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ABSTRACT

“‘Real Education for the Real World: A Comparative Study of the Moral and
Ethical Pedagogic Training of Undergraduate Commerce and Non-Commerce
Students at Concordia University”

Hasan Alam

This study is an examination of student responses to moral and ethical
statements. One hundred and eighty-two undergraduate students were
surveyed with the intent to discover any differences on moral sensibilities
between commerce and non-commerce students. The study is prefaced by a
brief introduction to the issues, as raised by moral philosophy and business
theory. The analysis probes issues of moral perception of society and issues of
moral choice. The findings suggest a slightly greater propensity of commerce
students to be more sceptical of the image of a moral society and a slightly
greater propensity to take “moral risks” in comparisons to non-commerce

students.
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1. INTRODUCTION

There is no form of social activity which can do without the

appropriate moral discipline. In fact, every social group, whether

to be limited or of some size, is a whole made up of its parts: the

primary element, whose repetition forms the whole, being the

individual.
-Emile Durkheim

So stated the founder of French sociology in a series of lectures that
became his seminal work, Professional Ethics and Civic Morals (1992).
Durkheim was promoting the insistence of an ethical character more than eighty
years ago, where a strong and moral state would lead all facets of society.

Today, the notion of a strong moral state may be diluted by the increasing
market influences of multinational corporations, and an unstable labour force
caused by transnational migration. As people continue to work for, supply to,
and buy from these global businesses, the question arises whether individuals’
moral compasses shift from an alignment with the nation state and recalibrate to
the desires and expectations of the multinational corporate policy.

As increasingly expanding global markets affect not only the economic
conditions of peoples' lives, but also their political and social predicaments, it
becomes essential for social scientists to play a critical role in analysing the
effects that this rapid normative change has on conventional social mores.
Moreover, the focus should be on the ways in which people readopt ethics in
their work. In a Globe & Mail article entitled “Ethics is for everybody”, Rachel

Martin advocates that people can and should have more ethical say in their work

environment;



...everybody in the work force, from the bottom up, has some control
over daily on-the-job decisions. Within the scope of our responsibility,
there is room for each one of us to promote ethical business behaviour.
(Martin, Globe & Mail, January 22:82, 1998)

To that end, the social scientist must focus on individuals, who through
duty and/or circumstance, engage in business activities fraught with competing
social goals. On the one hand, business managers are expected to work to
benefit the company's interests (i.e. maximizing profits); on the other hand, they
are also expected to contribute to the continuation of a healthy society (i.e.
acting in a manner so that future generations may at least benefit from the same
resources they do). As Waters and Bird write in "Moral Dimensions of
Organizational Culture", managers face a paradox, or as they would state, a
moral stress, whereby managers are "aware that it costs to act morally and
additionally that they ought to avoid unnecessary, excessive, and unproductive
costs” (Waters and Bird, 1987:16). The sentiment is that ethical dilemmas at
work can hinder the focus, productivity, and eventually the careers of employees
who look beyond the bottom line (Grimsley,1997 and Deck, 1997).

1.1 Why Be Ethical?

If the above claims are correct and efficiency, productivity, and the bottom
line all could potentially suffer as a result of an employee’'s moral crisis, then this
begs the questions: Why be ethical at all? Why must morality play a role in the
economic setting of today? What use are morality and ethics in a practical

economic context?



The answer, in part, relies on the notion that morality and ethics can also
offer a set of guidelines that establish and maintain organizational structures,
even economic ones. | defer to the definition supplied by Frederick Bird and
James A. Waters, who state that:

Moral standards are authoritative guides for interpersonal behaviour.
The authority of such normative standards may be derived from one or
more sources, including traditions, religious beliefs, rational
argumentation, wide spread popular acceptance, and legal enactment.
Moral standards are authoritative, and thus normative, to the extent that
individuals feel obligated either to conform to them or give good reasons
for acting in deviation from them. (Bird and Waters, 1985:279)

One can conclude that the need for morality and ethics in business has
traditionally been seen in contradictory terms. Business is seen as operating
outside the context of a moral or ethical framework; where wealth comes before
welfare. However, business would be hard pressed to function in a society that
did not have some moral regulations. If people were forever lying or stealing,
the entire corporate structure would collapse under the inefficiency and lack of
confidence that would prevail. One might look to contemporary Russia for an
example of the chaos which accompanies a general lack of confidence in moral
and ethical principles.

The need for a moral code of conduct in the workplace is essential, not
only for an individual's normative seif-worth, but also for the culture of the
workplace itself. Columnist Michael Deck, in his article “Good intentions aren’t
good enough”, goes further and argues that an ethical business environment is a

profitable business environment:



Besides, whatever your business, if you don't have to worry about
“getting away with this statement”, you can focus full attention on “getting
on with this statement” (The Globe & Mail, October 23, p.B2, 1997).

In fact, the practice of business requires a society operating with an
implicit and explicit set of moral regulations (Beauchamp and Bowie, 1979). The
corporation, an entity with ascribed legal status, cannot exist and function for
long without taking into account the implicit contractual obligations it has not only
with its clients and manufacturers, but with the agreement it has made with
society at large. This agreement with society is found within a corporation’s
charter, a document that entrenches the values of the larger community within
the conduct of the company (Bowie, 1979). Another beneficiary of a moral
based society is the contract. A contract is only effective if the actors engaged
make a tacit moral agreement with each other that, once signed, the contract
becomes ethically as well as legally binding. As Norman Bowie writes in
"Changing the Rules" about the contract that exists between a company and
society:

...since the corporate enterprise depends for its survival on the integrity
of contractual relations...The corporation should be moral because it has
agreed to be. However, what a corporation's moral obligations are is
contained in the contract itself. (Bowie, 1979:148)

This is the conundrum for people examining the practice of social
responsibility in business. What good is it to simply say that there is a binding
moral element to a contract, if the contractual obligations set out contravene
other ethical pacts in society? The moral necessity to follow the implicit dictates
of a contract should be tempered by the moral implications of those same

dictates. A person cannot be considered moral if she obeys the bond of a
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contract, only to then use the contract to carry out immoral actions to fulfil the
contractual obligations. For example, a person who has a contract with a bank
(i.e. a loan) cannot be said to have practised sound moral reasoning if she steals
money to pay back the loan. The spirit of a contract must be obeyed as much as
its letter.

Ethics, therefore, should not simply be unduly restricted by any external
artifice, even a contract. Truly ethical conduct must be sought in combination
with one’s own maral character. In such a case, it is sometimes moral to
contravene a contract, particularly if the contract has clauses that negatively
effect other actors in the performance of its duties.

The next section will highlight some of the tertiary agents that, while not
direct signatories of a written contract, are still engaged in the broader social
contract we all have with one another.

1.2 A Moral Whole

| contend that the emphasis of moral and ethical discourse should move
away from the dichotomous self-interest versus society model offered in classical
theory, to a holistic model, encompassing all facets of economic activity: both
shareholders and stakeholders in a company. While the former term is generally
understood as those individuals holding direct economic investment in a given

corporation (i.e. through the purchasing of shares); the latter term refers to:



-..groups of individuals other than shareholders of a corporation to whom
corporate managers are directly responsible... The individuals in question
are those who are, or who are likely to be, directly affected by the
decisions of a corporation or have an explicit contractual relationship
with this statement. There are thus said to have a stake in the
corporation. (Brummer, 1991:144)

Therefore, customers, suppliers, even cities and countries become the
stakeholders of a company and should be given comparable consideration
before any act is committed by the company that could affect both its profit and
public relations.

The concern is whether this new approach of business morality is being
taught to the contract signer of the future. How do students in business become
aware of their larger social responsibilities. What ethic do they uphold when
making morally questionable decisions?

1.3 The Task At Hand

The focus of this thesis is to determine the manner by which people in
business define and enforce their own moral training. This will be done in two
parts: First, a brief exploration and explanation of the differing approaches of
ethical theory as it relates to the creation of a just and civil society . Beginning
from ancient Greece, the notion of virtue will be explored. Subsequently, an
overview and examination of the European traditions of moral thought, both
teleological and deontological, will be presented. More specifically, the 17*
century social contract theory of Thomas Hobbes, to the 18" century
enlightenment philosophies of Immanuel Kant, and finally to the 19" century

political writings of John Stuart Mill and Jeremy Bentham.



The emphasis will then shift from moral philosophy to a consideration of
writings in business ethics. This section will examine the classic economic
arguments of Milton Friedman and Paul Heyne and contrast them to the current
ethical discourse found in contemporary business ethics texts of the 1990s.

The final section of the first part will examine the utility of the sociological
perspective in understanding moral and ethical issues. The attempt here is to
show that sociology started as a discipline that could have been an ideal tool to
navigate the currents of moral and ethical discourse, but has over time, lost the
desire to do so. An analysis of Durkheim’s Professional Ethics and Civic Morals,
will be presented, along with a brief reference given to Marx’s Das Kapital, and
Weber's The Protestant Ethic and the Spirit of Capitalism.

The second task of the thesis will be to use the above theoretical
approaches in answering the three following questions: What moral and ethical
considerations are business people most likely to follow in deciding on business
practices? What allows business people to commit acts that they know in
advance to be socially harmful? How are business morals and ethical guidelines
learned and reinforced? | will introduce similar studies and experiments which
focus on ethical and moral training of people with economic and commerce
backgrounds versus those individuals with no economic training. While a broad
examination will be offered, the emphasis will be on the effects of economic
training on students. With the survey of each study, these three questions will
serve as markers, to generate possible theoretical explanations for pote ntially

differing moral and ethical behaviour of different groups of people.



The following section will introduce the basic concepts of morality and
ethics by situating these definitions in various historical periods of Western

moral philosophy.



2. MORAL AND ETHICAL THEORY

The dictionary defines moral as, “relating to, dealing with, or capable of
distinguishing between right and wrong in conduct.” (Coles Concise, 1978: 489)
and ethics as, “the system or code of morals of a particular person, religion,
group, profession, etc.” (258). Consequently, one can say that as a systematic
approach to morals, ethics focuses on three questions: What is good or bad?
What is right or wrong? What is virtuous? (Bloom,1995:6). Moreover, one can
conciude that any study of moral philosophy is also a study in ethics.

It is with these broad definition of morals and ethics, that the following
introduction of the history of morals and ethics is formulated.
2.1 Moral Philosophy

For this thesis, only the theories of moral philosophy that focus on the
issue of responsibility, both to oneself and to others, will be presented.
Consequently, three main theories of moral philosophy will be introduced, each
focusing on different goals and objectives: maximizing good, as with Aristotelian
virtue; maximizing utility, as with Benthamian Consequentialism; and maximizing
one’s sense of duty, as with Kantian ethics. All three of these perspectives
examine what people should consider to be good, bad, right, wrong, and
virtuous. Moreover, these varying viewpoints also contest the degree by which
the consequence of actions affects one’s moral decision.
2.1.1 Greek Virtue

In ancient Greece, morality took the form of virtues and vices. Virtues can

be thought of as ideals that are good in and of themselves. Therefore, one's



action and conduct were governed by simple, yet absolute notions of what
people must do to live a “good life”. In other words, virtue theorists ask the

question, “what kind of person ought | be?” (Benn, 1998: 160).

In the Nichomachean Ethics, Aristotle, the strongest proponent of virtue
ethics, states, “let us separate the things good in themselves from things useful.”
(Aristotle, 1976:158). He was specifically concerned with the process of
formulating the right kind of moral education, so that individuals could maximize
the ultimate good, eudaimonia’ (Benn, 1998).

For Aristotle, a virtuous person was a happy person. Said a different way,
virtue leads to happiness. He defines virtue as:

A disposition of the soul in which, when it has to choose among actions
and feelings, it observes the mean relative to us, this being determined
by such a rule or principle as would take shape in the mind of a man a
sense or practical wisdom. We call it a mean condition as lying between
two forms of badness, one being excess and the other deficiency.
(Aristotle, 1976: 66)

This notion of practical wisdom is the key to understanding virtue ethics.
One decides the proper moral action based on her experience. Therefore, a
virtuous act may not be understood by someone lacking in experience or moral
training. This unique judgement of what is right and wrong comes from wisdom

and not from any sets of rules or principles (DeMarco, 1996: 102).

' Eudaimonia is roughly translated to happiness and is “final and self sufficient, and is the end of
action. It is desired for itself alone and cannot be made better by the addition of any other good”
(Benn, 1998:161).

10



This lack of rules, however, presents a problem to those wishing to
explore the status of business ethics and ethical training. Without a
standardized set of principles to follow, no business curriculum could be
implemented. Therefore, we must leave virtue based morality for some other,
more explicit set of ethical guidelines.

2.1.2 Utilitarianism

Instead of attempting to explain the broad scope of all teleological
theories, this paper will concentrate on one of the most popular teleological
based theories: utilitarianism, also known as consequentialism. A utilitarian-
based morality is one which searches for greatest good. This view of good
maximization means that a moral solution must be one where all persons
involved are guaranteed the greatest benefits. Therefore, out of this notion of
the maximization of good, it is easy to see the need for greater efficiency.
Obviously, this viewpoint will strike a chord with the business community, where
greater efficiency often means greater profits and lower costs.

Along with the maximization of good, utilitarianism also centres on
intrinsic good. While the maximization of good can be seen from an
instrumentalist perspective (i.e. a way to a given end), the notion of intrinsic
good is one that can be enjoyed for its own sake (Beauchamps and Bowie,
1979). As such, two models of intrinsic utilitarianism exist: hedonistic and
pluralistic.

Hedonistic utilitarianists believe that pleasure is an intrinsic good, for its

own reason, and should be maximized. There is no need for instrumen-talist
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notions to come into play, because the final goal has already been achieved.
Pluralistic utilitarianists, as it implies, attest that there are many intrinsic ideals
that should be sought out (e.g. friendship, health, virtue, etc.)

The pluralistic notion of utilitarianism, leads to the next component in this
teleological theory, that of measuring the goods. In this | mean, techniques
employed for the measurement and comparison of goods. The belief is that in
maximizing "the production of value added goods and services, happiness is
also maximized" (Beauchamps and Bowie, 1979:5). The following example
below should clarify the matter: Suppose Person A goes to the grocery store for
potato chips. While there, he meets his friend Person B, who is also buying a
bag of potato chips. Since both pay $1.50 for the bag of potato chips,
economists assume that, other things being equal, Person A and Person B
receive the same satisfaction from the bag of potato chips. Suppose, however,
the price of bag of potato chips goes up to $1.75, and Person A shifts to
pretzels, still priced at $1.50 and Person B stays with the bag of potato chips. It
is then assumed that Person B must obtain more satisfaction from a $1.75 bag of
potato chips than Person A.

The last factor in understanding utilitarianism is the notion of utility. Ina
general sense, utility is defined as those things which a person actually chooses
as determined by his behaviour (Beauchamps and Bowie, 1979:12). When
emphasizing the utility component of utilitarianism, the old debate concerning
the hedonists and pluralists are less important, because personal preference

nicely circumvents the mostly ideological arguments of hedonism and pl uralism.
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Person B still chose the bag of potato chips at the higher price because his
preference was to eat potato chips, therein lies its intrinsic value.

This notion of intrinsic value has it critiques. More specifically, this is
criticism which centres around the notion of utility itself. In the case of
hedonistic utilitarianism, the charge against it was made by another utilitarian,
John Stuart Mill, who wrote that humans were qualitatively different to animals
(Heller, 1991). It was through this difference (i.e. human dignity) that Mills could
not accept a notion of human pleasure equal to base, animalistic pleasure. In
other words, Mills argued that most humans are "qualitatively different from
animals and that this difference protects them against desiring a lower grade of
existence even if they would be, in some sense, happier" (Beauchamps and
Bowie, 1979:12). Therefore, if hedonistic pleasure is not the sole good, because
it too closely resembles animalistic pleasure, and most people would raise up
against accepting base pleasure, the utilitarian notion of maximizing hedonistic
pleasure is thrown away in favour for artificial goals. Morality would then be
people striving for artifice and not true happiness.

Another cause for debate centred around the replacement for 'utility' with
'preference ordering'. If some value good or service could be said to have utility,
then it should have a rank order with other commodities when resources run low.
However, how can someone rank order terms espoused in pluralistic
utilitarianism? How many friendships equal truth? What is the trade-off of virtue
with respect to love? There is an arbitrary nature to utility that effectively

negates its uses when dealing with diffuse concepts.
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Finally, utilitarianism focuses on the consequences of an action, but it
does not clarify how far along one must follow that chain reaction of those
consequences. Does one stop at the first level of consequence or at the tenth
level? How does one truly know the final consequence of any given action to
deem it suitable for use in a utilitarian argument.

2.1.3 Motives and Duty

Moving on to the deontological theories, the emphasis shifts from

consequential action to inconsequential considerations:

Deontologists argue that a variety of relationships between persons have
significance, independent of the consequences of those relationships.
They do not believe that we should simply maximize goodness by
considering persons in isolation from their peculiar relationship to us.
Instead of being future orientated, as utilitarian theories are,
deontological theories also hold that ethics must look as much to the
past as to the present and future consequences. (Beauchamp and
Bowie, 1979:15)

An example of relationship based action would be if a father went back
into an occupied burning building to save his daughter first. We would expect
such action from a father, even though this action does not contribute to the
good of society, in the way rescuing an important and influential political leader
might. In this case, past personal relationships made it a moral imperative for
the father to save his child before saving anyone else.

Ancther form of deontological reasoning can be found with the creation of
contracts in so far as the contractual relationship is a form of promise keeping,
an a priori belief that certain obligations need to be held independent of
consequences. In fact, deontological theories emphasize the relationship of

actions and the motives behind such acts. Such a notion is hardly thou ght of in
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the utilitarian mind set, where consequence, and not intent, is the determining
factor.

However, when examined more closely, motivation is influenced by
morality far more than after-effects. In this way, deontological theories bring a
more far-reaching claim on morality than do teleological theories. If two people
were in a position to give a large amount of money to a local charity, and one did
so to get his name in the paper, while the other did it because she was kind-
hearted, which person has the more ethical character? The consequence (i.e.
money to the charity) would be the same, but in this case the moral claims made
by the two donators seem to be decidedly different because of their intentions.
Unlike utilitarian arguments, in deontological debates, the ends do not explain
the means.

Immanuel Kant's writings on deontological ethical theories kept clear the
implications of 'good' and 'benefit' (Heller, 1991) while still retaining the morality
in dutiful acts. Therefore, Kant would give no moral acclaim to either the
benefactor who received recognition by giving to charity nor to the benefactor
who gave money because of his kind-heartedness. The desire for Kant was to
allow for a universal morality that was separate from pure-self interest and
unique altruism (Beauchamps and Bowie, 1979). His goal required using
reason, not as calculation, but as a way to fulfill dutiful actions: eliminati ng self
interested motivation and psychological impuises. To that end, Kant argued that
the only way a universal morality could be achieved, was if the duties someone

engaged in were both consistent with the society at large and within that person.
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In other words, Kantian duty required the activation of "The Golden Rule" within
societal regulation. Murder was wrong even if you were prepared to be
murdered, because that action was not consistent with social sanctions
prohibiting murder in the first place. This philosophy was captured in Kant's
categorical imperative which states: "One ought never to act except in such a
way that one can also will that one's maxim should become a universal law"
(Kant, 1976:52).

From moral philosophy, specifically with the Kantian notion of duty, we
can see the ideological rise of early capitalism and the Western work ethic.
Here, one’s duty is not to oneself, nor is it to the society at large, but to one’s
corporation. There is but imperative in this capitalistic world: maximize profits for
the shareholders by prudent management.

2.2 Classical Economics and Corporate Responsibility

The authoritative view of classic corporate responsibility was stated by
economist Milton Friedman who saw business managers, not as stewards for
society, but as practitioners of the free market system. The corporation has but
one responsibility, "to use its resources and engage in activities designed to
increase its profits so long as it stays within the rules of the game" (Friedman,
1979). To that end, Friedman sees business officials as merely hired
bureaucrats responsible for generating profit for the stockholders of the
company.

Friedman side steps the categorical imperative imposed by Kant, by

writing the following:
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If businessmen do have a social responsibility, other than making
maximum profits for stockholders, how are they to know what it is? Can
self-selected private individuals decide what the social interest is? Can
they decide how great a burden they are justified in placing on
themselves, or their stockholders, to serve that social interest?
(Friedman, 1979:136)

Friedman, like many other classical economists, believed that the profit
based action of business people is consistent and essential for the correct
functioning of a free and open competition. Moreover, only a free market, run on
the Smithsonian lines of an "invisible hand”, could effectively help society.
Public good cannot be effectively achieved by subverting the tenets of free
market capitalism and the duties of capitalistic practitioners (Friedman, 1979 and
Levitt, 1979).

Theodore Levitt in his piece entitled, "The Dangers of Social
Responsibility”, echoes Friedman's assertion that unhindered capitalism is the
only way to ensure the public good. However, Levitt's concerns stem from a
different branch than Friedman's. Levitt is concerned that the state will be the
enforcer of any new moral orthodoxy. Consequently, the worry is that
government and business will combine to form a single, uncontested, power:

We all fear an omnipotent state because it creates a dull and frightening
conformity - a monolithic society. We do not want a society with one
locus of power, one authority, one arbiter of property. We want and
need variety, diversity, spontaneity, competition -in short, pluralism. \We
do not want our lives shaped by a single viewpoint or by a single ways of
doing things, even if the material consequences are bountiful and the
intentions are honourable... (Levitt, 1979:138-139)

Like Kant, both Friedman and Levitt do not believe that forcing social
responsibility is any better if it is done through self-interest or through s ome act

of good will. Morally, the former conduct would lead to superficiality while the
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latter conduct would be homogeneously detrimental in creating an innovative
society.
2.2.1 The Business Orthodoxy

This neo-Rousseauean argument of societal institutions becoming a
danger to freedom seems compelling at first. However, what if a counter
argument could be made that morality could be practised in the world of
business without the intervention of the state (Levitt's worry) or with the social
ambiguity of the corporate official (Friedman's concern). To imagine such a
circumstance, two current elements must be rectified: the de facto moral
business orthodoxy already in existence and the current manner of educating
businesspeople.

The upcoming sections will first outline the morals problems encountered
by business professionals. Later there will be an investigation as to how
business students are, in fact, being educated.

2.2.2 Morality in Managers

It is impossible for businesspeaple, because they are people, to work
without some sort of moral code influencing them. Determining how much of this
ethical influence is recognized and part of a decision-making process, is the
dilemma of social responsibility researchers.

Waters et al. (1986) in their interviews with managers, reported that while
many respondents do see themselves making business decisions on the basis of
moral considerations, many of these decisions are within the scope of the

managers’ influence. In other words, if the manager can directly influence an
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outcome in a fairer way, he will do so. However, actions taken by the company,
outside the auspices of the manager is seen as "big business" concern and not
subject to the morality of a single individual. There is a difference between what
a moral manager will do and what a moral citizen will do. Many managers, after
having done something questionable, will justify the action as something
necessary for the well being of the company, but admit that they regret having
done it (Bird and Waters, 1985).

Waters and Bird, reported that many managers experienced moral stress.
"“They recognize moral issues in many of their everyday decisions and actions
but often remain unclear about how they should act in accord with moral
standards” (Waters and Bird, 1987:15). This is often hampered by the fact that
many managers make such moral decisions alone, and structurally, without any
moral consul. However, as was cited by one respondent;

..The question of morality had the same managerial status as the
question of safety did twenty years ago. At one point, ...it was difficuit to
get people interested in safety and it was seldom discussed among
managers. Through a lot of management effort, that situation was
gradually changed to the point where, within his own organization, a
discussion of safety is routinely treated as the first agenda item at every
meeting. (Water and Bird, 1987:22)

While the introduction of discussions of safety was artificial at first, it later
was accepted as the appropriate and proper business practice. However, it is
important that the momentum of moral concerns, like the momentum of safety
concerns, starts swinging in the other direction. The starting point must be

instilling moral concerns within managers to be. Students in finance, marketing,
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economics, etc. must be made aware of differing ways to practice and examine
ethically challenging problems.
2.3 A Study in Indifference

There have been studies in the moral training of businesspeople and
business students which do not indicate any significant difference between
groups studying economic rationality and those not using business rationale to
gage their decisions (Tse and Au, 1997; Abdoimolhammadi et al., 1997).

In fact, even those studies where findings do indicate some difference
between the choices made by the business community and those not oriented by
economic principles vary in their strength of difference and in the interpretations
of their causes (Gautschi and Jones, 1998; Stevenson and Bodkin, 1998; Green
and Weber, 1997; Cole and Smith, 1996 and Frank et al., 1993). In these
cases, however, it is important to realize that not identifying the cause of moral
difference, does not mean there should not continue to be a search for this
difference.

In their article, “Perception of Business Ethics: Students versus Business
People” (1996), of a comparison between ethical and economically rational
responses to situational questions, Cole and Smith conclude that both students
and business people “perceived a significant gap between the ethical response
to the given situations and the typical business person’s responses” (1996:1).
Moreover, the students had a negative view of the typical ethics adopted by
businesspeople over the more experienced business respondents. Therefore,

one can conclude that while business students and businesspeople rec.ognize a
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