisig (Studio City, Cal.) - Andysis and planning 
for land adjacent to Yosemite Park. 

1965 - Albany, N.Y. Homart Development Corp. (Chicago, ill.) Highway 
access study and parking plan for Colonie Center. 

- Albuquerque, N.M., N. E. Blankman & Co. - addition to White- 
Winrock Hotel. 

- Albuquerque, N.M., Winrock Enterprises, - Winrock Medical Plaza 

- Alhambra, City of Alhambra - Comprehensive General Plan 
including Ereeway and arterial analysis. 

* - Detroit, Mich., Shopping Centen Inc., Westland Center. 

- Detroit, Mich. J.L. Hudson Co., Department store and restaurant, in 
Westland Center. 

- Dubuque, Iowa, City of Dubuque, - Community Renewal Program - 
comprehennsive plan revision and downtown plan including analysis 
of al1 regional transportation systems. 

- El Segundo, Ca., Chevron Land Co. (L.A.) Access plan for 
industrial park. 

- Greenburg, Pa., The Rouse Co., Greengate Center. 

- Greenburg, Pa., The Joseph Horne Co., Department store in 
Greengate Center. 

- La Canada, Verdugo Savings & Loan Asçociaîion - Verdugo Savings 
Headquarten offices and intenon. 



Laguna Beach, Ca., World Savings & h a n  Association, Branch 
office remodel and interiors. 

L.A., Ca., Union Bank (L.A.) Union Bank Branch office. 

L.A., (Wilshire Blvd.), Ca., World Savings & Loan Association 
(Lynwood, Ca.) Branch office and interion. 

L.A., Ca., West Valley Partneahip - Topanga Plaza Theater - site 
planning. 

L.A., Ca., Hamburger Hamlet restaurant addition in Tishman 
Building. 

Long Island, N.Y., United Housing Foundation, Rochdale Village 
Center. 

Minneapolis, MI., Southdale Realty Co., - Southdale Medical 
Building addition. 

Monrovia, Cal., City of Monrovia - Comprehensive General Plan 
including transportation study. 

Monterey Bay, Cal., Hare, Brewer & Kelley Inc. (Palo Alto, Cal.) - 
Planning for ocean fiont property. 

Montreal, Que., FaiMew Corp., Pointe Claire Center. 

Newport, R.I., Newport Development Group, Planning for central 
business and waterfront recreation area. 

Pawtucket, R.I., City of Pawtucket, Implementation studies in 
connection with downtown revitalization program. 

Peoria, Ill., Art & Sciences Federation of Peoria, - *Lakeview 
Center for the Arts & Sciences including exhibit gardens. 

Philadelphia, Pa., The Rouse Company, Village of cross 
Keys,(Baltimore, Md.) Highway access study and circulation design 
for Plymouth Meeting Center. 

Pboenixville, Pa. "Borough of Phoenixville, study for downtown 
businessmen for future development 



Philadelphia, Pa., Community Research & Development Inc.; 
Plymouth Meeting - proposal for varying land uses in conneaion 
with shopping center 

Plymouth Meeting, Pa., The Rouse Company, Plymouth Meeting 
Center. 

Pittsburgh, Pa., The Joseph Home, - Department store in South 
Hills Village. 

Redlands, Cal. , City of Redlands, PIan for renewal of central 
business area. 

Redondo Beach, Ca., Redevelopment Agency; Circulation and 
parking plan for redevelopment project. 

Rochester, N.Y. Toar Inc. - Land planning project for town center 
and residential cornmmunity. 

San Bernardino, Ca., World Savings & b a n  Association (Lynwood) 
Transworld Savings Branch office. 

San Bernardino, Ca., Hornart Development Corp.; Traffic access 
circulation and parking plan for Inland Center. 

San Bemardino, Ca., Homart Development Corp., Inland Center. 

San Diego, Ca., Marine Park, Inc. (Long Beach) Sea World - site 
plans and designs for manne park. 
(PHASE 1) 

San Juan, Puerto Rico, Abrahan Diaz Gonzales, Santurce, P.R. - El 
Jardin de Puerto Rico grandstand and thoroughbred racing facility. 

Santa Barbara, Ca., H. Goldberg (Thousand Oaks, Cal.) Analysis of 
site and study of fi-eeway accesses. 

Santa Barbara, Ca., T. Suski (N.Y.) *Suski Office building. 

Sherman Oaks, Ca., Union Bank (L.A.) Union Bank Branch office. 



Toronto, Ont., The T. Eaton Co., Eaton Centre - proposal for multi- 
use project for central area site and trafic circulation and parking 
study . 

Toronto, Ont. Robert Simpson Co., Simpson's Department Store 
and "Store Balcony" restaurant in Yorkdale Center. 

Valencia, Cal., California Land Co. - Planning of development of 
120 acre site in city center including transportation study. 

Special Transportation Research study on feasible new modes of 
transportation. 

WaMrick, R.I. Homart Development CO. (Chicago) Inland Shopping 
Center. 

Warwick, R.I., Homart Development corp. Access, circulation and 
parking plan for Midland Center. 

Washington, D.C., National Academy of Sciences; Highway 
Research Board; Research Report 'Transportation Aspects of Land 
Use Controls". 

Woonsocket, R.I., City of Woonsocket, Planning for central business 
area under an Urban Renewal Program. 

"Hillside Construction Analysis" - A study for Hillside Construction 
for steep terrain. 

"Comparative Construction Cost Studies " - for production of 
standardized housing building. 

"Design Vocabulary Investigation" - Studies of development of low 
density housing without uniformity. 

"Metropolitan Form Analysis" reserach on evolving trends in for 
alternate growth patterns in large cities. 



Albany, N.Y ., Homart Development corp. (Chicago) Colonie 
Shopping Center. 

Anaheim, Ca., Redevelopment Agency; Analysis of 2000 acre 
triangle area and central city and implementation recommendations 
for Renewal in central core. 

Arcadia, Ca., The May Department Store and trafic access plan 
with multilevel parking garage. 

Bakersfield, Ca., Board of Trustees, California State colleges; Traffic 
access for new college site. 

Costa Mesa, Ca., Segerstrom Family, South Coast Shopping Plaza. 

Costa Mesa, Ca., The May Department Stores, in South Coast 
Plaza. 

Detroit, Mich. Shopping Centers Inc., Access analysis and 
circuIation for Westland Center. 

East Bay Shore, San Francisco, Cal., Atchison, Topeka and Santa Fe 
RraiIway, Proposa1 to transfom coastline and submerged land into 
muIti-use facilities. 

Fort Wayne, Ind., Laundau & Heyman (Chicago); Glenbrook 
Shopping center. 

Fremont, Ca., R. Alperin - Master planning for new central business 
district- 

Hammond, Ind., Carson Pirie Scott & Co. (Chicago) expansion of 
department store in Woodmar Center. 

IMne, Ca., I ~ n e  Ranch; Freeway location stoudies for altemate 
routes for major development. 



Lombard, Ill., Carson Pirie Scott & Co., Department store in 
Yorktown Center. 

L.A., Ca., The May Department Store in West Los Angeles. 

Los Angeles, Ca., Morse Brothers - California Mart Office tower 
(Phase II.) 

L . k ,  Ca., National Generd Corp. & Victor Gruen Associates - One 
Carthay Plaza office building w/underground parlang structure. 
(Including offices of National General Corp.) 

L.A., Ca., Kajima Int'l, (Tokyo) -*Kajima Office building w/parlcing 
facility adjacent to building. 

L.A., Ca., Union Bank - Union Bank building. 

LA., Ca., Union Bank, Branch office. 

L.A., Ca., Victor Gruen Associates offices. 

L.A., Cal, Board of Education L.A. (remodel and expansion of 52nd 
Street school. 

Lowell, Mass., City of Lowell, - Civiv center structure housing gov't 
facilities. 

Maui, Hawaii, Maui Pineapple Co., (Kahului) Access and circulation 
plan for new development. 

Minneapolis, Minn., Southdale Realty Co., Expansion of Brookdale 
Shopping center. 

Minneapolis, Minn., The Dayton Co., - Department store in 
Brookdale Center. 

Minneapolis, Minn. Southdale Realty Co., Circulation andparking 
plan for Brookdale Center. 

Norton, Ohio, Village of Norton; Analysis of regional highway 
system. 



Oakland, Ca., Episcopal Diocese, - *St. Paul's Towers retirement 
apartment and infirmary facilities with parking facilities on two 
levels connected to towers. 

Oward, Ca., City of Oward; Traffic and circulation study for 
central renewal project. 

Pasadena, Ca., Redevelopment Agency, Planning open design end 
engineering studies for redevelopment area involving, major 
researdh and development center, commercial complex and cultural 
center. Transportation study access plan and circulation design. 

Paterson, N.J. Paterson Parking authority; 8-level spiral ramped 
parking structure. 

Philadelphia, a., Korman Realty Co., Freeway and highway access 
study for shopping center. 

Philadelphia, Pa., Strawbridge & Clothier, Strawbridge & Clothier 
Dept. Store in Plymouth Meeting center. 

Plymouth Meeting Pa., Community Research & Development Inc., 
Plymouth Meeting Shopping center. 

Portland, Maine; Portland Chamber of Commerce and Portland 
Renewal Authority; Preparation of a General Neighborhood 
Renewal Plan as well as circulation planning. 

Portland, Ore., World Savings & Loan Association (Lynwood, Ca.,) 
- American Savings branch office and intenon. 

Reno, Nevada, A. J. Hagg & Ben Edwards; Park Lane Shopping 
Center. 

Saginaw, Mich., City of Saginaw; circulation plan for central area 
redevelopment project. 

San Bemardino, Ca., Inland Shopping Center. 

San Bernardino, Ca., The May Department Stores, in Inland Center. 

San Bernardino, Ca., Leonard Realty and Building Co., Highway 



access plan for new development. 

San Diego, Ca., Manne Park, Inc. (Long Beach) Sea World - site 
plans and designs for addition to marine park. 

San Francisco, Ca., National General Corp., Fox Plaza - 
combination residential/commercia1 complex w/two levels 
underground parking. 

San Francisco, Ca., National General Corp. & Sunset Int'l 
Petroleum Corp., - Fox Plaza office/residential apartment building. 

South Plainfield, N.J., South Plainfield Redevelopment Agency; 
Planning for General Neighborhood and Renewal Plan for central 
area as well as traffic survey and circulation plan. 

Staten Island, N.Y. F. W. Richmond Foundation, - Arden Heights - 
site analysis and planning for residential development.. 

Sunnyvale, Ca., City of Sunnyvale - Community center site 
development study and traffic survy and parking plan. 

Torrance, Ca., Del Arno Properties (L.A.); Del Arno Fiaancial 
Center - circular multi-level garage structure. 

Vancouver, B.C. CEMP Investments Inc., Access and parking plan 
for major project in downtown area. 

Ventura, Ca., Berywood Investment Company (Somis, Ca.), Ventura 
State College site study. 

Warwick, R.I., Homart Development Co., MidIand Center. 

Washington, D.C. National Capital Planning commission, Anacostia 
Uptown Centre. Detailed planning for development of multi-use 
project in conjunction with Rapid Transit station. 

West Covina, Ca., City of West Covina; Suwey of traffic and 
freeway access system as well as arterial plan for easter section of 
the city. 



- Whittier, Ca., The May Department Stores . 

* - 'New Cities Program" for HUD - study to determine justification of 
a national program to build new cities. 

1967 - Ben Salem, Pa., Korman Realty Co., Neshaminy M d  

- Boston, Mass., Boston Redevelopment Agency, Plan for Business 
district for revitalizing the city's core. 

- Hollywood, Ca., Hollywood Presbyterian HospitaVCedars of 
Lebanon Hospitai/Children's Hospital/Kaiser Foundation 
HospitalA3lue Cross of Southem California - Preliminary study of 
medical Center of L.A. to unify existing facilities and creation of a 
center , medical offices, research and residential uses (Phase 1). 

- Lombard, Ill-, E. D. Pherson Associates, Yorktown Center. 

- Baltimore, Maryland, City Council of Baltimore, Planning Board, 
Redeveloprnent Authority - Planning and design concept for Urban 
Center Development. 

* - Menasha, Wis., City of Menasha; Planning for traffic circulation 
system (with Lamy Smith). 

- North Palm Beach, Ha., Food Fair Properties, Inc, Twin City 
Center. 

- Norton, Ohio, Norton Planning Commission - comprehensive plan 
and capital improvement for comrnunity. 

* - Ville D'Anjou, Que. Simpson's Limited & CEMP Investments. Les 
Galeries D'Anjou. 

- Washington, D.D., The National Capital Planning Commission, a 
comprehensive plan for the "Anacostia Urban Core" 

1968 - *Detroit, Mich., Shopping Centen, Inc., Southland Center 

Honolulu, City and county of Honolulu, Planning for central area 
and central business district. 

- Mesa, Arizona, City of Mesa - Comprehensive General Plan for 
area in and surrounding City of Mesa as well as circulation planning. 

- Rosedale, Minn., Dayton Hudson Properties - Roseville Center. 



- Sunnyvale, Cal., City of Su~yva l e ,  ; Planning of Revitalization 
Program for downtown business area and city traffic survey and 
comprehensive circulation plan. 

- Chino, Ca., City of Chino; Circulation planning and general plan 
for the city. 

* - Verdugo Mountains, City of Glendale - General Planning study for 
Verdugo Mountains area. 

1969 - Honolulu, Hawaii, American Savings and Loao/Bank of 
Hawaii/Wilcox Development Corp., Financial Plaza of the Pacific - 
Fort Street MaII 

- Louisville & Jefferson County, Kentucw; Planning Commission, 
Planning study on Louisville Center City Development Program. 

* - Exploratory Studies for "H Street Parking Structures, Fresno CA. 

1970 - Beimt, Lebanon, Consultant planning for design of a downtown 
commercial complex of offices, shopping and parking facility. 

- San Bernardino, CA., City of San Bernardino and the City 
Redevelopment Agency, San Bernardino Central City project. 

I - State of Califonia, California division of Hiways in CO-operation with 
the Federal Highway Administration, U.S. Dept. of Transportation, 
interstate Freeway - Design team concept". 

1971 
* - Washington, D.C., Federal Highway Administration, San Antonion 

North Expressway Study. 

* Copy on hand 



7 - FOREIGN PRO JECTS 
BY VICTOR GRUEN (INTERNATIONAL) 

(1968-1980 



FOREIGN PROJECTS BY VICTOR GRUEN (INTERNATIONAL) 
(1968-1980 

1969 - Antwerp, Belgiurn, (project) Harbor and city core revitalization plan. 

1970 
I - Louvain, Belgium, Designed Université Catholique de Louvain. 

1971 - Vienna, Austna - City Core Revitalization Plan 

1972 - Paris, France - Plans for city core for 7 satellite cities in the Pans 
region. 

- Zurich, Switzerland, design for Glatt Shopping Center. 

* Copy on hand 



8 - PROFESSIONAL MEMBERSHIPS, 
SERVICES AM) ENGAGEMENTS 



PROFESSIONAL MEMBERSHIPS, SERVICES & ENGAGEMENTS 

ARCHITECTURAL SOCIETIFC AND ORGANIZATIONS 

- The American Institute of Architects 

- 1947 Associate Member, Southem California Chapter 
- 1948 Full Member, Southem California Chapter 
- 1950 Chairman, Public Relations Committee, Southern California 

Chapter 
- Full Member, New York Chapter 

- New York State Association of Architects 

- Architectural League of New York 

- Michigan Society of Architects 

- Missouri State Association of Registered Architects 

- Council for the Advancement of the Negro in Architecture 

- Guild of the University of Southern California School of Architecture 

PTHER PROFESSIONAL. EDUCATIONAL. ETC.. MEMBERSHIPS 

Administrator's Advisory Committee on Housing and Community 
Development, U.S. & Home Finance Agency 

National Association of Housing & Redevelopment Officials 

American Institute of Planners (AEnliate) 

Lambda Alpha International Honorary Professional and Economic 
Fraternity of Land Planning 

Urban Land Institute 

Citizen's Planning and Housing Council of New York, Inc. (Director) 

Detroit Economic Club 



- nlurninating Engineering Society 

- Hanrard University Graduate School of Business Administration, Honorary 
Trustee 



ARCHITECTURGL REGISTRATIONS 

STATE 

California 

NCRB Senior Certificate 

Michigan 

Missouri 

New York 

Minnesota 

Arizona 

New Jersey 

Kansas 

O hi0 

Nevada 

District of Columbia 

Hawaii 

Florida 

New Mexico 

Virginia 

Vermont 

Pennsylvania 

Texas 

DATE REGISTERED 

May 22/48 

May 30/58 

Sept. 29/50 

Feb. 13/51 

Feb. 19/52 

Fe b. 25/53 

Oct. 9/54 

Oct. 14/54 

Jan. 5/55 

Apr. 20156 

June 25/56 

July 2/56 

Aug. 15/56 

Feb. 18/57 

Feb. 1/58 

Apr. 10158 

July 14/58 

Sept. 19/58 

Oct. 3/58 



Connecticut 

Massachusetts 

West Virginia 

Illinois 

Maryland 

Wisconsin 

Colorado 

Oct. 10/58 

Nov. 5/58 

Jan. 22/59 

Jan. 18/59 

May 15/59 

June 22/59 

Apr. 11/60 



SPEECHES & LECTURES 

Nov. 18/47 

Oct. 3/48 

Feb- 10/50 

Jan. 16/52 

April 19/55 

June, 1955 

Aug. 14/56 

Nov. 16/56 

Feb. 21/57 

Apr. 18/58 

Apr.30/58 

Northem California Chapter A.I.A., San Francisco, CA. "Store 
Fronts" 

Catalina A.I.A. Convention, Catalina Island, Ca."Store Fronts". 

Southem California Chapter A.I.A., Los Angeles, CA. "Desimi With 
Light". 

Detroit Chapter, A.I.A., Detroit MI., "Shoppinrr Centers". 

Kansas City Chapter, A.I.A., Kansas City, AK. "Honor Awards" 

A.I.A. Convention, Minneapolis, MN., Architecture of Communitv 
Emansion." 

Southem California Chapter A.I.A., Los Angeles, CA. "Commercial 
Structures and the Architect". 

Pennsylvania Regional Forum A.I.A., Hershey, PA. 'The Chailen= 
of Architecture". 

San Francisco Chapter A.I.A., San Francisco, CA. "Problems of 
Urban Desi&. 

Middle Atlantic District A.I.A. Regional Conference, Baltimore, 
MD. "The Architect and Tomorrow's Ciwu. 

Memphis Chapter A.I.A. Memphis, TN. 'The Architect and 
Tomorrow's Ci@". 

1959 - Joint Cornmittee on Washington Metropolitan Problems, Nov. 12, 
1959. 

1960 - City Planning Commission of New York on Traffic Problerns, Apr. 
8, 1960. 



PROFESSIONAL ORGANIZATIONS BEFORE WHICH VICTOR GRUEN HAS 
SPOrnN 

Architecture League of New York, N.Y., NY. 

Florida Architects Association, Miami Beach, FL. 

California Council of Landscape Architects, Santa Barbara, CA. 

Lambda Alpha International Fraternity of Land Economics, Chicago, IL. 

Institute of Traffic Engineers, Washington, DC. 

Washington building Congress, Washington, D.C. 

Illuminating Engineering Society, San Francisco, CA. 

California Council of Architects, Coronado, CA. 

Los Angeles Institute of Real Estate Management, os Angeles, CA. 

Art Directon Club of Los Angeles, Los Angeles, CA. 

London Planning Society, London, England. 

ART GROUPS BEFORE WIHICH VICTOR GRUEN HAS SPOKEN 

- Bamsdall Park, Los Angeles, CA. 

- International Design Conference, Aspen, CO. 

- Kingsley Art Club, Sacramento, CA. 

- Memonal Art Galleries, Rochester, W. 

- Westwood Art Association, Los Angeles, CA. 
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C M C  ORGANIZATIONS AND GROUPS REPRESENTING NATIONAL, STATE 
AND MUNICIPAL AGENCIES BEFORE WHICH VICTOR GRUENT HAS 
SPOKEN 

United State Charnber of Commerce 

Chamber of Commerce, Albuquerque, NM 

Chamber of Commerce, Akron, Ohio 

Chamber of Commerce, Oakland, CA. 

Downtown Miami Business Council, Miami, Fi. 

Citizens Meeting, Kalamzoo, MI. 

Citizens Meeting, El Paso, TX 

Greater Green Bay Committee, Green Bay, W. 

Channel City Club, Santa Barbara, CA. 

Forward Paterson Movement, Paterson, NJ. 

National Association of Housing & Redevelopment Officials, Washington, 

DC 

National Association of Housing & Redevelopment Officials, Fresno, CA. 

National Citizens Planning Conference, Little Rock, AK. 

National Symposium of New Federal Highway System, Hartford, CI'. 

Annual Institute of Community Leadership, New York State citizens 

Council, Geneva, W .  

Cincinnati Enquirer Planning Workshop, Cincinnati, OH. 

Metropolitan Committee on Planning, N.Y. 

San Francisco Planning and Housing Committee, San Francisco, CA. 

United States Conference of Mayon, Chicago, IL. 

Citizens Housing and Planning Council of New York, N'Y 

New York Planning Commission, NY. 

Women's City Club of New York, NY 



MISCELLANEOUS BUSINESS GROUPS BEFORE WHICH VICTOR GRWN 
HAS SPOKEN 

American Merchandising Corporation Principals' Meeting, White Sulphur 
S pings, W. 

Associated Merchandising Corpo., New York, NY 

Beverly Hills Realty Board, Beverly Hills, CA. 

Beverly HUS Rotary Club, Beverly Hiils, CA. 

Boston Conference on Distribution, Boston, MA. 

California Mortgage Bankers Association, Palm Springs, CA. 

Connecticut General Life Insurance Company, Sympsosium, Hartford, m. 

Detroit Rotary Club, Detroit, MI. 

The Economic Club of Detroit, Detroit, MI. 

Fourth Annual Awards, Progressive Architecture, New Orleans, LO. 

Institute of Real Estate Management, Los Angeles, CA. 

National Association of Building Owners & Managers, New York, NY. 

National Association of Building Ownen & Managers,, Northwest Regionaî 
Conference, Portland, OR. 

National Home Fashions League, Souther California Chapter, CA. 

National Retail Merchants Association, New York, NY. 

Real Estate Board of Rochester, NY. 

Store Modemization Show, New York, NY. 

Western Saving and Mortgage Conference of the American Bankers 
Association, Los Angeles, CA. 



UNMRSITIES AND COLLEGES AT WHICH VICTOR GRUEN HAS 
LECTURED 

Hanrard University Graduate School of Architecture 

Ha~vard University Graduate School of Business Administration 

Yale University (Guest Critic, School of Art & Architecture) 

Univenity of California at Berkeley 

University of California at Los Angeles 

University of Texas, Austin, TX 

New School for Social Research, N.Y. 

New York University 

Mt. Holyoke CoUege, MA. 

Scuola di Architemira, Venic (Prof. Rogers) 

Academy of Arts Architectural School, Vienna 

Summer School of Architecture, Salzburg, Austna (Prof. Konrad 

W achsmann) 

Cooper Union, New York. 



RADIO & TELEVISION APPEARANCES 

1953 - CBS-'TV, New York, "Margaret Arlan Show", January 26, 1953. 

- WEVD-Radio, New York, "Future on File", February 26, 1953. 

1954 - XOR-TV, New York, "Living bv Design", Januaxy 19, 1954. 

1955 - NBC-TV, New York, "1976" (Sets designed by Victor Gmen 
Associates), October 9, 1955. 

1959 - CBS-TV, New York, "Eve on New York". November 21, 1959. 

1960 - NBC-TV (WRCA) New York, "Dave Garrowav Show", February 4, 
1960 

- NBC-TV (KRCA) New York, "World Wide 60", March 12, 1960 

- NBC-Radio, New York, "Image America". April 1960. 

- U.S. Information Agency (radio), "Voice of Amenca", July, 1960 

- CBS-Radio ( E X )  Los Angeles, "For the Record", July 27, 1960 



9: AWARDS & RECOGNITIONS 



AWARDS & RECOGNITIONS 

1949 - HONOR AWARD 

1951 - HONOR AWARD 

2953 - DESIGN AWARD 

- AWARD 

1954 - MERIT AWARD 

- CITATION 

1955 - HONOR AWARD 

- AWARD 

- CERTIFICATE OF 
RECOGNITION 

- FIRST PRIZE 

Southem California Chapter, AIA, for 
Milliron's Department Store, Los 
Angeles, Ca. 

Southern California Chapter, AIA, for 
Mid- Wilshire Medical Building, Los 
Angeles, Ca. 

Progressive Architecture Magazine for 
Bay Fair Shopping Center, San Leandro, 
Ca. 

Avenue of the Americas Association for 
Barton's Bonbonniere Candy Store, New 
York, N.Y. 

National Chapter, AIA, for Northland 
Shopping Center, Detroit, Michigan. 

Planning citation, AL4 for Downtown 
Redevelopment for Greater Fort Worth, 
Texas. 

Detroit Chapter, AIA, for Northland 
Shopping center, Detroit, Michigan. 

Institutions Magazine, for Merchants and 
Manufachiree' Club in Chicago, Illinois. 

Foreign Operations Administration. 

For Store Modemization in New York, 
of Kutler's Men's Wear Shop. 



1956 - FIRST DESIGN 
AWARD 

1957 - MERIT AWARD 

- MERIT AWARD 

- MERIT AWARD 

- AWARD 
CITATION 

- AWARD 
CITATION 

- HONOR AWARD 

- HONOR AWARD 

- MERIT AWARD 

Progressive Architedure Magazine, for 
Urban Redevelopment project in Detroit 
(in association with Yamasaki and 
Stonow), 1956. 

To Hall of Fame in Distribution, for 
Practical Vision and Construction of 
Shopping Centers. 

Southem California Chapter, AIA, for 
Tishman Ofnce Building, Los Angeles, 
Califomia 

Southern California Chapter, AIA, for 
Pacoima Housing Project, Los Angeles, 
Califomia. 

Southem Califomia Chapter, AlA, for 
16 100 Ventura Blvd. Medical Building, 
Los Angeles, California. 

Progressive Architecture Magazine, for 
Redevelopment Plan for Fort Worth, 
Texas. 

Progressive Architecture Magazine, for 
Wilshire Terrace Apartment Building, 
Los Angeles, California. 

Institutions Magazine for Sidewalk Cafe, 
Southdale Shopping Center. 

Institutions Magazine, for Seaway Room 
and Anchor Room Dining Areas, 
Eastland Shopping Center, Detroit, 
Michigan. 

Institutions Magazine, for Valley View 
Room, in Dayton's Dept. Store, in 
Southdale Shopping Center, Edina, 
Minnesota. 



1958 - MERIT AWARD National Association of Home Builders, 
for Neighborhood Development, La 
Mirada, California 

- GOLD MEDAL AWARD Memphis Chapter, AIA, for Outstanding 
Achievement in Architecture and City 
Planning. 

- CERTIFICATE OF 
MERIT 

- CERTIFICATE OF 
RECOGNXTION 

- CERTIFKATE OF 
RECOGNITION 

1959 - MERIT AWARD 

- AWARD 
CITATION 

- COMMENDATION 

- COMMUNITY 
AWARD 

New York State Association 
of Architects for Outstanding Design of 
Midtown Plaza, Rochester, N.Y. 

AL4 For Participation in the 
Institu te's 1958 International Exhibition. 

U.S. Department of State for 
Assistance in the American Program for 
the Brussels Universal and International 
Exhibition. 

National Association of Home Builders, 
for Neighborhood Development, 
Maya l e ,  Arizona. 

Progressive Architecture 
Magazine, for Charles 
River Park Urban Redevelopment 
project, Boston, Mass. 

City of Berverly Hills, Califomia, for 
"Consistency in Creating Conternporary 
Architedural Design of Outstanding 
Originality and of the Highest Aesthetic 
Apped," 

Los Angeles Beautiful, 
Division of the Los 
Angeles Chamber of Commerce, for City 
National Bank Building, Venice, 
California, and World Savings and Loan 
Building, LYIIWOO~, California. 



- CERTIFICATE OF 
RECOGNITION 

1961 - AWARD 

- FELLO WSHIP 

1962 - AWARD 
CITATION 

1963 - SPECIAL MEDALLION 

1964 - COMMUNITY AWARD 

1965 - CITATION 

1965 - CITATION 

Housing & Home Finance 
Agency 

Factory Magazine, 'Top Ten Plants of 
1961," for Manufacturing Plant, Van 
Nuys, Califomia. 

Elected Fellow, AIA. 

Progressive Architecture magazine, for 
Redevelopment Plan for Cincinnati, 
Ohio. 

Elected Fellow, International Institute of 
Arts and Letters. 

Victor Gruen named by Rice University, 
Houston, Texas as "Architect of the 
People" in program honoring eight 
Amencan Architects for "Contributions 
to a Socially Significant Architecture." 

Los Angeles Beautiful, Division of the 
Los Angeles Chamber of Commerce, for 
Leo Baeck Temple, Los Angeles, 
California, 

"Excellence in Community Architecture", 
California Council of the AIA, for 
Fulton Mal1 Development, downtown 
Fresno, California. 

"Excellence in Community Architecture", 
Chicago Regional Council of the AIA, 
for Lincoln Square Development, 
downtown Urbana, Ill. 



- CITATION 

1966 - AWARD 

"Excellence in Community Architecture", 
New York State Association of 
Architects, Regionai Division of the 
AIA, for Midtown Plaza development, 
downtown Rochester, N.Y. 

"Who's Who in America Significant 
Contribution to Society" award. 

- COMMUNITY AWARD Whittier Community Beautiful, for the 
May Company, Whittier, Ca., 

- CERTIFICATE S tate of California, Govemor's Design 
OF EXCELLENCE Awards Jury, for Fox Plaza in category 

of Urban Buildings. 

1968 - AWARD OF HONOR Portland Cernent Association for Del 
Arno Financial Center. 

- MERIT AWARD HUD Award for Design Excellence for 
Fulton Mall, Fresno, California urban 
renewal program, (in association with 
Eckbo, Dean, Austin & Williams). 

- MERIT AWARD HUD Award for Design Excellence for 
Park Slope North rehabilitation, 
Brooklyn, N.Y. 

- ARCHITECKJRAL City of Torrance Chamber of Commerce, 
MERIT AWARD for Del Arno Financial Center, Torrance, 

Ca. 

- ENVIRONMENTAL San Mateo County Development 
AWARD Association Inc., for contribution to 

environmental and aesthetic 
characteristics of industrial community in 
Bohannon Industrial Park for Rachem 
Co rporation/Rayclad Tubes, hc. Menlo 
Park, Ca. 



International Cornpetition for Design of 
International Organizations 
Headquarters and Conference Centre, 
Vienna, Austria. 



10. EXHIBITS 



EXHIBITS 

American Embassy "City Planning in the U.S.A.'' 

Paris, France 

American Federation of Arts Exhibit "Shopping Centers of Tomorrow" 

Travelling exhibit shown in leading museums since 1953, including: 

National Gallery of New South Wales, Sydney, Austrial, 1957 
Municipal Art Gallery, Barnsdail Park, Los Angeles, CA. 1955 
Washington University, St. Louis, MO, 1955 
Long Beach Municipal Art Center, Long Beach, CA. , 1955 
Rosecrucian Egyptian Museum, San Jose, CA., 1955 
Arnencan Museum of Natural History, New York, N.Y., 1954 
Detroit Art Institute, Detroit, MI, 1954 
Walker Art Center, Minneapolis, MN., 1954 
National Gallery of Art, Ottawa Ont. , 1954 
Addison Galle~y of Amencan Art, Andover, MA., 1954 
Dayton Art Institute, Dayton, OH., 1954 
Layton School of Art, Milwaukee, WI, 1954 
J. B. Speed Museum, Louisville, KY, 1954 
Wichita Art Museum, Wichita, KS, 1953 
RosweU Museum, Roswell, NM, 1953 

American Institute of Architects Centennial Exhibition 

National Gallery, Washington, D.C. 1957 

Las Angeles County Museum, Los Angeles, CA., 1958 

Architectura1 Exhi bition 

Moscow, U.S.S.R., 1959 

Berlin International Building Exhibit 
(under auspices of united States Information Agency) 

Berlin, Gemany, 1957 



Brooklyn Museum Exhibit 

Brooklyn, N.Y. 1957 

Bmssels World9s Fair 

Bmssels, BeIgium, 1958 

Congress of Union of Architects 
(Under aspices of bL1.A.) 

Moscow, U.S.S.R., 1958 

Eighth Pan American Congress of Architects 

Mexico City, Mexico, 1952 

Evansville Museum 

Evansville, IN. 

Fine Arts Association 

Tucson, AZ 

Gold Medal Exhibit of New York Architectural League 

New York, N.Y., 1952, 1953, 1955, 1960 

International Congress on Food Distribution 

Lausanne, Switzerland, 1959 

Los Angeles County Museum 

Los Angeles, CA., 1957, 1958 

National Citizens Planning Conference 

Little Rock, Arkansas, 1957 

San Francisco World's Fair 

San Francisco, CA., 1940 



Seligman Galleries 

New York, N.Y. 1955 

Southwest Con ference Exhi bit 

Occidental College, Los Angeles, CA. 

University of Oregon 

Eugene, Oregon 



11. PARTIAL LIST OF CLIENTS 
(1939 - 1972) 



AAA Bird Store 
Detroit, MI. 

A.C.1. 
Montreal, Que. 

Agora, Inc. 
New York, N.Y. 

PARTIAL LIST OF CLIENTS 
(1939 - 1972) 

Agua Caliente Band of Mission 
Indians 
Department of the Intenor 
Paim Springs, CA. 

Albert's Women's Apparel 
Detroit, MI. 

Alexander & Hornung Meats 
Detroit, MI. 

City of Alhambra 
Alhambra, CA. 

Altman & Kucknie Candy Store 
New York, NY 

R. AIperin 
Fremont, CA. 

American Ceramic Products Inc. 
Santa Monica, Ca. 

Amencan Greeting Corp. 
Cleveland, OH. 

Amencan Savings Bank 
Portland, OR. 

James Amzalak 
Los Angeles, Ca. 

Anaheim Redevelopment Agency 
Anaheim, CA. 

Apparel Mart 
Los Angeles, CA. 

Appearance Shop 
Detroit, MI. 

Arab Investment Co. 
Beirut, Lebanon 

Arizona Hamess Raceway hc. 
Phoenix, AZ. 

Arts & Sciences Federation of Peoria 
Peoria, IL. 

Atchison, Topeka and Santa Fe 
Railway 
San Francisco, CA. 

Au Printemps 
Paris, France 

Authentic Furnitute Products 
El Segundo, CA. 

Automobile Manufacturers' 
Association 
Detroit, MI. 

L. S. Ayres & Co. 
Indianapolis, IN. 

Leo Baech Congregation 
Los Angeles, CA. 

Wm. Baime 
Los Angeles, CA. 

C. H. Baker Shoes 
Los Angeles, CA. 



Alexander Baldwin 
Maui, Hawaii 

Bixby Land Company 
Los Angeles, CA. 

Bal1 Stores, Inc. 
Muncie, IN. 

Bjorkman Women's Apparel 
Minneapolis, MN. 

Baltimore Community Research & 
Development Company inc. 
Baltimore, MD. 

N. E. Blankman & Co. 
New York, N.Y. 

Bernard C. Bloch 
Beverly W s ,  CA. Barna-Bee Children's Shop 

Detroit, MI. 
Board of Education 
Los Angeles, N.Y. Barnett & Weiss Jewelry 

Salt Lake City, UT 
Board of Public Works 
Los Angeles, CA. Barton's Bonbonniere Candy 

New York, N.Y. 
E. Boller 
Alhambra, CA. Bay Shore Properties 

San Francisco, Ca. 
Bonan, Pierre, S., 
Stamford, m. H. C. Beck Company 

Phoenix, AZ. 
Boston Redevelopment Agency 
Boston, MA. Beebe's Men's Sportwear 

Detroit, MI. 
Boutell's Furnittire 
Minneapolis, MN. Berliner's Coffee House 

Los Angeles, CA. 
Blue Cross of Southern 
Califomia 
Los Angeles, CA. 

J. Bemat 
El Paso, TX. 

Bexylwood Investment Co. 
Sornis, CA. 

Brentwood Savings & Loan 
Association 
Brentwood, Ca. 

Best's Apparel 
Portland, OR. City of Bridgeport 

Bridgeport, CT. 
Better Made Potato Chips 
Detroit, MI. Bringgold Meats 

Minneapolis, MN. 
Bernice P. Bishop Estate 
Honolulu, HI Brody Investment Co. 

Beverly Hills, CA. 



Brother's Delicatessen 
Detroit, MI. 

Center Record Shop 
Detroit, MI. 

Buckeye Realty Co. 
Bevery HiUs, CA 

CEMP Investments Ltd. 
Vancouver, B.C. 

City of Buena Park, 
Buena Park, CA. 

T. A. Chapman 
Milwaukee, WI. 

Bumy Shop Children's Apparel 
San Pedro, CA. 

Chandler's Shoes 
Minneapolis, MN. 

Burns Construction Co. 
Denver, CO. 

Chappell Douglas S., 
Sydney, N.S. 

Cabot, Cabot & Forbes 
Boston, MA. 

Charles River Park, Inc. 
New York, N.Y. 

Bank of California 
Los Angeles, CA. 

City of Charleston 
Charleston, IL. 

California Land Co. 
Valencia, CA. 

Chevron Land Co. 
Los Angeles, CA. 

California State Colieges 
(Board of Trustees) 
East Bakersfield, CA. 

Children's Hospital 
Los Angeles, CA. 

City of Chino 
Chino, CA. Department of Finance 

State of California 
Chrysler corp. 
Detroit, MI. Canaveral-Princeton Land, Inc. 

Princeton, N.J. 
Chuckrow Construction Co, 
Covina, CA. Capital Co. 

San Francisco Ca. 
Citizens Bank of Riverside, 
Riverside, CA. City of Carpintena 

Carpinteria, CA. 
Citizens Cornmittee 
Cincinnati, Ohio Carson Pine Scott & Co. 

Chicago, IL. 
Citizens Marine-Jefferson Nationd 
Bank 
Newport News, VA. 

Cedars of Lebanon 
Los Angeles, CA. 



Citizens National Trust & Savings 
Bank 
Los Angeles, CA. 

Citizens Redevelopment Cornmittee 
Detroit, MX. 

City National Bank 
Beverly Hills, CA. 

Claremont Savings 
Claremont, CA. 

Coffee Dan's 
Albuquerque, NM. 

D. E. Cohn, E. M. Cohn & 
Companies 
Beverly Hills, CA. 

Colonial House Women's Specialty 
Las Vegas, NV. 

CoIorado National Bank 
Denver, CO. 

Colton Redevelopment Agency 
Colton, CA. 

Columbia Pictures Corp. 
Los Angeles, CA. 

Community Research Development 
Inc. 
Baltimore, MD. 

E. Contini 
Los Angeles, Ca. 

Cover Girl Women's Apparel 
Sacramento, CA. 

Darling's Wornen's Apparel 
Pittsburgh, PA. 

Davis, D o h a n  Gifts 
Los Angeles, CA. 

Dayton Development Co. 
Minneapolis, MN. 

Downtown Decatur Development 
Inc. 
Decatur, IL. 

De Jong's Dept. Store 
EvansvilIe, IN. 

Del Arno Properties 
Los Angeles, CA. 

Demco Inc. 
Encino, CA. 

Disney Manne Development Co. 
Sherman Oaks, CA. 

Douglas Aircraft Co. 
Huntington Beach, CA. 

Doxey- Layt on 
Salt Lake City, UT. 

City of Dubuque 
Dubuque, IA. 

Dwonnan Associates 
New York, N.Y. 

Eastland Pantry Shop 
Detroit, MI. 

The T I  Eaton Co. 
Toronto, Ont. 

D. Edberg 
Vista, CA. 

E. W. Edwards & Son 
Rochesber, N.Y. 



Egekvist Baker 
Minneapolis, MN. 

Emele's 
Detroit, MI. 

Engass Jewehy Store 
Detroit, MI. 

A. E. England 
Hollywood, CA. 

Englander Fumiture Shops, Inc. 
Detroit, MI. 

Episcopal Diocese 
Oakland, CA. 

Eton Development CO. 

Los Angeles, CA. 

Evanmille Museum of 
Arts and Sciences 
Evansville VA. 

Evelyn's Town & Country Women's 
Apparel 
Detroit, MI. 

F a i ~ e w  corp. 
Montreal, Que. 

Feld Chevrolet 
Maplewood, MO. 

Ferman Builders Inc. 
Los Angeles, Ca. 

First National Bank of Albuquerque 
Albuquerque, NM 

First Southdale National Bank 
Minneapolis, MN. 

A. J. Ragg & Ben Edwards 
Reno, NV. 

Food Fair Properties 
Philadelphia, PA. 

Forbes & Wallace 
Springfield, MA. 

Ford Motor Co. 
Detroit, MI. 

B. Forman Women's Apparel 
Rochester, N.Y. 

Fort Lauderdale Downtown 
Development Authority 
Fort Lauderdale, FL. 

City of Fresno, Fresno 
Redevelopment 
Agency, Fresno Downton Association 
Fresno, CA. 

Fruit- A- Rama 
Detroit, MI. 

Gallenkamp's Shoes 
Los Angeles, CA. 

Garden Shop Nursery 
Minneapolis, MN. 

Gene A. Genola 
Asbury Park, N.J. 

Gibraltar Savings & Loan 
Bevery Hills, CA. 

City of Glendale 
Glendale, CA. 

Globe Furniture 
Los Angeles, CA. 

F. Fisher 
Los Angeles, CA. 



H. Goldberg 
Thousand Oaks, CA. 

Abrahan Diaz Gonzales 
Santurce Puerto Rico 

Goodyear Tire & Rubber, Co. 
Akron, OH 

Graysons Women's Apparel 
New York, N.Y. 

Great Lakes Carbon Corp. 
Los Angeles, CA. 

Great Lakes Properties Inc. 
Rolling Hills, Ca. 

Nat Green Matemity 
Detroit, MI. 

Gregby (Greater Green Bay) 
Committee 
City of Green Bay, 
Green Bay, W. 

Guarenas County Club, 
Urbanizacion Campestns, S.A. 
Caracas, Venezuela 

Gugala Camera Shop 
Detroit, MI. 

Guilford Glazer 
Los Angeles, CA. 

Joyce C. Hall 
Kansas City MO. 

Hallmark Cards, Inc. 
Kansas City, AK. 

Hamburger Hamlet 
Los Angeles, CA. 

Hammerson Group 
London, England. 

Harbor Savings & Loan Association 
Redoado Beach, CA. 

Hare, Brewer & KeUey Inc. 
Pa10 Alto, CA. 

Eddy Harth Men's Wear 
Los Angeles, CA. 

Hasting's Men's Wear 
San Francisco, CA. 

Hawke r-Siddley , Ltd . 
London, England 

D. Heisig 
Studio City, CA. 

Helft's Women's Apparel 
Los Angeles, CA. 

Hobby Horse Children's Apparel 
Hollywood, CA. 

HochschiId, Kohn 
Baltimore, MD. 

G. H o h a n  
Philaselphia, PA. 

Wm. R. Holloway 
Abbey Rents, Los Angeles, CA. 

Hollywood Presbyterian Hospital 
Los Angeles, CA. 

Homart Development CO. 

Chicago, IL. 

Home Savings & Loan Association 
Los Angeles, CA. 



City and County of Honolulu 
Honolulu, Hawaii 

Juliet Women's Apparel 
Detroit, MI. 

The Joseph Horne CO. 

Pittsburgh, PA. 
Juster Brothers Men's & Boys' Wear 
Minneapolis, MN. 

Horton and Converse Drugs 
Pasadena, CA. 

Kaiser Foundation Hospital 
Los Angeles, CA. 

Hotel Corporation of Amerka 
Boston, MA. 

Kajima International 
Tokyo, Japan 

J. L. Hudson Co. 
Detroit, MI. 

City of Kalamazoo 
Kalamazoo, MI. 

Hudson's Pantry Shop 
Detroit MI. 

Kay Corsetiere 
Detroit MI. 

The Huntigton Beach Co. 
San Francisco, CA. 

James E. Kelley 
St. Paul, MN. 

Irvine Ranch 
Irvine, CA. 

Kenbo Corp. 
Los Angeles, CA. 

Jackman's Men's Wear 
Los Vegas, NE. 

Kitty Kelly Brida1 
Detroit, MI. 

Jay Jacobs Women's Apparel 
Seattle, WA. 

Korman Realty Co. 
Philadelphia, PA. 

Janss Corporation 
Thousand Oaks, CA. 

S. Jon Kreedman Co. 
Beverly Hills, CA. 

Jewel Tea 
Chicago, IL. 

Nathan Krerns 
Los Angeles, CA. 

Jewelry Box Jewlry 
Fresno, CA. 

Kutler's men's Wear 
Long Beach, CA. 

Jewish Cornmunity Center 
Cincinnati, OH 

Landau & H e p a n  Inc. 
Chicago, IL. 

Jordan's Women's Apparel 
Albuquerque, N.M. 

Lederer's De Pans 
New York, NY. 



Leighton's Men's Wear 
New York, N.Y. 

Manne Park Inc. 
Long Beach, CA. 

Leonard Realty and Building Co. 
San Bernardino, CA. 

Walter N. Marks 
Redondo Beach, Ca. 

A. Lindsey & Co. 
Sacramento, CA. 

Massachusetts General Hospital 
Boston, MA. 

City of Lockport 
Lockport, N.Y. 

City of Mattoon 
Mattoon, IL. 

John F. Long Inc. 
Phoenix, AZ 

Maui Pineapple Co. 
Kahului, Hawaii 

Los Angeles County 
Los Angeles, CA. 

Max Factor 
Los Angeles, CA. 

Los Angeles Harbor Dept. 
Los Angeles, CA. 

Maxwell's Toys 
Detroit, MI. 

Los Angeles Housing Authority 
Los Angeles, CA. 

The May Department Stores Co. 
San Francisco, CA. 

City of Lowell 
Lowell, MA. 

Mayflower Donut CO. 

New York, N.J. 

Lucky Market 
Palos Verdes, CA. 

McCann-Erickson Advertising 
Los Angeles, CA. 

Macauley's Stationery 
Detroit, MI. 

McCurdy & Co. 
Rochester, NY. 

R. H. Macy Co. 
New York, NY. 

McIntyre & Parker 
Pa10 Alto, Ca. 

Joseph Magnin Women's Apparel 
Los Angeles, CA. 

City of Menasha 
Menasha, W. 

Mallary Furniture 
Paramus, NJ. 

Merchandise Mart 
Chicago, IL. 

Marine National Exchange Bank 
Milwaukee, WI. 

Merchants' & Manufacturers' Club 
Chicago, IL. 



City of Mesa 
Mesa, AZ. 

Metropolitan Transit Authority 
Los Angeles, CA. 

Miami-Dade County 
Chamber of Commerce 
Miami, EL. 

City of Miami Beach 
Miami Beach, CA. 

Micove Cooperative, 
New York, NY. 

Midtown Holdings, Inc. 
Rochester, NY. 

Midville Properties, Inc. 
Los Angeles, CA. 

G. Millay 
Los Angeles, CA. 

K. Miller & R. Saucke 
Riverside, Ca. 

Millikens Dept. Store 

Milliron's 
Los Angeles, CA. 

Sam Minskof & Sons Inc. 
New York, NY. 

Monitor Investment Co. 
Kansas Ciiy, MO. 

City of Monrovia 
Monrovia, CA. 

Montgomery Ward & Co. 
Chicago, IL. 

Morley's Candy 
Detroit, MI. 

Moms Glass 
Los Angeles, CA. 

Morse Brothers 
Los Angeles, CA. 

J. Moss 
Palos Verdes, CA. 

Mountain Savings & Loan 
Greeley, CO. 

G. C. Murphy Dept. Store 
Indianapolis, IN 

Myrtis corp & Sunset Int'l Petroleum 
Co- 
Beverly Hills, CA. 

National Broadcasting Company 
Newark, N.J. 

National Capital Planning 
Commission 
Washington, D.C. 

National City Bank 
Evansville, IN. 

National General Corp. 
Los Angeles, CA. 

National Housing Development Co. 
Djakarta, Indonesia 

National Theater and Television 
Properties Inc. 
Phoenix, AZ. 

New Haven Redevelopment Agency 
City of New Haven, Cï. 



New York City Housing & 
Redevelopment Board 
New York, W. 

A. Parvin 
Los Angeles, CA. 

City of Pasadena Redeveloprnent 
Agency 
Pasadena, CA. 

Newark Redevelopment Corp. 
Newark, N.J. 

Newberry's Garden Shop 
Conego Village, CA. 

Paterson Housing Authority 
Paterson, NJ. 

Newport Development Group 
Newport, RI. 

Paterson Parking Authority 
Paterson, NJ. 

Newark Plaza Development Corp. 
Newark, N.I. 

City of Pawtucket 
Pawtucket, RI. 

Norton Planning Commission 
Village of Norton, 
Norton, OH 

Penn Fruit Markets 
Philadelphia, PA. 

E. D. Pehrson Associates 
Lombard, IL. Oberlin Central District Cornmittee 

Oberlin, OH 
Peter Pan Restaurants 
Detroit, MI. Oceanic Properties, Inc. 

Honolulu, HT 
Cele Petersen Fashions 
Tucson, AZ. O'Malley Lnvestment Co. 

Phoenix, AS. 
La Petite Cafe 
Chicago, IL. Ormond Beach Development Co. 

Tarzana, CA. 
Borough of Phoenixville 
Phoenixville, PA. Orndahl 

New York, NY. 
C. Pietscfi 
Honolulu, HI. City of Oward 

Oxnard, CA. 
Piggly- Wiggly 
Honolulu, HI. Pacifïc Properties Inc. 

Los Angeles, CA. 
The Plan Organization of Iran 
Teheran, Iran Pacific State Bank 

Hawthorne, CA. 
Peter Polly Children's Wear 
Albuquerque, NM. Park Westwood Tower Inc. 

Beverly Hills, CA. 



Portland Chamber of Commerce and 
Portland Renewal Authority 
Portland, OR. 

Reynolds Alurninum SeMce Corp. 

Rich, F.D. Company 
Stamford, Ci'. 

H. L. Prange Co. 
Appleton, WI F. W. Richmond Foundation 

New York, NY. 
Quebedeaux Chevrolet 
Phoenix, AZ. Riviera Village Association 

Redondo Beach, CA. 
Queen Cleaners 
Detroit, MI. Robinson's Women's Apparel 

Los Angeles, CA. 
Rarnsey Steel Company 
El Paso, TX. Rochester Telephone Co. 

Rochester, NY. 
Rancho-Glazer Financial Center 
Los Angeles, CA. Village of Rockville Centre 

Rockville, W .  
Randhurst Bank 
Chicago, IL. Rodeffer Industries Inc. 

Azusa, CA. 
Randhurst Corp. 
Chicago, IL. Jack Rose Women's Apparel 

Ventura, CA. 
J. Rappaport 
Boston, MA. Rosedale Realty CO. 

Minneapolis, MN. 
Raychem Corp. 
Redwood City, CA. Rosenberg's 

San Jose, CA. 
J. M. Rector III 
Coronado Hills, IL. A. Rosenstiel 

Beverly Hills, CA. 
Red Own Market 
Minneapolis, MN. Louis Roth Men's Wear Showroom 

Los Angeles, CA. 
City of Redlands 
Redlands, CA. The Rouse Company 

Baltimore, MD. 
City of Redondo Beach 
Redondo Beach, CA. Royal Properties Inc. 

Phoenix, AZ. 
Rose Mane Reid, Inc. 
Los Angeles, CA. D. Rubin 

Santa Monica, CA. 



Sachs Fumiture 
Brooklyn, N.Y. 

City of Saginaw 
Saginaw, MI. 

Sailan inc. Jewelry 
Detroit MI. 

Sally 's Women's Apparel 
Conejo Village, CA. 

Redevelopment Agency San 
Bemardino 
Central City Cornmittee and 
City of San Bernardino 
San Bernardino, CA. 

Santa Cambianica/San Antonio 
Winery 
Los Angeles, CA. 

Santa Cruz Port District Commission 
Santa Cruz, CA. 

Redevelopment Agency of 
Santa Monica 
Santa Monica, CA. 

City of Santa Monica 
Santa Monica, CA. 

St. Paul, (Greater) Development Inc. 
St. Paul, MN. 

City of St. Petersburg 
St. Petersburg, FL 

Sattler's 
Buffalo, NY. 

Schiller's Millinery 
Detroit MI. 

Schulz Investment Co. 
San Rafael, CA. 

Sears, Roebuck 
Chicago, IL. 

Segerstrom Family 
Costa Mesa, CA. 

Security National Bank 
Los Angeles, CA. 

Robert E. Simon Jr. 
New York, N'Y. 

Simpson's Limited 
Toronto, Ont. 

Hap Smith Co. 
Los Angeles, CA. 

South Plainfield Redevelopment 
A g = w  
South Plainfield, NJ. 

The Shepard Co. 
Wanivick RI. 

Shopping Centers, Inc. 
Detroit, MI. 

Robert Sargent Shriver, Jr. 
Chicago, IL. 

Sidewalk Cafe 
Minneapolis, MN. 

B. Siegal Co. Women's Apparel 
Detroit, MI. 

Stanley & Milton Slotkin 
Los Angeles, CA. 

Southdale Realty Co. 
Minneapolis, MN. 

Southdale Record Shop 
Minneapolis, MN. 



Borough of South Plainfield 
South Plainfield, NJ. 

Suzy Millinery 
Detroit, MI. 

City of Springfield 
Springfield MA. 

City of Syracuse 
Syracuse, N.Y. 

Squire of Hollywood, 
HoU~WOO~, CA. 

Ta11 Gir Women's Apparel 
Detroit, MI. 

John M. Stahl 
Los Angeles, CA. 

Texas Electric Co. 
Forth Worth, TX. 

Stan Hall Men's Wear 
Los Angeles, CA. 

Thorpe Brothers 
Minneapolis, MN. 

City of Stanton, 
Stanton, CA. 

Tishman Realty & Construction Co. 
New York, N Y. 

Star Market 
Honolulu, Hi 

Toar, Inc. 
Rochester, W.  

State National Bank of 
El Paso 
El Paso, TX. 

The Town Shop Women's Apparel 
Los Angeles, CA. 

Toys by Roy 
Albuquerque, NM. Stewart-Green Properties 

Calgary, ALTA. 
Trans- World Savings 
San Bernardino, CA. W. P. StoIy 

Los Angeles, CA. 
U-Mac Management Assistance 
Santa Ana, Ca. Stouffer's 

Detroit, MI. 
Uncle Bob's Toy Fair 
Minneapolis, m. Strawbridge & Clothier 

Philadel phia, PA. 
Union Bank 
Los Angeles, CA. Suburban Gas Co. 

Pomona, CA. 
United Auto Workers of America 
Detroit, MI. City of Sunnyvale 

Sunnyvale, CA. 
United Housing Foundation 
New York, N.Y. T. Suski 

New York, NY. 



Universal Atias Cernent Company 
New Jersey 

University Heights Lnc. 
Cambridge, MA. 

The Upjohn Pharmaceutical Co. 
Kalamazoo, MI. 

Urbana Central Development Co. 
Urbana, IL. 

U.S. Post Office Dept. 
Washington, D.C. 

Utah Construction & Mining Co. 
San Francisco, CA. 

City of Vancouver 
Vancouver, B.C. 

Verdugo Savings & Loan Association 
La Canada, CA. 

Walter's Women's Apparel 
Minneapolis, MN. 

Washington Board of Trade 
Washington, D.C. 

City of Waterbury, 
Waterbury, CT. 

Webb & Knapp Inc. 
New York, W .  

Weingarten's 
Houston, TX. 

City of West Covina 
West Covina, CA. 

Westward Ho Hotel 
Phoenix, AZ. 

Wieboldt's Dept. Stores 
Chicago, IL. 

WiIImore & Randell 
Melbourne, Australia 

Winkelman's Women's Apparel 
Detroit, MI. 

Winrock Enterprises 
Little Rock, AK. 

City of Woodbndge 
Woodbridge, NJ. 

Woodbridge Redevelopment Agency 
Woodbridge, N.J. 

Woolworth's Dept. Stores 

City of Woonsocket, 
Woonsocket, RI. 

World Savings & Loan Association 
Lynwood, CA. 

Wynn Fumiture 
Los Angeles, CA. 

Zions Cooperative Mercantile 
Institute 
Salt Lake City, UT 

Zukor's Women's Apparel 
Los Angeles, CA. 

West Valley Partnership Inc. 
Los Angeles, CA. 



12. APPENDIX "A" 

'THE CHARTER OF VIENNA' 
(Victor Gruen, 1971) 

(with introduction by Tracy Susman and Rose Mane Rabin 



Note To Users 

The original document received by UMI contained pages with poor 
print. Pages were removed at the authors request 





BIOGRAPRICAL HIGHLITES - VICTOR GRUEN 

Born, July 18 in Vienna, Austria , Victor David Gmenbaum 

Attended Vienna Technicd Institute and Academy of Fine Arts, 
Vienna, Austria 

Designer with Melcher & Steiner, Architects, Vienna, Austna 

Mamed Alice Kardos (divorced in 1941) 

Independent designer, Vienna, Austna 

Founded Gruen & Krummeck Partnership, New York, N.Y. 

Designed Lederer de Paris department store, New York, N.Y. 

Produced two Broadway shows witb Refugee Artists Group, 
New York, N.Y. 

Moved main office to Los Angeles, California 

Became a citizen of the United States 

Rudi Baumfeld joined Gruen & Krummeck Partnership, Los 
Angeles, Calif. 

Karl Van Leuven joined Gruen & Knimmeck Partnership, Los 
Angeles, Calif. 

Received fint license to practice architecture 

Designed Milliron department store , Westchester, CA. 

Published How to LNe with yorcr Architect, New York, N . Y .  
Store Modernization Institute. 

Founded Victor Gmen Associates (later Gruen Associates), LOS 
Angeles, CA. 

Edgardo Contini joined Gruen Associates as partner 



Mamed Lazette E. McConnick Van Houten (died in 1962) 

Designed Northland Shopping Center, Detroit, MI. 
Received American Institute of Architects National Award of 
Ment (Northland Shopping Center, Detroit, MI) 

Ben Southland joined Gmen Associates as partner. 

Designed Southdale Shopping Center, Minneapolis, MN. 

Received Progressive Architecture Design Award for Urban 
Redevelopment (Detroit, MI) 

Herman Guttman joined Gmen Associates as partner 

Received Proeressive Architecture Design Award for Planning 
(Fort Worth, T X )  

Designed 1964 world fair proposal, Washington, D.C. 

Designed downtown plan, Kalamazoo, MI. 

Received Progressive Architecture Design Award for 
Residential Design (Wilshire Terrace, Losa Angeles, CA) 

Received Progressive Architecture Design Award for Urban 
Design (Boston, MA) 

Designed Midtown Plaza, Rochester, N.Y. 

Published Shopping Towns USA, The Planning of Shopping 
Centers, with Lany Smith (New York, N.Y. Reinhold 
Publishing). 

Designed Welfare Island Development plan, East Island, N.Y. 

Elected feIIow, Amencan lnstitute of Architects. 

Elected fellow, International Institute of Arts and Letters 

Received Progressive Architecture Citation for Urban Design 
(Cincinnati, OH) 



Married Kemija Theresa Salifhefendiz-Abazz 

Beda Zwicker joined Gruen Associates as partner 

Published Statsfmyeke i Forenla Statema (Stockholm, Sweden: 
Bonniers) 

Published The Hean of Our Citks, me Utban Criris: DUrgnosi.~ 
and Cure (New York, N.Y.: Simon & Schuster) 

Received Amencan Institute of Architects Citations for 
Excellence in Community Architecture (Fresno, CA, Rochester, 
N.Y., and Urbana, IL) 

Received Who's Who in Amenca Significant Contribution to 
Society Award 

Published New Cilies U.S.A. Washington, D.C., Housing and 
Urban Development Dept. 

Designed city center plan, Valencia, CA 

Founded Victor Gruen International, Vienna, Austria 

Retired from Gruen Associates 

Founded Victor Gmen Foundation for Environmental Planning, 
Los Angeles, CA. 

Designed Universite Catholique de Louvain, Louvain, Belgium 

Designed city plan, Vienna, Austria 

Designed Glatt shopping center, Zurich, Switzerland 

Received Preise de Stadt Wien 

Published DownfuZi and Rebirth of Ciry Cures on Both Sides of 
the Atlantic (Los Angeles, CA, Victor Gruen Foundation for 
Environmen ta1 Planning) 



Founded Zentrum fur Umweltplanung, Vienna, Austria 

Published Ceniers for fhe Urban Environment, Survival of the 
Cities New York, N.Y. Van Nostrand Reinhold Co. 

Published Meine Aite Schuhchachtel, SchBfien aus den nvanriger 
Jahren (Vienna, Austna: Europa Verlags-AG) 

Published Das Uberleben der Studte, Wege aus der Umweifkrise: 
Zentren als crrbane Brennpunkte (Munich, Ge rmany : Ve rlag Fritz 
Molden) 

Published 1st Fomchritt ein Verbrechen? Umweltplanung Statt 
Weifuntergang (Vienna, Austna: Europa Verlags -AG) 

Published Die L e b e w e ~ e  Stadt, V~ionnen eines Umwelplaners 
(Munich, Gennany: Paul List Verlag KG) 

Received Gross Goldene Ehrenzeichen fur Verdienste um die 
Republik Osterreich 

Received Goldenen Ehrenzeichens fur Verdienste um das 
Land Wien 

Died February 14, Vienna, Austna 




